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by GEORGE F. TA UBENECK 
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Death to Dreams of Riches 
The Little Guy Is Handicapped 
Americans Are Stubborn 


Death to Dreams of Riches 


It is no secret that more appliance 
sores have been established since 
v-J Day than any other type of re- 
tiling group. This fact is suffi- 
cently documented by statistics 
gathered by the U. S. Department of 
Commerce. What’s more, the appli- 
ance and radio merchandising indus- 
try has led all other types of retailers 
in the number of discontinued busi- 
nesses. 


In other words, while new appli- 
ance and radio dealers barged in at 
the rate of 542 per 1,000 dealers 
already in the field during the first 
half of 1946, less sanguine entre- 
preneurs began getting out of the 
business later at the rate of 77 per 
1,000 dealers. 


That statistic, as the Commerce 
Department will readily admit, is 
nothing to get alarmed about. Pre- 


‘ war turnover of business enterprises 


in general was about 15% per year. 
However, the evaluation of this trend 
does make.an editor wonder what 
will happen to some dealer new- 
comers (and, for that matter, a few 
old timers) when competition really 
sets in again. What are their 
chances of survival? 


For any approximation of an 
answer to this question, we can only 
look at what happened to the appli- 
ance business during a similar period 
of business history. 


Both government figures and sta- 
tistics compiled by private and edu- 
cational institutions, indicate that 
the nation’s business population 
undergoes a 15% turnover every 
year. If such a turnover were spread 
evenly throughout all business firms, 
salesmen would have to deal with a 
new set of business houses every six 
years—or about as often as we get 
a chance to change Senators. 


But, like Senators, some small 
businesses and deaderships manage to 
survive normal vicissitudes—or, so 
to speak, get re-elected. If these 
entrepreneurs have the knack of 
satisfying their customers, they are 
“re-elected” not only once, but many 
times. 


Unlike Senators, however, most 
business enterprises seldom are as- 
sured a six-year-lease on life as soon 
as they open their doors. They can 
go under any time. If their cus- 
tomers disapprove their business 
methods, or find their ugly faces 
repugnant, these Small Business 
Enterprises will go broke. 


Some years ago an examination of 
Poughkeepsie, N. Y. small businesses 
was published in which a comparison 
of the length-of-life of that town’s 
business enterprises was made from 
contemporary records. The follow- 


ing results were obtained in one 
sampling: 

————_ Percent ————_ 
Years of Retail- 
Life Mfg. Whisg. ing 
lorless 24.0% 22.4% 32.5% 
2 or less 37.1% 32.2% 45.8% 
3orless 49.8% 43.7% 55.0% 
10 or less 78.6% 74.9% 80.7% 


‘rom that table, it can be deduced 
th t less than half of the specialty 
a! liance dealerships of this nation 
could keep their doors open three 
ye rs after they started. (Approxi- 
m ely half of the manufacturers 
We e still going after three years, 
an slightly more than half of the 
Wholesalers still were doing business 
at the old stand during that period 
in .istory, however). 


Tie Little Guy 
's Handicapped 


‘‘ost business enterprises start 
ou in a small way—with an owner 
an a partner, and one or two em- 
Plc es. Enterprises of this size catch 
the full blast of economic ill winds. 
So « is that we find among this group 
all out a very few of the total bank- 
Tup cies. Take these Department of 
Corimerce statistics for the years 
1940 to 1943, for example: 


(C-ncluded on Page 13, Column 1) 
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Reentered as second-class matter October 3, 


1936 at the post 


office at Detroit, Michigan, under the Act of March 3, 1879. 
Trade Mark Registered U. S. Patent Office. Copyright, 1950, by Business News Publishing Co. 


Possibility of © 
No Excise Tax 
Reduction Seen 


WASHINGTON, D. C.—A strong 
possibility exists that there will be 
no excise tax cuts during this session 
of Congress. 

The tax bill is still in the House 
Ways and Means committee where 
many tax cuts have been tentatively 
approved but where means of raising 
compensating revenue have not. 

Some Republican members of the 
committee have charged the Demo- 
crats with stalling on the tax bill. 
Republican Rep. Daniel A. Reed of 
New York has proposed that a sepa- 
rate excise tax relief bill be voted 
with the means of raising compen- 
sating revenue to be provided in a 
separate bill. 

The Democrats have already re- 
sisted such a measure twice, Reed 
said, and would probably do so again. 
The Democrats point out that Presi- 
dent Truman has said that he would 
veto any tax cut measure that did 
not provide for additional revenue 
to replace that which would be lost. 

Reed asserted, “if we in Ways and 
Means give excise relief the right of 
way in a separate measure, the 
House would speedily approve and I 
am certain that the Senate finance 
committee would go along. So would 


(Concluded on Page 4, Column 5) 


Freezer Sales Hit 
New High In March 


NEW YORK CITY — More home 
and farm freezers were sold during 
March by manufacturers reporting to 
the National Electrical Manufactur- 
ers Association than in any month 
since the association has been col- 
lecting this data, a report by the 
association indicated recently. 

Twenty-seven companies reported 
that they had sold 51,970 units dur- 
ing March. Previous high figure was 
49,538 units sold by 35 companies 
in July, 1948. 

Sales for the first quarter of the 
year were likewise higher than for 
any other postwar first quarter. They 
totaled 123,111 units, 57% more than 
in the same period last year and 
7% more than in the 1948 period. 
More freezers were sold in the first 
three months this year than in the 
first five months last year. 

March volume was 88% above 
March of last year and 25% higher 
than for February. It was 13% 
higher than for March, 1948. 

All of this year’s increase, and 
more, can be attributed to domestic 
sales. Foreign sales for March are 
50% below last year and for the 


(Concluded on Page 41, Column 3) 


Chicago Marts Preparing 
For June 19-29 Market 


CHICAGO—Preparations are under 
way at the American Furniture Mart 
and the Merchandise Mart for the 
first summer home furnishings mar- 
ket to be held on the new dates. 


Scheduled for June 19-29, the mar- 
ket will be staged a full fortnight 
earlier than the summer showings of 
recent years. This is being done to 
avoid conflict with the July 4 holiday. 

Reports from manufacturers indi- 
cate that few new products will be 
introduced during the event. Most of 
them apparently intend to concen- 
trate their efforts on stimulating 
sales of current lines through empha- 
sizing merchandising aids. 


equipment are: 


Read This Issue for Tips on Selling 
Frozen Food Merchandising Equipment 


For the first time, AIR CONDITIONING & REFRIGERATION 
NEWS is offering its readers a special issue devoted to FROZEN FOOD 
MERCHANDISING EQUIPMENT. Basic idea of the issue is to give 
distributors and dealers of this type equipment the latest information 
on how it can be sold and where and how it is being used. 

Keynote of the presentation is the timely question “Who is going 
to handle the sales and service on these cabinets—refrigeration equip- 
ment dealers or frozen food distributors?” Five pages, beginning on 
page 14, are devoted to discussion of the various aspects of this question 
by the people most concerned—the dealers and distributors themselves. 

Major features (not a complete listing by any means!) that will 
hold considerable interest to dealers in frozen food merchandising 


16% of Small Grocers Sell Packaged Ice Cream But Only 18% 
Have Self-Serve Equipment 
Supermarket Men Foresee Each Type Frozen Merchandise 


Displayed In Separate Cabinet ......................... 10 
Store Places Low-Temperature Cabinets at Each Checkout 
OPS et Tee eR TC Te CE eT Oe ert Cre 21 
Store Owners Hear How Display Cases Boost Frozen Food 
MPO Te re TERE CT EEC O CE Tee eer Creer 24 
Packer’s Plan To Sell Frozen Meat Cuts Through Retail Stores 
May Create Big Market for Low-Temp Cases ........... 34 
Stressing Profits from Frozen Dinners Sells Cabinets to Bar 
ore ca Ag weee kbs CANGARI aoe enE Vesa Tens eke 38 
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Clary Named Norge 
Vice Pres. of Sales 


DETROIT — Howard L. (Red) 
Clary, formerly general sales man- 
ager, has been appointed vice presi- 
dent in charge of sales for the 
Norge Co., according to G. P. F. 
Smith, president of the company. 

Other Norge promotions and new 
assignments announced at the same 
time include two new product man- 
agers, two regional managers, and 
a district representative. 

John M. Tenney, with Norge since 
1929 and western regional manager 
for the past five years has been 
named Norge refrigeration sales man- 
ager, a position he held just preced- 
ing the war. 

R. H. Pizor, who for the past three 
years has been eastern. regional 
sales manager, is named western 
regional sales manager, with head- 
quarters in San Francisco. 

Dean Spencer, who has been Norge 
refrigeration sales manager since 
April, 1949, has been appointed Norge 
New England regional sales manager 
with headquarters in Boston. 

Richard C. Laramy, with Norge 
since 1945, has been appointed sales 


(Concluded on Page 4, Column 1) 


Frank Pierce Hurt 
In Airplane Crash 


CHARLOTTE, N. C.—Frank R. 
Pierce, former vice president in,two 
major appliance manufacturing firms, 
suffered a fractured skull in an @ir- 
plane crash near here last week. 

At latest report before press tine, 
he was “given a fighting chance” -to 
pull through. Doctors at Charlotte 
Memorial hospital said that he was 


in a state of extreme shock with’. 
fluctuating blood pressure and that-. 


they may operate. 

Pierce was at one time a _ vice 
president of Nash-Kelvinator Corp. in 
charge of Kelvinator sales, and had 
been sales manager of the Frigidaire 
Div., General Motors Corp. 

He now is president of Dearborn 
Motors, a Ford Motor Co. susidiary. 


Monitor Equipment Corp. 
May Introduce New Washer 


NEW YORK CITY — Monitor 
Equipment Corp., which has just 
about completed a_ reorganization 
program, is said to be planning to 
introduce a new type of washer soon. 


Failure of Request 


To Change Calif. 
Code Is Forecast 


SAN FRANCISCO — Dismissal of 
a petition of the California State 
Master Plumbers Association to have 
the State Contractors License Board 
amend the definition of a plumbing 
contractor was predicted by the Re- 
frigeration Contractors Association 
of Northern California. 

The forecast was made through 
the latter association’s executive 
vice president, Z. E. Jones, after 
vigorous opposition to the proposal 
was registered by the refrigeration 
contractors and several other groups 
at a subcommittee meeting of the 
board on May 22 in San Francisco. 

The petition will come up for final 
action of the entire board at its 
next meeting in San Diego July 28. 

The proposed amendment would 
change the classification of a plumb- 
ing contractor to include the phrase 
(in italics). “. .by providing a 
permanent means for supply of safe, 
pure and wholesome water, to any 
and all fixtures or appliances which 
require any solid connection to the 
water system, either with fresh 
water in, or waste water out... .” 

Opposition to the proposal has 
been spearheaded by the refrigera- 
tion contractor association, which 
filed its written objections with the 
board on April 4. 

Groups which protested the peti- 
tion at the subcommittee meeting, 
in addition to the association, in- 
cluded the heating, piping, and air 
conditioning contractors, _ electrical 


(Concluded on Back Page, Column 2) 


Program Set for Asre 
Spring Meeting in K.C. 


KANSAS: CITY, Mo.— Final ar- 
rangements are being readied for 
the 37th spring meeting of the 
American. Society of Refrigerating 
Engineers to be held at the Muehle- 
bach hotel here June 4 to 7 during 
Kansas City’s centennial celebration. 

Two technical sessions at which 
six papers on various phases of en- 
gineering will be presented have been 
scheduled, but much interest has 
been aroused by the two _ special 
conferences on the program—one 
covering household refrigerator insu- 
lation problems, the other devoted 


(Concluded on Back Page, Column 1) 
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MidwestGroups 


Contractors In Minneapolis, 


Duluth Plan Legal Action 


To Stop Unfair Practices 


MINNEAPOLIS — In an effort to 
prevent dairies, ice cream companies, 
frozen food distributors and the like 
from leasing or selling refrigerated 


‘fixtures at greatly reduced prices, 


commercial refrigerator sales and 
contracting groups in Minneapolis 
and Duluth are preparing to have 
such legislation ready for introduc- 
tion when the Minnesota state le- 
gislature assembles in 1951. 

Working along more or less 
parallel lines are the Twin Cities Re- 
frigerator Sales Association, com- 
prised of some 15 commercial refrig- 
erator distributors, and the contrac- 
tors association in Duluth. 

Such movements designed to get 
the dairies and similar operators out 
of the refrigeration business, as it 
were, would seem to be gathering 
some momentum. Earlier this month 
the Refrigeration and Air Condition- 


FTC Investigating Practices 


WASHINGTON, D. C.—The Fed- 
eral Trade Commission has admitted 
that it is making “preliminary 
investigations” on alleged unfair 
competitive practices of ice cream 
manufacturers and bottlers of bever- 
ages in selling or giving away refrig- 
erated fixtures. 

The investigation is being made, 
the FTC states, to determine whether 
or not there is a violation of the 
laws administered by the commission. 
However, the Federal agency states 
that it is against policy to release 
any report on such preliminary in- 
vestigations. 


ing Association of Cincinnati sent 
letters by registered mail to all 
dairies, etc., asking for their coop- 
eration in curbing these practices, 
implying that they were in violation 
of Fair Trade laws. 

The Twin Cities group has re- 
tained an attorney to help map out 
their program, reports George 
Herman, Jr., of Allied Store Equip- 
ment Co., who is secretary-treasurer 
of the local association. John Berg- 
stedt of Bergstedt Sales Co., St. Paul, 
is president. . 

Preliminary move was a survey 
of existing statutes to determine if 


(Concluded on Back Page, Column 4) 


Distribution System 
Announced byWhiting 


BALTIMORE—Whiting Appliance 
Co., a division of Baltimore Porce- 
lain Steel Corp. here, is announcing 
a distributor-merchant plan on the 
entire Whiting line of home appli- 
ances which it is now manufacturing. 

It was announced recently that 
the Baltimore firm had purchased 
the freezer division of Whiting Corp., 
Harvey, Ill., including dies and fix- 
tures, and had moved the equipment 
to Baltimore. 

Whiting Appliance Co. has added 
a line of refrigerators, washing ma- 
chines, gas conversion burners, room 
air conditioners, and _ radio-phono- 
graph combinations, and a television 
line will be added later. 

“The Whiting line will be sold 
through’ distributor-merchants  op- 
erating direct from the factories and 
many of them witl form Whiting Ap- 


(Concluded on Back Page, Column 2) 


5 Executives Appointed 
To New Posts by Philco 


PHILADELPHIA—Appointment of 
Walter H. Eichelberger to the new 
position of vice president in charge 
of merchandising for the refrigera- 
tion division and James M. Skinner, 
Jr., as general sales manager of the 
refrigeration division has been an- 
nounced by Philco Corp. 

The appointments were two of five 
made by Philco under an expansion 


(Concluded on Page 41, Column 1) 
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Perlick Brass Co. Issues 
New Price List on Beer 
And Brewery Equipment 


MILWAUKEE — New prices, cov- 
ering all beer dispensing equipment 
and brewery fittings manufactured 
by the Perlick Brass Co. which 
is located here, were released re- 
cently. 

Substantial price reductions were 
reflected in the firm’s complete line 
of bottle coolers, while a number of 
other items which were listed also 
showed savings. 

In commenting on the lower prices, 
Walter Perlick, sales manager of 
the Perlick firm stated, ‘while mate- 
rial and labor costs remain uniform, 
the increased demand for many of 
our products, particularly bottle 
coolers, has enabled us to realize 


Vote on Roberts & Mander 
Property Sal “ * ~duled 


HATBORO, Pa.—A proposed plan 
to sell Roberts & Mander Corp.’s real 
estate at private sale and all ma- 
chinery and equipment at public 
auction will be voted upon by stock- 
holders of the range manufacturing 
concern at a.meeting to be held on 
May 29. 

The company discontinued manu- 
facturing operations at its plant here 
late in March after the management 
failed to obtain satisfactory offers 
for acquisition of the firm as a 
going concern. 


Siau Named Service Manager 
For 3 Milam Appliance Stores 


WINNFIELD, La. — Bennie :Siau 
has been named manager of the serv- 


Convent Uses Iceberg 
System To Freeze, 


Store. Food 


TECHNY, Ill.—Installation of a 
food freezing and low-temperature 
storage system at the Holy Ghost 
Convent in Techny, Ill. points the 
way to what may be done in institu- 
tions which raise much of the food 
which they use. 

An Iceberg Refrigerated Locker 
System (the warm room type) will 
be used to freeze the food, which 
will then be stored in a low-tempera- 
ture walk-in storage room. 

The Holy Ghost convent not only 
grows, processes, and uses its own 
vegetables and produce, but also 
fattens, slaughters, and processes 
beef. 

The food freezing system will give 
the institution the opportunity to 
harvest their crops or kill the beef 
at the time that will offer the prad- 
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ice cream cabinet boosts take- 
out sales for Cheapper drug- 
store, Neb. Clerks 
handle both tobacco deparf- 
ment and ice cream sales from 


Lincoln, 
OPC ES uber: 


same counter. 


> 
bi 


The Iceberg system has a series of 


* *£ 


mass production savings, which we 
are passing along in the form of 
reduced prices.” 

Copies of the new price list are 


ice department of Milam’s Home 
Furniture Store, Milam’s Department 
Store, and M & S Furniture Store. 

The stores feature refrigerators 


Ice Cream Cabinet Plus 
Superstructure Solves 


30 drawers with a capacity of 6 cu. 
ft. per drawer. It will-thus be pos- 
sible to freeze several different kinds 
of items in the Iceberg unit at one 


uct at its best and most useful point 
in its development. The convent will 
also save itself a considerable amount 


available upon request to the manu- 
facturer. 


and major appliances in addition to 
traffic appliances. 


of money through elimination of 
spoilage of any of the produce. 


time. 
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World’s Largest Maker of 


Low-Temperature Cabinets Presents 
<i ah, 


FRIGIDAIRE 
food Freezers 


-in the sizes most 
people want most ! 


Look at them outside, look at them inside! You can see 
at a glance the outstanding quality, the potent sales appeal 
of these magnificent new Frigidaire Food Freezers. 

Built into them are the benefits of Frigidaire’s quarter- 
century experience in making more than 600,000 low-tem- 
perature cabinets for ice cream and frozen food storage. 
They’re beautifully styled by Raymond Loewy. And they 
offer important advantages found in no other food freezer — 
features like the new improved Meter-Miser, simplest refrig- 
erating mechanism ever built. Notice the counter-balanced 
lids, automatic interior lights, sturdy handle-locks ! See the 
warp-proof all-steel cabinets, the rust-proof steel interiors, 
the automatic signal light and the wrap-around refrigerant 
coils which assure proper temperatures throughout cabinet. 


Frigidaire is backing up these wonderful new freezers with 
an important advertising and merchandising program —the 
aggressive, result-getting kind of program for which Frigid- 
aire is famous. You can’t match a Frigidaire Franchise! 


New Proof - 


The popular new 8.8 cu. ft. model has handy, sliding 
wire baskets that keep foods organized. Powered by the 
one-and-only Meter-Miser. Holds 308 pounds of food. 


The spacious new 11.7 cu. ft. model has same acces- 
sories as 8.8 cu. ft. model, plus removable dividers. 
Powered by the Meter-Miser. Holds 409 pounds. 


The two-compartment 18 cu. ft. model is engineered 
for heavy duty on farms, in large homes, in businesses. 
Dividers and baskets provided. Holds 630 pounds. 


Space Problem, Ups Sales 


LINCOLN, Neb.—The problem of 
how to sell ice cream in a drugstore 
that is too cramped for space to 
have a fountain department has been 
solved at Cheapper Drug Store here. 

The store installed a 6-ft. Frigid- 
aire cabinet behind a floodlighted 
superstructure with counter and 
large window. This framework serves 
to attract traffic and advertise the 
ice cream products in the case, it was 
reported by E. B. Wilson, co-owner. 

The drugstore is located in the 
downtown section and has a large 
pedestrian traffic going past. Wilson 
and his partner, A. S. Schumacher, 
decided it would help business if 
they could offer ice cream and 
frozen confections, but limited space 
was the big problem to be overcome. 

The successful solution has been 
to place the ice cream cabinet at 
the end of the tobacco department, 
just inside the front entrance, and 
building a display front which is 
plainly visible from the street. 

Large letters on the front adver- 
tise “Ice Cream’ and “Take Home 
a Treat” on the canopy across the 
fixture, while the white side columns 
advertise the various flavors, prices, 
and ice cream and frozen pop novel- 
ties which youngsters can eat on 
the spot. 

The setup takes very little more 
room than the original counter which 
it replaced at the front of the 
tobacco department, and the _ ice 
cream business is handled by clerks 
in the tobacco department. 

In order to conserve time of the 
clerks and avoid a mess in the front 
of the store, no ice cream cones are 
sold. 

The new vending fixture sold an 
average of $75 worth of packaged 
ice cream and frozen confections a 
week during the colder months. As 
the weather warmed up, _§ sales 
mounted to around $225 a week. 

The management also pointed out 
that the ice cream stand helps to 
bring in new traffic such as would 
be attracted if the drugstore had 
sufficient space for a fountain. 

Location of the stand just inside 
the entrance serves as a traffic 
divider to steer traffic down the two 
side aisles of the store, and sales 
have increased at the toy, magazine, 
candy, and tobacco sections which 
adjoin the stand. 

The stand also makes a good place 
to display other merchandise during 
the winter when ice cream sales are 
slack. 

Insulated paper sacks have been 
provided for the packaged ice cream, 
since a large portion of the sales are 
to shoppers and downtown workers 
who live out in the residential sec- 
tions and must spend 30 minutes or 
so getting home. 

The stand has proved to be a 
favorite with people living in down- 
town rooming houses. 


EXTRA COPIES 


of this issue 
AIR CONDITIONING & 
REFRIGERATION NEWS 
available for 
limited time. 


20¢ each 
10 or more—15¢ each 
50 or more—10¢ each 


ORDER NOW! 


Air Conditioning & Refrigeration News 
450 W. Fort St. 
Detroit 26, Mich. 
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IN THESE NEW 
HALSTEAD § MITCHELL 
COOLING TOWERS 


Yes ... here’s 20 years of foolproof performance 


in an all-around, efficient, economical and lastworthy 


the ; 
a ff lke d Eotherh; cooling tower. Halstead & Mitchell’s processed | 
: Nh “) wetted deck surface is chemically treated with special 


an ff ’ 
"y + 
” j Koppers wood—guaranteed 20 years against rotting ~ 
As HOUSING— 
3 and proofed against fungi growth. Gravity-type 
les Wad . . ead 
Of heavy 10 gauge (%”’) sheet steel, with 3 coats of Bitumastic lining, as ee a : ‘ 

out and 4 coats of outside special weatherproof paint. No zinc or alloys distributing pan eliminates extra pumping head required 

to used, thus eliminating electrolysis or possibility of galvanic action. : . 
vl f eutstouthy webdind cabinet. on spray-type towers, and cuts down windage losses 
- due to atomizing of water. And, it’s easily cleaned 
ide FANS & DRIVES— a eee . 
mc : —accessible through inlet air side of tower. 
rw A quiet-operating high-pressure 8-bladed STAINLESS STEEL fan, and 
les with stainless steel shaft. Chrome-dipped rust-proofed pulleys, ball- 
ne, bearing grease-sealed fan bearings, cast iron bearing supports. 
ich 

e . 
i Capacity range 5, 744, 10,15 and 20 tons 
ire 
en 
m, NOTE: Stainless steel high-pressure fans are multi-bladed, using 8 blades or more, 
ire reducing pulsation effects and allowing for proper air delivery against static pressure 
a resistance of duct work. Adjustable belt tension. 

or 

a 
- 


no) 


SS in COOLING TOWER CONDENSERS iif 
pee staan ence 
Hal mu 


‘Special header slotting, and double-tube counter-flow heat exchanger | 
relationship between water and hot refrigerant gases allows lowest 2 
possible head pressures when inlet water temperatures are high. . OFFICES: Bessemer Building, Pittsburgh 22, Pa. ae 
Cleanable from both ends. In 44 thru 25 H.P. Capacity. Catalog No. C-3. 


AT LEADING WHOLESALERS EVERY WHERE—OR SEND FOR DESCRIPTIVE LITERATURE & PRICES 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 29, 1950 


Announces Appointment 


of 2 Sales Executives and 3 Regional Managers 


H. L. CLARY 
Vice President Charge of Sales 


J. M. TENNEY 
Refrigeration Sales Manager 


Clary Promoted to Vice President-- 


(Concluded from Page 1, Column 3) 


manager of home heaters. Laramy 
had been in charge of home heater 
engineering at the Norge factory in 
Muskegon Heights, Mich. 

Robert M. Reed has been ap- 
pointed eastern regional sales man- 
ager with headquarters in Philadel- 
phia. Reed joined Norge in 1947 as 
district representative in the eastern 
territory. 

Clary joined the Norge central 


office in August, 1945, as sales pro- 
motion manager and has sold Norge 
products since 1928. 

An alumnus of Carnegie Tech, he 
went to work for the Ludwig 
Hommel Co. of Pittsburgh, first 
Norge distributor, where he sold ap- 
pliances for 15 years. In 1942 he was 
assigned the task of organizing the 
stock pile of 700,000 refrigerators 
then on hand throughout the nation 
for the War Production Board. 


R. H. PIZOR 
Western Regional Manager 


DEAN SPENCER 
New England Regional Manager 


R. M. REED 
Eastern Regional Manager 


© 


Retail Grocers Assn. Meets 
In Chicago June 4 to 8 


CHICAGO—aA panel discussion on 
“Successful Self-Service Meat Op- 
eration” will be one of the highlights 
of the 51st annual convention of the 
National Association of Retail 
Grocers to be held at the Navy Pier 
here from June 4 to 8. 

In connection with the convention, 
an exhibit of food, grocery products, 
and equipment will be staged in the 
exhibit hall on all five days. Several 


— 


MIRGINIA J uioustee. 


ITS NEWEST PRODUCT... 


— “FREON-42" 


DICHLORODIFLUOROMET coe o 


sane DICH IN USA. BY K 


Can-O-Gas is precision filled 
to assure a clean, dry refrig- 
erant. Handy for charging 
hermetic systems, water cool- 
ers, beverage coolers and 
vendors. 


PACKED BY 


_ WEST NORFOLK, “sacl 


“ nes 


lk cegee Me 


BUY FROM. YOUR WHOLESALER 


e NOW READY FOR IMMEDIATE 
SHIPMENT 

e AVAILABLE REFRIGERANTS: 
“FREON- 12" NET WT. 15 OZ. 
“FREON-114" . NET WT. 16 OZ. 

e THROW-AWAY CAN 
NO DEPOSIT 


e ORDER NOW—BE READY 
FOR THE SEASON'S RUSH 


THE CLIP-ON OPENER 


e SAFE e QUICK e SIMPLE 
e FOOLPROOF = e LEAKPROOF 
SLIP ON THE CLIP 
4 
TURN TO PUNCTURE SEAL ' 


vy 


manufacturers of refrigerated food 
display equipment ‘will have booths 
in the exhibition. 

Four other panel discussions are 
on the program. They will concern 
food store expansion, profitable pro- 
duce departments, operating costs in 
food stores, and productive food store 
advertising. 

The panel on self-service meat op- 
eration will be staged during the 
morning of June 6. G. Vander Hoon- 
ing of Holland, Mich., will act as 
moderator. Grocers Keith Rushing of 
Ames, Iowa and Ray Van Dyck of 
DePere, Wis. will take part. 

In addition to the panels, addresses 
are scheduled by Arthur C. Nielsen 
of the A. C. Nielsen Co., a marketing 
research organization; and Harold 
Stassen, president of Pennsylvania 
university and leading Republican. 


Freezers at the Crossroads 


EL PASO, Tex. — Refrigerators, 
home freezers, and other appliances 
are featured by Cross Roads Appli- 
ance Center, located on Mesa Hi-Way 
80 at Cross Roads, which opened 
recently. 


Excise Tax-- 


(Concluded from Page 1, ‘Column 2) 


the Senate. Such action on our part 
would insure passage of excise reduc- 
tions probably by the middle of 
June.” 

Even though the committee feels 
that it has about finished with its 
deliberations on the tax bill under 
consideration, it will still be several 
days before it can be put into final 
form and approved by the House. 

Under these circumstances, it will 
be the middle of June at least before 
it would go to the Senate. Though 
Senator George of Georgia, chairman 
of the finance committee, had previ- 
ously expressed the hope that his 
committee would not have to hold 
hearings on the bill, he is said to 
have changed his mind on this point. 

He points out that every additional 
provision that the House committee 
puts into the bill will drag out Sen- 
ate hearings and executive sessions 
between the two houses that much 
longer. 

And adjournment of Congress is 
getting closer and closer. 


AN UNUSUAL OPPORTUNITY!!! 


Mr. Appliance Dealer 
Become a Distributor-Merchant with 
Unheard of Discounts And 
Profit Potential On The Full Line Of 


WHITING APPLIANCES 


The Famous WHITING HOME FREEZER LINE 
Has Been Surrounded With A Complete Line 
Of Home Appliances Consisting Of— 


5 BEAUTIFULLY DESIGNED REFRIGERATORS 
. 4 MODELS OF DISTINCTIVE WASHERS 

A PORTABLE AIR CONDITIONER LINE 

A GAS CONVERSION BURNER LINE 

RADIO-PHONOGRAPH COMBINATION LINE 

AND A TELEVISION LINE ON THE WAY 


TERRITORIES OPEN FOR DISTRICT MERCHANDISERS 


Box 928 


Room 14-101 


WHITING APPLIANCE COMPANY 
Phone Gilmore 1060 
Baltimore 3, Maryland 


MERCHANDISE MART 
Chicago, Illinois 


Factories in Baltimore, Md., 
Ohio, Little Rock, Arkansas. 


Phone SU 7-5102 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 29, 1950 


For the very latest in practical equipment for 
the profitable merchandising of frozen foods 
and for their economical storage in the home, 
you can depend on Tyler — pioneer equip- 
ment manufacturer in the frozen food field! 


Quick to recognize 


Tyler Frozen Foods I 
Display Cases. 8’ Case with i d 
Low Canopy (64-5/16”). Capacity der t e€ n e e ” Tyler beans the first 
1000 packages on display and in storage. equipment manufacturer to recognize and 


take action to meet adequately the chal- 
lenge of the new frozen foods industry. 


Quick to act! During the 
final year of the war Tyler was in the field 
with the revolutionary Tyler Frozen Foods 
Display Case for the mass merchandising 
of frozen foods in stores, and with efficient 
HARDER-Freez Home Freezers for low-cost 


e¢ ; Tt vf : storage in the home. 
Tyler 8’ Case with 
sires | TYLER—the line of 


tained. (64-5/16”".) Capacity for 

approximately 700 packages. a a 
dealer satisfaction 
—user acceptance! 


Today these lines, improved and advanced, 
still lead all competition in dealer satisfac- 
tion, in user acceptance! Sturdy, sanitary, 
welded-steel construction, Certified Insula- 
: HARDER-Freez tion, outstanding value, and a host of other 
4 lay Cases, for froz- 
a ma BS Ty hy Tyler features, mean better frozen food 
= ES Chest tema 10.5 and 15.75 cu. ft. capacity. P 1 
equipment all the way through! 


cern enn etapa cee, 


FROZEN FOODS i | 


, 
| 'osa i 
| ) 


Tyler 8’Case FROZEN FOODS = 
with High Faneny or at fa "4 


LATEST TYLER FIRST! 


(80-1/2”). Capacity for 100 
average packages. 


HARDER-Freez, Wall 
Type. 10.5 cu. ft. capacity. 


HARDER-Freez, Center Aisle 
Type. 10.5 cu. ft. capacity. 


J . aah , . ” 
World s most effective NEW! Refrigerated Display 


* 
i 
frozen foods merchandisers! Sls Wie eaee taee ceed Sate 
In 1945 Tyler revolutionized the merchandising of frozen foods space—complete, ready to use — easily 
with the first real Frozen Foods Display Case—with wide-open, moved—shopping from all 4 sides! 


mass display at convenient shopping level, large storage space - 
below, dramatic lighting, full length mirrors, and effective For all perishables except frozen foods 


pricing system. Today these fine cases, equipped with High or ice cteam. A powerful merchandiser! 
Level Refrigeration, Automatic Defrost and other improvements, 
are "way out ahead in effectiveness, economy, and value! 


THREE PLANTS TO SERVE YOU! 


Main Plant, Niles, Michigan Branch Plant, Cobleskill, N. ¥. Branch Plant, Waxahachie, Texas 


al 


HARDER-Freez Home Freezer 
30 Cubic Foot Upright Model 


12 Cubic Foot Upright Model 


we 
| 


“a! 


18 Cubic Foot Chest Model 


12 Cubic Foot Chest Model 


Outstanding Value — 
Outstanding Features! 


In the home and farm freezer field Tyler’s HARDER-Freez has 
consistently offered the most in value and in practical features 
ever since the war. The 1950 HARDER-Freez line, including the 
Upright and Chest Model sizes that sell, is priced surprisingly 
low and includes exclusive center plate coil und other latest 
features such as Adjustable Dividers, Self-Balancing Lid, handy 
Freez-Basket, Supply Compartment, Certified Insulation, etc. 


TYLER 


FOR FOOD REFRIGERATION 
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Distributor’s Frozen Food Case Sales Equal | 


Total °49 Volume as 


MINNEAPOLIS—Indicative of the 
steadily increasing interest in frozen 
foods and the resultant improved 
market for refrigeration distributors 
who sell merchandising equipment is 
the recent experience of Allied Store 
Equipment Co., Hussmann distributor 
here. 

“In checking our figures recently,” 
reports George “Dick” Herman, Jr., 
who heads up sales for the firm, 
“we discovered that by April our 
sales of frozen food merchandisers 
had already equaled the total sales 
for 1949.” 

That this interest is widespread is 
further indicated, Herman implies, 
by the fact that both supermarkets 
and the small neighborhood stores 
are expanding their frozen food 
operations. 

“We have one supermarket oper- 
ator whom we’ve been equipping 
about every nine months,” Herman 
says. “In his first store in 1946 we 
installed a single 7-ft. long frozen 
food case. 

“Nine months later he put up an- 
other store and in this we installed 
two frozen foods for a total of 
14 ft. In the third store he built 
we installed 28 ft. of frozen foods 
cases; in his fourth, 38 ft. And now,” 
adds Herman, “he’s planning a fifth 
supermarket that will have 50 ft. of 
frozen food cases. 

“This is typical of the thinking 
and the experience of the supermar- 
ket operator, but the small neighbor- 
hood stores are expanding, too. In- 


' now 


Retailers See Benefits 


cream cabinet for ice cream and 
frozen foods, the smaller stores are 
installing frozen food display cabi- 
nets. 

“Just for example, there was one 
instance where the prospect—a small 
store operator—wanted a _ frozen 
food case, a small one. The salesman 
and I suggested that he buy a bigger 
case, and we finally convinced him 
to do so. 

“This was last year, and just the 
other day he told me very happily 
that his frozen food sales had in- 
creased 2,100% since the new case 
was installed, and he said he was 
very thankful that we had talked 
him into buying the larger case. He’s 
almost ready, he says, to add still 
another big frozen foods’ case 


AMARILLO, Tex.—Air condition- 
ing of its drive-in teller booth 
erected on the curb edge of the side- 
walk several feet from the bank 
building offered some rather unusual 
problems for the Amarillo National 
Bank here. 

The booth itself measures only 8 
ft. by 6 ft. on the outside and 6 ft. 
by 4 ft. on the inside. Yet it is now 
provided with year-round air condi- 
tioning. 

In order to conserve space the 
air conditioning equipment was in- 
stalled in the bank basement about 
30 ft. from the booth. 

A hot water coil provides radiant 
heating while a steam coil and a 
humidifying section in the air unit 
conditions the incoming air. Outside 
air for ventilation is brought all the 
way from the alley end of the bank 
building in order not to compromise 
the safety features of the bank. 


STALLMENT 
in OANS 


kt LO NATIONAL BANK 


Cooling this 8 ft. by 6 ft. teller booth 
was a problem. 


Conditioner In Bank Basement Cools Curbstone Teller Booth 


Refrigeration is supplied by a 
York 5HW condensing unit operating 
on the air conditioner. The cooling 
load was estimated at 7,400 B.t.u./hr. 
and the heating load at 8,800 
B.t.u./hr. 

The exterior of the booth is of 
terra cotta, and it is provided with 
a bulletproof window, and a sound 
system for communication with the 
customers. An emergency steel exit 
door was erected in the rear. 

Since most banks are’so located 
that drive-in teller booths cannot be 
part of the structure, the sidewalk 
booth may have a wide application. 

The York air conditioning system 
produces approximately 750 c.f.m. of 
air, tempered and humidified to the 
desired degree. 

The installation of air conditioning 
and heating equipment was made by 
the Bank & Plains Plumbing Co., 
Inc., York distributor here. 


Self-Serve Cases Planned for 
0&2 New Safeway Markets In East |n Frozen Foods Use by 
fixtures alone in constructing this Country's Rural Families 


NEW YORK CITY — Five large 
supermarkets, all equipped with the 
latest type of self-service meat cases, 
will be opened in the New York-New 
Jersey area by Safeway Stores, Inc., 
it was announced recently by T. C. 
Wagner, area distribution manager. 

The new stores, which will also 
feature wider aisles and more check- 
out stands, will be located in Man- 
hattan, Newark, Levittown, L. I., and 
the Bronx. The company will spend 
about $1,250,000 for buildings and 


stead of having a 4-hole or 6-hole ice 


group of stores under its 
“1,000 new stores pro- 


initial 
nationwide 
gram.” 
The Levittown supermarket will be 
the firm’s largest new unit in New 
York. It will be air conditioned and 
equipped with a modern meat-cutting 
and pre-packaging room, elevators, 
conveyor system, automatic electric- 
eye doors, and other features which, 
according to Wagner, have not been 
added to New York’s food markets. 


AIR CONDITIONING tuids tusiness 


WHAT’S KEEPING 


YOU AWAY 
from sin Conditioner Profits? 


Brunner self contained floor type room 
air conditioners are available in 4 popular 
sizes—3, 5, 7% and 10 ton. Completely 
Brunner built...backed by 44 years of en- 
gineering “know how.” By every standard 
of comparison an outstanding product worthy 
of your confidence. 


invol went Packaged air conditioning is simple to sell, 


install and service. No involved technical 
knowledge is required. Recommendations 
are determined through a few easily 
figured facts. Packaged air conditionin 
is a natural part of any refrigeration an 
appliance business. 


Brunner field-sales engineers are so lo- 
cated across the country as to be readily 
available to help on every occasion when 
called upon. Brunner advertising to “users” 
in many fields has paved the way to 
recognition and acceptance of Brunner 
as the top value in air conditioning. 


SALE@ HELP 


All around you! Practically every business 
depending upon store traffic, wants and 
needs air conditioning. The opportunities 
are legion. The Brunner field man will 
show you how to contact and close sales. 


Brunner Air Conditioning builds business 
-..yours and your customer's. Don’t let 
this extra income pass you by. Write or 
wire fora Brunner representative to spread 
the facts before you. You can’t miss recog- 
nizing the superiority of Brunner Air 
Conditioners as a product and as a mew 
business opportunity. 


oe putchenctoueine 


shempartho tes Se 


2 Pe 


@ Self Contained 3 HP. to 10 HP. 


@ Remote Type 5 HP. to 75 HP. 


BRUNNER MANUFACTURING CO., Utica 1, New York, U.S.A. 


REFRIGERATION CONDENSING UNITS by 


AIR AND WATER COOLED MODELS—<a size 
and type for every purpose...% HP. TO 75 HP. 


BRUNNER 


SINCE 1906 


Survey Reveals Big Gain 


PHILADELPHIA —A_ sharp _in- 
crease over a three-year period in 
the per cent of rural families using 
frozen foods was revealed by an 
annual coast-to-coast survey con- 
ducted by the research department 
of the Curtis Publishing Co. 

Personal interviews with 5,496 
rural and urban housewives, repre- 
senting a cross-section of the nation, 


a showed that nearly half (49%) of the 
* country homes were using quick- 


frozen fruits in 1949, compared with 
29.4% in 1946 and 41.2% in the 
1947-48 period. 

Similarly, use of quick-frozen vege- 
tables in rural homes increased from 
31.3% in 1946 to 45.4% in the 1947- 
48 study and to 55.7% in the 1949 
survey. 

It was found that 58.2% of urban 
families were using quick-frozen 
fruits and 69.3% were consuming 
quick-frozen vegetables. No compara- 
tive figures were given in this classi- 
fication. 


15 Freezers Installed In 
Fairfax County Schools 


WASHINGTON, D. C.— Fifteen 
low-temperature storage cabinets 
have been installed in Fairfax County 
schools during the past month, re- 
ports J. H. Rice, assistant superin- 
tendent of schools. 

Rice said, “Purchase of the freez- 
ing units has enabled the schools 
to accept 9,500 Ibs. of frozen turkey 
offered free in April under the Agri- 
culture Department’s surplus com- 
modity program.” 

The funds for the 15 freezing units, 
which cost about $5,000 in all, were 
put up by the individual schools from 
cafeteria program surpluses. 

He made the recommendation that 
the units be purchased after a two- 
year check on a test freezer in use 
at the Franklin Sherman School in 
McLean. 


Ryan Appliances Opens In Ala. 


HUNTSVILLE, Ala.—Refrigerators 
will be handled by H. Ryan Appli- 
ances and Furniture 214 N. Wash- 
ington. 


ONLY 
TRU KOOLER 


has 
ALL 


These Features 


OELWEIN, IOWA | 


When YOU Sell TRU KOOLER 


With Fully Automatic Temperature Control 


“Positive Protection” with TRU KOOLER 


Add This “Profit-Maker”’ 


For further details or information regarding dealer- 
ships available in your territory, write direct to - - - 


TRU KOOLER 


Heating and/or Cooling 
Fully Automatic 
Continuous Air Circulation 
Light Weight 

Low Original Cost 
Economical Operation 
Trouble Free Efficiency 
Wide Range of Models 
Optional Unit Location 


Installed Without Body 
Alteration 


to YOUR Line 
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3ig-Scale Merchandising 
Of Frozen Pies Begun 
3y Loblaws Markets 


BUFFALO — Loblaws has entered 
ne frozen pie merchandising field on 
large scale, installing frozen pie 
apartments in most of its stores 
1d promoting them heavily with 
ill-page newspaper advertising and 
yecial store displays. 

Special refrigerated facilities have 
een set aside in the Loblaw markets 
»r storage and display of the frozen 
ies. 

The frozen pies are supplied to 
1e chain by the Cease Commissary 
f Dunkirk, N. Y. Loblaws _ intro- 
iuced the items as “Cease’s Frozen 
liracle Pies,” and gave these reasons 

-vhy the adjective “miracle” is used: 

“1. Quality—Nine out of 10 house- 
vives who buy Cease’s frozen pies 

shyly admit to us that these are as 
-ood or better than pies they make 
‘t home. And this wonderful quality 
‘an be depended upon without vari- 
ance at any time you buy them. 

“2. No Work—There’s no effort 
attached to preparing Cease’s frozen 
pies for your table. The fruit pies 
ueed be popped in the oven as they 
are, frozen, The chiffon pies and 
cheese cake are ready to eat... you 
just defrost and serve. 

“3. Economy—tThere’s nothing to 
buy but the delicious pie. No pie 
plates necessary because they’re each 
individually packaged in the pie 
plate. And, too, it’s improbable that 
you yourself could make a compara- 
ble pie at the price, using your own 
fruit and other best quality in- 
gredients. 

“4-Ready at a Moment’s Notice— 
With several Cease’s frozen pies 
handy in your refrigerator freezing 
compartment or home freezer, you’re 
ready for any dessert emergency. 
No need to hurry up and eat ’em 
as you do home-baked or bakery pies. 
Cease’s pies are fresh and available 
in your own home at your con- 
venience or necessity. 


“5. Variety—With the five fruited | 


and chiffon varieties, plus delicious 
cheese cake, you can eat heavenly 
pie every day in the week and keep 
the menu varied.” 


Neb. Liquor Board Seeks 
Final Coil-Service Ruling 


LINCOLN, Neb.—Transcript of ap- 
peal has been filed in the State 
Supreme court by the state liquor 
control commission to obtain a final 
decision on whether Regulation 44, 
framed last fall by the commission 
to permit distributors, wholesalers, 
and manufacturers of beer and liquor 
to furnish dealers with coil service 
and advertising novelties, violates 
provisions of the state law. The ap- 
peal was made from a District court 
decision which held that the regula- 
tion was illegal. 

The regulation was contested by 
the Nebraska Beer Wholesalers as- 
sociation which was granted a writ 
of mandamus in Lancaster county 
District court March 24, enjoining 
the state commission from promul- 
gating the new rules and command- 
ing the commission to rescind and 
revoke the objectionable paragraphs. 

‘he state commission in its appeal 
contends the District court erred in 
‘i respects in the trial of the case, 

ven District Judge Ralph Wilson 

nd that what the rule “purports 
‘egalize is unlawful.” 


‘ets Store Cooling Contract 


HARLOTTE, N. C.—On its bid 
4,600, the firm of Ross & Witmer, 
here, has been awarded the con- 

for installation of an air con- 
ning system in the men’s wear 
’ of J. O. Jones, Inc. Work on 
project gets underway immedi- 
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frst time - @ low-cost liquid-line Drier with Moided Du Cal 
isc Retrigeration flows through the “tlow reliets and all 
Se hoghly ethcient molded drier element where the moisture is 
absorbed by chemical action. No Pressure Drop. and new Spun 

ate on eliminates all body joint failures. In either integral 
* Flare End Connections. 

Litereture and Prices on Request 
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Survey Finds 76% of Small Grocers Sell Packaged Ice Cream 
But Only 18% Have Self-Service, Open-Top Display Cabinets 


MILWAUKEE—Replies from 189 
manufacturers of ice cream to a 
questionnaire on the trend in the sale 
of the product through grocery stores 
in their areas disclosed that 76% of 
the small independent grocers are 
selling packaged ice cream but only 
18% are equipped with self-service, 
open-top ice cream display cabinets. 

The survey was made by The Olsen 
Publishing Co., publisher of Ice 
Cream Review and other trade pub- 
lications. Percentages reflect aver- 
ages of the replies received to each 
of five questions. 


Answers to the first question fe- 
vealed that packaged ice cream is 
being sold by 84% of the large 
supermarkets, including chain stores, 
in the manufacturers’ areas; by 81% 
of the medium-sized chain stores and 
independents; and by 76% of the 
small stores. 

The survey further showed that 
64% of the large markets are equip- 


ped with self-service, open-top ice 
cream cabinets, that 41% of the 
medium-sized grocery stores have 
them, and that 18% of the small 
stores are so equipped. 

Asked what percentage of the 
various types of stores own the cabi- 
nets, the ice cream producers said 
45% of the large markets, 31% of 
the medium-sized stores, and 23% 
of the small ones. 

Replies to a fourth question indi- 
cated that of those who own their 
cabinets, 14% buy directly from the 
cabinet manufacturer, 30% buy from 
the local fixture or refrigeration 
equipment dealer, and 43% from the 
local ice cream manufacturer. 

Also, 34% of the ice cream pro- 
ducers reported that it is general 
practice in their area to sell the 
cabinets outright, while 66% lease or 
loan them. It was noted here that 
the number of replies to this ques- 
tion exceeded the number of ques- 


tionnaires returned because some 
checked both. 

The publishing house also asked 
the, manufacturers to comment on 
the trend toward the sale of pack- 
aged ice cream in grocery stores. 
In reply, 44 said the trend is steadily 
increasing in that direction. 

Three observed that the open-top, 
self-service type of cabinet pays only 
in stores with large volume; three 
said volume of sales through grocery 
stores is too small, and the same 
number stated that they like the 
small individual type of grocery 
store best. 


Some other comments were: Chain 
stores are forcing down the retail 
price of ice cream; the trend is to- 
ward the purchase of half gallons; 
more should be done to induce people 
to use ice cream in the home; sales 
of ice cream through groceries are 
low because the stores are closed 
evenings. 


Snow Crop Launches 
National Distribution 
Of Its Frozen Coffee 


NEW YORK CITY—Following suc- 
cessful marketing tests, frozen coffee 
is now being distributed on a national 
basis by Snow Crop Marketers Div., 
Clinton Foods, Inc. 

Martin Mathews, vice president of 
Snow Crop, stated that the market 
tests have shown that frozen coffee 
can compete favorably with roaster 
ground coffee. 

“We have the added advantage of 
launching our distribution when 
roasted coffee prices are close to top 
levels,” he asserted. “Our 5%-0z. 
jar, which will retail for less than 
60 cents, will make close to the same 
number of cups as a pound of roasted 
coffee. 

“We also have the advantage of 
less wastage and no grounds to dis- 
pose of.” 

Mathews noted that frozen coffee 
concentrate is especially adaptable to 
making iced coffee. 
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FROZEN FOODS STAY FROZEN IN THE NEW 
WARREN FROZEN-FOOD REFRIGERATORS. 


Reflected in the Warren Model OL-8’s PERMA-VUE 
mirror, colorful, tempting packages of delicious frozen 
fresh foods sell themselves with continuously fast turn- 
over. Too, the OL-8 features the exclusive Warren 
DEFROST-O-MATIC, completely eliminating the de- 


The new and economical Models L-10 and L-5 are 
compact, quality-constructed fixtures with dependable 
sub-freezing temperatures to guarantee sure preserva- 
tion of frozen foods. The hinged superstructure-lid 
displays six rows of price tags and beautiful color pho- 
tographs of delectable dishes prepared from frozen 


THE WARREN COMPANY 


INCORPORATED 
$05 MEMORIAL DRIVE, 


SOUTHEAST 
GEORGIA 
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Utica Markets Profit from Using Walk-In 


As Storage Unit for Low-Price Buying 


UTICA, N. Y.— Low-temperature 
walk-in storage coolers have a place 
in large retail food markets not only 
as a matter of convenience, but as a 
profit-making possibility to store 
owners who use them wisely. 

This has been demonstrated in two 
markets in this area—the Chicago 
Market in Utica, and the Cut-Rate 
Market in nearby Herkimer, N. Y. 

Built into the basement of the 
Chicago market is a walk-in cooler 
about 15 x 13 ft., for all low-tempera- 
ture operation. It is used more for 
buying advantage than for mere con- 
venience’s sake. 

“For example,” says M. Zimmer- 
man, the market manager, ‘‘we could 
see the recent price jump in frozen 
orange juice on its way, and we 
bought ahead in considerable quan- 
tity to turn up a nice added profit. 

“There are certain times of the 
year when it is advantageous price- 
wise to buy certain kinds of frozen 
fruits and vegetables, and our cooler 
permits us to buy in fairly heavy 
quantities. 

“The same thing also applies to 
poultry.” 

In its two 7-ft. Hussmann open- 
type frozen food display cases the 
Chicago market also merchandises 
small frozen steaks, which are pro- 
cessed by a locker plant in Rome, 
N. Y. While delivery service on this 
steak item is relatively frequent, the 
cooler provides storage space in case 
the market wants to put up any 
sizable supply of the item. 


At times the cooler is used by the 
Chicago market’s fresh meat depart- 
ment, to keep frozen sides of beef, 
which represents another possibility 
for advantageous buying. 

The Cut-Rate Market in Herkimer 
has a walk-in cooler of about 15 x 
15-ft. dimensions, and makes use of 
it both as a convenience and as an 
added profit maker. 

Refrigeration systems for both 
stores were installed by the Averill- 
Mangan Co. of Utica. 


Frigidaire Reduces Prices 
On 6 Dry Beverage Coolers 


DAYTON—A reduction of as much 
as 614%% in suggested cash prices of 
Frigidaire dry beverage cooler mod- 
els, was announced recently by W. 
F. Switzer, Frigidaire’s commercial 
sales manager: 

Three self-contained dry beverage 
coolers with capacities of 12, 22, and 
32 cases of 12-oz. bottles, and three 
models employing remotely located 
refrigerating units holding 17, 27, 
and 37 cases, come under the new 
price schedule. 


Miss. Appliance Firm Opens 


GULFPORT, Miss.—The Appliance 
division of Modern Tractor & Appli- 
ance Co., which features refrigera- 
tors and other appliances, recently 
held formal opening in its new loca- 
tion at 1417 25th Ave. 


Drink Dispenser Device 
Permits Operator To 
‘Select’ Carbonation 


NEW YORK CITY—Perfection of 
a new device which is claimed to 
enable the operator of a multiple- 
flavor cup-drink dispenser to set the 
carbonation at the level prescribed 
by the manufacturer of a branded 
syrup was announced recently by I. 
Hayne Houston, president of Spacarb, 
Inc., 311 East 23rd St. here, manu- 
facturer of automatic cup-beverage 
dispensing equipment. 

The development, called Select-O- 
Carb, was developed as a follow up 
to another recent development, which 
increased the carbonation potential 
of the standard Spacarb model to 
four volumes of carbonation in the 
cup. The actual range of settings 
on the Select-O-Carb runs from a 
theoretical 0 to 4.5 volumes of car- 
bonation. 

Houston stated that the develop- 
ment of this selective carbonation 
feature makes the Spacarb Hot ’n’ 
Cold four-flavor Mix-A-Drink the 
only machine on the market that 
can dispense a highly carbonated 
branded drink in the cup exactly as 
it tastes poured from the manufac- 
turer’s bottle, it is claimed, while 
at the same time, on the same ma- 
chine, dispense fruit flavors at a 
lower, more palatable carbonation. 

In addition to  Select-O-Carb, 
Spacarb equipment now enables the 
patron to mix flavors in the cup, to 
select hot and cold drinks, and 
select between carbonated and non- 
carbonated drinks. 


One Type of Frozen Item Per Case Getting Popular 
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This installation at High-Low Foods, Inc., Chicago, illustrates how volume business in 
frozen foods is achieved through departmentalizing. Each case in row at right holds 


specific kinds of frozen foods. 
* 


End cases display ice cream packages. 


Bigger Demand for Cases Seen as Stores 
Devote Whole Departments to Frozen Foods 


CHICAGO—Although the vast ma- 
jority of open-type frozen food dis- 
play cases have been installed since 
the end of the War, a flourishing 
“replacement market” has already 
developed for this type of equipment. 
So says W. H. Sudekum of Huss- 
mann Refrigeration, Inc. here. 


“Replacement market” may not 


oF 


The BIG news in Storage Cabinets comes from Wilson! 


And what news it is! A full line of low-temperature cabinets and 
walk-ins! ... With NEW features, NEW operating economies, NEW 


convenience advantages! 


Wilson “‘off-the-selling-floor”’ Storage Cabinets 
and Walk-Ins are the answer to both the Re- 
tailer’s and the frozen food Distributor’s problems. 
They cut down delivery trips—eliminate the need 
for rush and overtime deliveries—eliminate use 
of display cases for stand-by storage and permit a 
greater variety to be stocked. 

And with Wilson Cabinets there’s no worry 
about trade-in losses. Wilson Cabinets and 
Walk-Ins are expandable—they can grow as the 
business grows. Additional sections can be readily 


added as needed. 


Wilson Zero°Safe Storage Cabinets with plate 
coil assembly are shipped completely erected to- 
gether with capillary heat exchanger, for remote 
installation of condensing unit. For installation 
in inaccessible locations they can be disassembled 
in a matter of minutes. Larger capacity Wilson 
Zero°Vaults are shipped “knocked down” for 
quick, easy, on-the-job assembly. 


WIIESON 


The spotlight is on the 


NEW 
WILSON 


STORAGE 
CABINETS 


for ice cream and 
frozen foods 
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MODEL FI-300 
Capacity: 29.72 cu. ft. 
Dimensions: 44" W., 72" H., 33%" D. 


MODEL FI-600 
Capacity: 59.25 cu. ft. 
Dimensions: 79¥%" W., 72" H., 33%" D. 


4 MODEL ZV-1012 (Walk-in) 


Capacity: 723 cv. ft. 


Dimensions: 12'9%" W., 8'H.,9'9¥%"D. 


Other sizes with capacities from 
134 cu. ft. to 2394 cu, ft. 


REFRIGERATION, Inc., Smyrna, Delaware 


HOME FREEZERS « FARM MILK COOLERS « COMMERCIAL REFRIGERATION < 


A 


be quite the correct term, as it gen- 
erally means the replacing of worn- 
out or antiquated equipment. This 
isn’t the story with frozen food dis- 
play cases. The story is simply that 
the original equipment wasn’t big 
enough. 

While it might seem logical for 
the dealer to try to sell such users 
an additional case, this is often diffi- 
cult to do, especially for the smaller 
markets, because of space limitations 
or because the user wants to keep 
all frozen foods in a single case. 
Thus, Sudekum has recorded a num- 
ber of examples of the step-up from 
the 7-ft. frozen foods case to the 
10-ft. case, and in some instances 
from two 7-ft. cases to two 10-ft. 
models. 

It is good business for the com- 
mercial refrigerator outlet, the Chi- 
cago distributor says, because thus 
far there has been a ready market 
for the low-temperature display cases 
taken in trade. 

It is pointed out that the “live” 
potential market for open-type frozen 
food display cases today embraces 
retail food stores of all types and 
sizes, and in all kinds of neighbor- 
hoods. 

The larger retail food stores are 
finding that it is profitable to create 
“frozen food departments,” with a 
number of individual cases, in some 
instances each particular display 
case given over to only one kind of 
product. 

Installations of this type have been 
made by Hussmann Refrigeration for 
High-Low Foods, Inc., a retail food 
chain in Chicago. In the High-Low 
market at 2621 N. Harlem the long 
frozen food department island has 
individual cases for frozen chickens, 
frozen vegetables, frozen prepared 
foods, and frozen fruits. The same 
model cases at the end of the frozen 
food island, and also at the end of 
the adjoining dairy products island, 
are used to merchandise ice cream. 

In another store in the chain the 
display cases at the end of the 
islands are for “specials” on frozen 
foods—packages of different kinds of 
products, all at one sale price. 

Sudekum believes that “user ex- 
perience stories” pack the biggest 
sales punch in selling this kind of 
equipment. However, he believes that 
each salesman should develop his 
own story along these lines—that is, 
get a story out of a user that he 
has sold, relating the increase in 
volume of business done and profits 
realized through the installation of 
modern frozen food display fixtures. 

A source of valuable leads and 
sales assistance on the frozen food 
equipment line is the salesman for 
wholesale distributors of frozen foods. 
These men know the food store loca- 
tions that are in need of, or are 
considering the purchase of frozen 
food display equipment. They also 
realize that it will help their cause 
to get modern equipment installed 
in as many stores as possible, so 
they can be encouraged to be of real 
assistance. 

Direct-mail promotion on all com- 
mercial refrigerator equipment must 
of necessity be a familiarizing pro- 
cess, Sudekum believes, and too much 
direct response cannot be expected. 
However, he has found that almost 


_ invariably following a _ direct-mail 


‘campaign of 


any magnitude, a 
greater number of prospects visit 
the showroom. 
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Multi-Amp Relay Tester 


o : ro < 


ortable Unit Simulates 
Aotor Overload Conditions 


HARRISON, N. J.—A _ portable 
gh current test unit that simulates 
otor overload conditions by supply- 
.g overload currents to the tripping 
-ement of the overload relay only 
now being manufactured by 
‘ustom Electric Controller Co., 119 
‘ross St. here. 
Called the Multi-Amp, the unit op- 
erates from any 110-volt, 60-cycle 


Rafigaidtion and Dry Freeze Process 


Will Preserve TB Vaccine for 1 Year 


' CHICAGO — Through refrigeration 
and a dry freeze process, medical 
science has increased the life of 
tuberculosis vaccine from 10 days to 
one year, it was announced by the 
Research Foundation, a pioneer in 
anti-tuberculosis process. 

In the past BCG anti-tuberculosis 
vaccine was in a liquid form and 


had to be applied within 10 days 


after it was made or it became in- 
effective. Today it is made in a 
powder form through refrigeration. 

Dr. Sol Roy Rosenthal, medical 
director of Research Foundation, 
said, “There was great difficulty 
about the use of the old liquid BCG. 


-It had to be so carefully preserved 


and we had to administer it within 
10 days or’it lost its power.” 

He said, “this new powdery BCG, 
made by a dry freeze process, may 
be administered any time within a 


year. It may be shipped and kept 
in any ordinary container, too.” 

This dry freeze process will revolu- 
tionize the treatment of tuberculosis 
because it will be easily available for 
patients, can be exported and still 
retain its power. 

BCG is not a cure for tuberculosis, 
but Dr. Rosenthal said, BCG can 
immunize you against tuberculosis 
from four to six years. And it 
should aid in cutting the death total 
of 45,000 Americans who died last 
year from tuberculosis. It was first 
discovered in France in 1906. 


Dr. Rosenthal said that Tice Lab- 
oratory in Cook County Hospital will 
now be able to make 5,000,000 doses 
of BCG a year, all available free for 
programs of TB prevention through- 
out the world. In 1949, he said, 
97,000 doses were used in selected 
anti-TB programs. 


Capital Water Emergency 
Could Hit Air Cooling 
If Dam Isn’t Erected 


WASHINGTON, D. C.—Like New 
York City, the nation’s capital’s 
water supply is becoming a problem, 
and in its way might have the same 
tentative program of curtailing large- 
scale refrigeration and air condition- 
ing if Congress does not act upon 
the commissioners’ request for a $23 
million loan. 

The water emergency of Washing- 
ton is different from that of New 
York City in that the capital city 
has a good water supply and there 
is no anticipated future lack of water 
for all foreseeable demands. But 
there is now a shortage of facilities 
for collecting, purifying, and storing 
the water available in the Potomac 
River. 


E. A. Schmitt, head engineer of 
the Washington Aqueduct, told the 
House District Subcommittee on Ap- 


propriations that the city was lucky 
to escape drastic water conservation 
measures last summer. There were 
two six-day stretches, one in July 
and one in August, when consump- 
tion exceeded the normal safe ca- 
pacity of the two conduits on which 
the system depends. 

Schmitt testified that during these 
periods the water level sank to 
perilously low marks. And he warned 
the committee that conditions are 
apt to grow worse, instead of better 
if the requested 10-year expansion 
program does not go into effect. 


There has been some talk by offi- 
cials of installing water-saving de- 
vices in larger refrigeration and air- 
cooling plants in Washington. But 
the prevailing thought is that con- 
gress will grant the loan. 

The whole program will cost about 
$47 million, but water revenues will 
pay for all but $23 million of this 
outlay. The improvement program 
includes construction of a low dam 
about two miles above Chain Bridge, 
with pumping equipment to raise the 
new water supply to the Dalecarlia 
plant. 
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outlet and draws approximately 10 
amperes when supplying its rated 
590 amperes at the output terminals. 

All testing is performed with the 
associated motor de-energized. 

The Multi-Amp supplies any cur- 
rent up to 500 amperes and is com- 
pletely adjustable in stepless incre- 
ments. The adjusting knob is on the 
front of the cabinet. This makes it 
possible to test overload relays for 
a.c. motors rated 250 amperes or 
less. 

However, it can be used on over- 
load relays for motors of any size 
whose relays are operated by means 
of current transformers. 

Multi-Amp is a portable unit of 
heavy gauge sheet steel construction 
weighing less than 60 lbs. It is pro- 
vided with lift handles and protected 
with a grey baked enamel finish. A 
circuit breaker and fuse protect the 
110-volt supply line and _ internal 
components. 

Cabinet dimensions are 10% in. 
high by 19 in. wide by 104% in. deep. 
Operating instructions furnished with 
the Multi-Amp show exactly how the 
various types of a.c. overload relays 
and circuit breakers should be tested. 

In addition, the company shows 
how the unit can be used in many 
other applications. These include de- 
hydrating refrigerator coils, thawing 
out frozen water pipes, drying out 
damp motors and other electrical 
windings, annealing and hardening, 
circuit breaker testing and calibrat- 
ing, soldering, brazing, and etching. 

Price of the unit, complete with 
high and low current test cables and 
lugs is $150, f.o.b. Harrison. An op- 
tional soldering tool is $7.50 and an 
etching tool is $1.50. 


Dallas Building Air Conditioned 


DALLAS — Williams & Wagner 
Construction Co. has occupied its 
newly completed $200,000 modern 
office and warehouse building on 
North Industrial at Cole St. 

The entire building is air condi- 
tioned for winter and summer 
weather. Texas Distributors, Inc., 
3914 Live Oak, had the contract. 


Count these BENBAR features! 
They add up to MORE SALES! 


‘etically sealed condensing unit 

elyte covered door jambs—Frost break- 
1 lock 

uble free capillary system 
> step door construction 

Sberglas insulation 
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e kind of freezer that all America is 
=" ding. 2 standard sizes—14 and 17 cu. ft. 


STRIBUTORSHIPS NOW AVAILABLE 


“templated price Inereases between now and 
“|, 1950 In spite of stec! Increases. 


' “UGUST G. BARKOW 
| “ANUFACTURING CO. 
| °30 S. 43rd St., Milwaukee 15, Wis. 


ONLY SUNISO...FOR 25 YEARS 


Manufacturer Finds Suniso Oils Best Low-Cost 
Insurance Against Compressor Failures 


A large manufacturer of com- 
mercial air-conditioning and 
refrigeration units recently turned 
down a chance to save money. 
Two competitive compressor 
lubricants were offered to him— 
at prices slightly lower than Suniso, 
the refrigeration oil he had been 
using for the past twenty-five 
years. But practical tests revealed 
that both competitive products 
broke down and formed waxy sub- 
stances; they simply would not 
stand up under difficult operating 


conditions— would not provide 
Suniso’s extra margin of safety. 

The manufacturer naturally kept 
on using Suniso. A quarter-century 
of experience had proved to him 
that Suniso Oils more than made 
up for their small additional cost 
by insuring him against compres- 
sor failures, service headaches, and 
customer complaints. No oil but 
Suniso goes into his units. 

Case histories like this explain 
why Suniso Oils are the predom- 
inant choice of original equipment 


manufacturers throughout the re- 
frigeration and air-conditioning 
fields. Suniso Oils, available in six 
grades, have low pour points, low 
wax-separation points, and high 
dielectric strength. They offer un- 
usual resistance to chemical change 
when mixed with Freon or other 
modern refrigerants. For a copy 
of the 52-page illustrated bulletin 
“Lubrication of Refrigeration and 
Air-Conditioning Equipment”’ 
write Department RN-5. 


SUN OIL COMPANY - Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 


SUNISO REFRIGERATION OILS 4 .: 


“JOB PROVED” THROUGHOUT THE INDUSTRY 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 29, 1950 


NEW “Foop 
COMPARTMENT 
FINISH™...ACID, 
GREASE, CHIP 
RESISTANT 


WITH THE 


New Usted nent FREEZER 


This new all steel 15 cubic foot Freezer features 
scientific placement of cooling coils, more than 
adequate extra heavy insulation, two separate food 
compartments (dual doors) which combine to give 
balanced freezing at minimum cost. Five year war- 
ranty on Hermetically Sealed Freezing unit. 

For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 


HUDSON, WISCONSIN 


Super Market Institute Told That Time Will Come When Each Type 
Of Frozen Merchandise Will Be Displayed In Separate Cabinet 


CHICAGO—“The time will come 
when you will have to have different 
cabinets for different types of frozen 
products—say, one for fish, meat, 
and cooked products, one for fruits 
and vegetables, and even possibly one 
for fruit juices,’ supermarket oper- 
ators were told by Edwin T. Gibson, 
executive vice president of General 
Foods Corp., during the recent an- 
nual convention of the Super Market 
Institute at the Stevens hotel here. 

Discussing “Frozen Foods, Past, 
Present, and Future,” Gibson de- 
clared that this prediction is neither 
“startling or disturbing.” He ex- 
plained to the operators that “you, 
today, have different equipment for 
many of the different products in 
your store and my prediction merely 
is that frozen foods will expand so 
greatly in volume and in number of 
products that the merchandising of 
them in your store instead of stress- 
ing that they are frozen will turn 
more toward the products themselves. 

“I have always felt that peas are 
peas, strawberries are strawberries, 
orange juice is orange juice, and fish 
are fish. People, I further believe, 
buy these various items because they 
want and like each item for itself. 

“I once tried to get our advertis- 
ing department to run a Birds-Eye 
advertisement which stated ‘You will 
not like Birds-Eye lima beans’ in 
headlines and then went on ‘unless 
you like lima beans.’ 

“Frozen foods are still in their 
development stage and the very fact 
that we refer to them as ‘frozen 


MODEL 6710. 


MODEL 306. The sensation- 
eal open case with THREE 
refrigerated shelves. 
profitable impulse soles. 


10-t. long 


open front case with ex- 
tra ‘wide display shelf. 
ideal for produce display. 


For 


MODEL 5710. Open Front 
self-service case for 
pockaged fresh meats, pro- 
duce, or dairy products. 


SERIES 100. Double duty 
models 6 to 12 ft. long. 
Also top display models 
in 10 and 12 ft. lengths. 


THE QUALITY REFRIGERATOR LINE 


MODEL 3508. Well Type 
Display Cose. For self. 
service display of dairy 
products or beverages. 
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Be So Ne 
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Nome 
MODEL 3865. A 65-cu. fr. Adtven 
reach-in refrigerator. 
One of the six popular 
Koch reoch-in cabinets. ; 
City 


KOCHI 


SINCE 1883 440/410] 4'¢' VEU) & 9 NORTH KANSAS CITY 16, MO. 
“mye Seek oS 


“CREATES A 
MOOD 


FROZEN 


 aeha meleDiammriva FROZEN FOOD CASE 


You'll never get the cold shoulder when you sell 

this new KOCH Frozen Food Case. Ice Cream and 
frozen foods are UP within easy reach. . . to stop 
shoppers. Foods stay frozen hard, yet no wintry 
blasts chill the enthusiasm of grocers because the 
amazing new 3-way cooling principle keeps cold 
DOWN where it should be for maximum protection. 


oe 4 Superbly designed and brilliantly lighted to stand 

i out in any surroundings, Model 1407 is a real 
volume-builder. And its remarkable efficiency keeps 
operating costs to a minimum. Here is another 
reason why the choice is KOCH wherever cold is sold. 
Get the facts on the complete KOCH line today. 


‘ SEE FOR YOURSELF HOW IT LOOKS . . . HOW IT WORKS .. . HOW IT SELLS! 


KOCH REFRIGERATORS 
North Kansas City 16, Mo. RN-II 


Please send me at once, without obligation, complete informa- 
tion on profit-making Koch Display Cases and Refrigerators. 


Zone State - 


foods’ and market them as such is 
proof of that statement. When the 
time comes that each item is mar- 
keted for itself, for its own appeal 
and quality, then and only then 
frozen foods will have reached their 
goal,” Gibson said. 

In tracing the development of the 
frozen food industry, Gibson brought 
out some interesting statistical data. 

“In 1930 and 1931, for instance, 
Birds-Eye was the only producer and 
marketer of quick-frozen fruits and 
vegetables; one other’ producer 
packed quick-frozen meats and still 
another packed quick-frozen fish. 
Birds-Eye continued as the over- 
whelmingly dominant quick-frozen_ 
brand during the formative years of 
the industry from 1931 to 1934. _ 

“In these years of comparatively 
small production, this producer alone 
carried the financial burden of basic 
research in production, storage, and 
transportation, and supplied the life 
blood which this early industry 
needed to grow. 


Consumer Demand Increased 


“As usually is the case in our 
American economy, evidence of con- 
sumer acceptance of these new prod- 
ucts began.to attract others to the 
field. Consumer demand increased so 
rapidly that neither Birds-Eye nor 
the others entering the field could 
match that demand with product 
availability. Let me give you a few 
of the actual figures which show 
what has happened since those early 
years. 

“While there were just three pro- 
cessors in the early thirties, their 
number jumped to 292 in 1937, 537 in 
1945, and to more than 1,040 today. 
Although Birds-Eye was—and still 
is—the largest single factor in the 
business and has increased its pro- 
duction tonnage by 3,132%—it now 
accounts for only about 18%, as 
against 90% in 1930-1931, of the 
total industry production today of 
1,300,000,000. 

“Figures like these make up the 
story of business life and opportunity 
in America. And while the pioneer’s 
opportunities are broad and his re- 
wards great, he does more than help 
himself when he discovers and builds 
a new industry. 


Effect on Other Industries 


“We cannot tell the whole case his- 
tory of this industry without looking 
for a moment at what the frozen 
foods business has meant to collat- 
eral industries. For instance, sharp 
freezer space used to store quick- 
frozen products amounted to only 
86.5 million cubic feet even in 1939, 
almost 10 years after we started. 
It has increased to an estimated 175 
million cubic feet today. 

“Take also retail store refriger- 
ated cases. Birds-Eye had the first 
15 cases built for its use in the 
Springfield, Mass., market experi- 
ment in 1930, and for several years 
thereafter cost of these cases varied 
between $1,000 and $2,000. 


“In 1934 the American Radiator 
Co. and _ Birds-Eye’s engineering 
staffs developed the ‘Amerad’ case 
which sold for about $300. In order 
to interest retailers in the distribu- 
tion of frozen foods, Birds-Eye pur- 
chased these cases and leased them 
to retail stores at low monthly rental 
fees until 1940 when the refrigerated 
case industry made cases available 
to the trade at prices low enough 
and in sufficient quantities to meet 
the demand. 

“From those 15 special-order cases 
in 1930 the business has grown to 
close to 200,000 cases with a total 
value of over $100,900,000,” Gibson 
estimated. 

“When you also take into consid- 
eration the increased acreage used 
by farmers, the additional products 
earried by railroads and trucking 
concerns, and the extra warehouse 
space needed for storage, you’ve seen 
that a new industry brought oppor- 
tunities to many collateral industries 
which today work together to bring 
frozen foods to some 200,000 stores. 

“One other development deserves 
mention here as an outgrowth of 
the quick-frozen foods business, and 
that is the home freezer. Public 
acceptance of frozen food products 
has put 2,000,000 freezer units into 
America’s homes—to the tune of 
almost half a billion dollars! 


Freezing Is a Preservative 


“In talking about frozen foods and 
their future, it is always necessary 
to remember that freezing is solely 
a preservative, a method: by which 
food products may be packed at their 
optimum point of quality and dis- 
tributed to the ultimate consumer at 
the time he desires to use them. 
This means that some seasonal crops 
can be packed and distributed over 
the year. In other instances it means 
that a baker or nearly any food 
manufacturer may retain the fresh- 
ness which his products have at the 
factory through the period of time 
necessary to distribute and transport 
them to the ultimate consumer. 


“It also means that waste can be 
eliminated and the net usable prod- 
uct distributed in perfect condition 
to the consumer. It also means that 
some products which prior to the 
development of freezing techniques 
could not be commercially distributed 
because time and transportation de- 


(Concluded on next page) 
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COMBINATION AIR- an 
COOLED CONDENSIN 
v Efficiency of air cooling 
v Dependability : 
of water cooling 


General Refrigeration 


DIVISION 
Yates-American Machine Co. 
Beloit, Wisconsin 


TO ALL NEWS READERS: 


The -same practical ideas you’re reading about right now, the same up-to- 
the-minute information you’re looking over, the same satisfaction you feel 
from having the NEws is worthwhile for your salesman or serviceman too, 
isn’t it? Even if he reads your copy of the News, he likely hurries through 
it and the chances are he misses a lot or probably forgets tips that could 


be highly profitable, isn’t that right? 


Enter a subscription for his own personal use today, to be sent directly 
to his home. Then, in leisure and quiet, he can concentrate on the wealth 
of material and stimulating stories that appear each week, absorbing them 
for actual application in his job. He’ll appreciate your thoughtfulness, and 
it always helps to make a closer friend. Besides this, in the long run he’li 
become better in his work and more valuable to himself and to you. 


Fill in the coupon below, attach your $5.00 check, and mail the order now. 
while you’re thinking about it. An acknowledgment will be sent to you 
and a card to the subscriber telling him that he is receiving the NEWS 


with your compliments. 


To: AIR CONDITIONING & REFRIGERATION News 


450 W. Fort Street, Detroit 26, Mich. 


Please enter a subscription to the News for: 


() CHECK ENCLOSED. [] BILL ME. 
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Dealer Must Know Source, Quality of Items 
He Handles To Assure Profitable Turnover 


‘Concluded from preceding page) 


ded their qualities, have become 
-cognized articles in the commercial 
stribution of food. It also means 
se elimination of loss and waste in 
-otail stores due to deterioration and 
spoilage. 
“The many things which I have 
1umerated that frozen foods mean 
, the food industry from the farmer 
the retailer and the consumer 

: ave always led to extravagance of 
statement and claim by many of 
‘hose in the industry. It is important 
, evaluating frozen foods that one 
‘member that they are not exempt 
from any of the basic requirements 
of food packing and distribution. 
‘In other words, the product must 
be good, it must be something the 
consumer wants, it must be sold at 
» price the consumer will pay, and 
t the same time yield a profit to 
ne retailer, the distributor, the 
vacker, and the farmer. It must 
further be a product that will lend 
itself to freezing without being 
harmed and there must be a reason 
for freezing it. 


pe 


Product Knowledge Essential 


“Tt is an important truth also that 


ture space in your store where the 
customer can approach it andl serve 
herself, costs money. 


“The cabinet makers, I think, have 
done an excellent job, both in the 
efficiency of their equipment and the 
attractiveness of its appearance, but 
they alone will not do the job of 
moving goods through the cabinets, 
and packages that stay for any 
length of time in your store are not 
profitable items for you. They may 
not spoil, but they are occupying 
limited and expensive space and 
they may block the volume which 
might be done if all items moved at 
a reasonably fast rate through the 
cabinet to the consumer. 


“IT have seen cabinets with so 
many and such a variety of brands, 
known and unknown, in them that 
the customer helplessly confused, 
pawed through the different packages 
and disarranged them in her attempt 
to get one she knew and recognized 
and was willing to buy. Such actions 
always result in a still more dis- 
orderly and confused display for the 
next customer. 


“The variety of products now be- 
ing packed also presents a problem 
to you. Fruits, vegetables, meats, 
fish, cooked meals, dairy products, 


Segregation Practiced Here 


Mfrozen fee 


YY 


\ 


The plan of “separate cases for various types of frozen food products” 
has been carried out in the Jewel Tea Co.’s new store in Park Forest, IIL, 
a suburb of Chicago. Shown above are the Hussmann cases for frozen 


fruits and frozen vegetables. 


Other low-temperature display cases are 


devoted to frozen poultry, frozen fish and seafood, and frozen juices, 
respectively. 


juices, all are at present sold through 
the same cabinet. In my opinion, this 
situation will become more difficult 
and aggrevated rather than less. 
New products will come on the mar- 
ket and the volume of present ones 
will increase. 


“I believe the time will come when 
you will have to have different cabi- 
nets for different types of products— 
say, one for fish, meat and cooked 
products, one for fruits and vegeta- 
bles, and even possibly one for fruit 
juices,” he emphasized. 


Butchers Seen Shifting 
From Retail Stores to 
Meat Packing Houses 


DETROIT—Foreseeing a trend to- 
ward the centralized packaging of 
frozen meats for distribution to re- 
tail outlets, Hugo Slotkin, president 
of Hygrade Food Products Corp., 
recently predicted that in from three 
to 10 years, butchers in retail stores 
would be a thing of the past. Slotkin 
expressed his views in an interview 
published in the Detroit Times re- 
cently. 

Instead, they would be in the pack- 
ing house, preparing cuts for freez- 
ing, he believes. 

Slotkin revealed that Hygrade, 
seventh largest meat packing con- 
cern, was getting in on the ground 
floor and is already freezing beef and 
pork cuts, chicken, meat stews, veal 
goulash, and fish items under its own 
label. 

The company’s biggest job now is 
educating the public to the value of 
using frozen meats and meat prod- 
ucts. 

When that job is accomplished, he 
foresaw a_ greatly increased con- 
sumption of meats in this country. 

“Today we're the Tiffany of the 
frankfurter trade,” he declared. “But 
we aim to be the Hattie Carnegie of 
frozen foods.” 


the mere knowledge of freezing 
techniques does not qualify a man to 
be a frozen foods packer. It is essen- 
tial he also have the knowledge of 
handling the product he is packing. 

“The man who can pack frozen 
strawberries is not necessarily the 
man who can make a success of 
packing fish or meat or citrus or 
cooked products. A knowledge of 
each of these products and of the 
chemistry of the product and of the 
proper method of handling it is 
essential if one is to produce an 
ultimate frozen product which will 
satisfy and meet the demands of the 
consumer. 

“T do not mean to say that one 
packer cannot produce a broad line 
of frozen foods, but I do say that 
if he does, he must have the special 
knowledge necessary for each prod- 
uct and that mere freezing tech- | 
niques do not qualify him across the | 
whole field anymore than any other | 
method of preservation would qualify | 
a man to be a multiple product 
packer. 


Low-Temperature Space Costly 


“It is important, too, that you, as 
retailers, know the source and quality | 
of the products you handle because 
the space which you allot to the | 
keeping of these products during the | 
time they are in your stores is ex- 
pensive. It must be low-temperature | 
space and to produce low-tempera- | 
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YOU CAN RENDER 
FASTER, MORE EFF- 
ICIENT SERVICE 


with 


HAJOCA’S 


ONE-STOP 


| 
SERVICE 
| 


Try any of these Hajoca 
Refrigeration Service Centers 
“HILADELPHIA, PA. 
225 W. ERIE AVENUE 
, | ANSDOWNE, PA. 
; 130 E. BALTIMORE AVE. 
-AMDEN, N. J. 
; 1687 HADDON AVENUE 
‘EADING, PA. 


- SECOND 
Senne ~ MD. 

th ST. & LOCH RAVEN RD. 
¢ “HATTANOOGA, TENN. 

515 EAST ELEVENTH ST. 
~OLUMBUS, GA. 
1301 SIXTH AVENUE 
/ACKSONVILLE, FLA. 


929 EAST BAY STREET 


HAJOCA 
“ORPORATION 


General Electric Parts Depot 
'» Pennsylvania, New Jersey 
Delaware and Maryland 


& GRAPE STS. 


? 


snéall in size but big in va 


—That’s what service men who've tried it say 


The 402 is engineered expressly for small commercial fixtures 
(capacity up to 2 ton F-12, and up to 1 ton Methyl Chloride). 
Only 4-3/16 inches high, it's easy to install in “tight” spots... yet 


it’s accurate and troublefree. 


SEE YOUR ALCO WHOLESALER 


Designers and Manufacturers 
of Thermostatic Expansion 


Valves; Evaporator Pressure 


Regulators; Solenoid Valves; 
Float Switches. 


Float Valves; 


ALCO HAS REFRIGERATION UNDER CONTROL 


ALCOAL ) HER lt 


The diagram below shows you 8 good 


reasons why so many service men prefer 


the ALCO 402 to other small expansion 


valves. Compare its construction — then 


order one from your wholesaler and 


watch it work. 


: ALCO VALVE co. 


(853 aves al aul. ST. LOUIS. s, mo. 


4354 
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No. 673 


TH E “ON LY NAME 
THAT BRINGS You ‘ 


= a 


be 


No. 683 
we Solenoid Valve 


For One Convenient Source ~._ 
Deal with Authorized 
DETROIT Wholesalers! 


No. 450 FB3 
Pressure Control 


[HpETRO 


LUBRICATOR COMPA 


5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 


Division of Amrnican Ravuator & 
Standard Sanitary conrorarion 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 
REFRIGERATION ACCESSORIES e STATION- 
‘DETROIT ARY AND LOCOMOTIVE LUBRICATORS 


CANADIAN REPRESENTATIVE: RAILWAY 


= ENGINEERING SPECIALTIES, LTD.— 


MONTREAL, TORONTO, WINNIPEG 


This 8-ft., 


credited with a large volume of appliance sales. 
the rate of one revolution every two minutes. 


wv 


Folsom Named To Manage 
G-E’s Home Laundry Div. 


TRENTON, N. J. — Elwood E. 
Folsom, Jr., has been appointed 
manager of the Trenton Works of 
General Electric Co.’s home laundry 
equipment division, it has been an- 
nounced by Harold Sargeant, division 
manager of manufacturing. 

Folsom had been quality control 
engineer for the G-E Appliance & 


Senrng home and ¢ AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS Merchandise Department of Bridge- 
DETROIT LUBRICATOR +» KEWANEE BOILER» ROSS HEATER « TONAWANDA IRON port, Conn. until a year ago when 
he went to Trenton. 
—_— 
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y Delco Single-Phase, 
Repulsion Start- 
Induction Fractional _ 
Motor, % through — 
% h.p. Also — 
able in these 

(only) with Con 
denser start. 


Delco Single-Phase Frac- 
tional Motor with current- 
limiting Capacitor, % 
through Ys h.p. For Blowers 
nd open type Compressors. 


ser run—are 


ucts 


’ Delco Single- 
Phase, Repulsion 
Start-Induction 
Integral Motor, 1 
through 5 h.p. 
; dag In- 
a gral, 1 throug 

A 10 s h.p. 


‘DL OHIO 


SALES OFFICES: Cincinnati «+ Chicago «+ Cleveland -« 


es Age 4 » 


DELCO HERMETIC MOTORS 1 y Hs 


Delco hermetic motors 
Yes horsepower up—split- 
phase condenser start, 
condenser start-conden- 
precision- £ 
made to give your prod- : 
long years of 
efficient operation. 


Detroit 


ELCO 


TORS 


especially engineered for refrigeration 
and air conditioning equipment 


Delco motors—both open type and hermetic 
—bring to each installation a long recog- 
nized reputation for quiet operation, extra- 
life and dependable service. Delco offers 
flexibility of facilities to assist manufac- 
turers to meet changing market conditions. 
Delco motors are backed by a nationwide 
service organization, which includes large 
stocks in the field. Contact Delco Products, 
Dayton, Ohio, or the nearest sales office. 


MOTORS 


DELCO PRODUCTS 


¥ 1 | Division of General Motors Corporation, Dayton, Ohio 


electrically-powered turntable in the Hub Appliance Co.'s window has been 
It revolves 24 hours per day at 
At times the turntable has been used 
for stunt demonstrations, such as a shorts-clad model operating a dit-down ironer, 


while the turntable revolved. 
dad 


* * 


Revolving Stage Attracts 
Attention on Busy Corner 


LOS ANGELES—An 8-ft., electri- 
cally-powered revolving turntable, 
which is part of the window display, 
has been responsible for an excel- 
lent volume of refrigerator, home 
freezer, and other major appliance 
sales for Hub Appliance Co., here. 

The turntable was made a perma- 
nent part of the store when Louis 
Toien, head of the firm, completely 
remodeled at a cost of $95,000 two 
years ago. With a “hanging” glass 
front consisting of huge panes of 
glass slanting up from sidewalk to 
marquee, the right side of the build- 
ing features a half octagon shaped 
window, which projects out to the 
sidewalk to form a small stage 12 
ft. across. 

The turntable revolves in this 
semi-circular window, 24 hours a 
day, making one revolution every 
two minutes. It is 8 ft. in diameter, 
covered with yellow rubber tile with 
steel binding around the edges, and 
is powered by a 3-hp. electric motor, 
enough to revolve three heavy appli- 
ances simultaneously. 

With the building exposed to some 
of the heaviest traffic in central 
Los Angeles, Toien usually displays 
a “three-piece ensemble” of refrig- 
erator, range, and washing machine 
on the turntable, which, because of 
its constant motion, gets attention 
when ordinary displays would not. 

The turntable was designed and 
built by Paul J. Toien, son of the 
president, now a civil engineer with 
the Los Angeles City Council, and 
an expert in electrical engineering. 

Occasionally, the turntable is used 
for ‘stunt demonstrations,” such as 
a shorts-clad model operating a sit- 
down ironer, while the turntable re- 
volves slowly. 

“We simply figured that the same 
turntable idea which has helped jew- 
elry stores and department stores 
would work on a larger scale with 
major appliances,” Toien said. 


‘Script’ Auction Stunt 
Doubles Store Traffic 


DENVER — Issuing “script,” imi- 
tation money, $1 of which is given 
to customers for every actual dollar 
spent in the store, and allowing cus- 
tomers to bid with it on a monthly 
auction held in the store, is a stunt 
which has attracted attention for the 
South Gaylord Appliance Co., here. 

Developed in combination with 
other retailers in a small Denver 
shopping community, the plan has 
more than doubled the actual num- 
ber of customers visiting the store 
since early 1950, and has resulted in 
a heavy sales increase as well. 

The script, printed in blue and 
white, resembles $1 bills, and is 
issued in amounts from 10 cents to 
$10. Each customer is given an 
amount which exactly corresponds 
with her actual cash purchase. 

Once a month, the store holds an 
auction during which valuable mer- 
chandise is offered to customers 
holding large amounts of script. 
The script is used to bid on the pur- 
chase of an item. Household goods, 
small electrical appliances, and 
cameras are offered, and bids have 
gone as high as $500 in script. 

A turnout of hundreds of people 
for the monthly auction insures 
plenty of fun for everyone, and the 
management is certain that by utiliz- 
ing this plan, many sales which 
otherwise would go to other parts of 
the city are held in the neighbor- 
hood. 


‘Homemokers Festival’ 
Leads to Biggest Week 
For Detroit Dealer 


DETROIT— A _ three-day ‘Home- 
makers Festival” on Westinghouse 
appliances drew more than 1,700 
women to Grinnell’s in late April and 
made the week following the “biggest 
of the year” saleswise, according to 
C. L. Sivyer, appliance manager. 

“We are very pleased with the 
results of this promotion,” Sivyer 
stated about 10 days after the event. 
“Business was excellent last week 
and is still continuing at a very high 
level.” 

The ‘Festival,’ held in the appli- 
ance department on the seventh floor 
of this downtown music house, con- 
sisted of three demonstrations per 
day on cooking, food freezing, and 
laundering, and showings of West- 
inghouse films of that company’s 
products. 

Home economists from Westing- 
house put on the demonstrations. 
“Every single demonstration was well 
attended,”’ Sivyer asserted. 

Women who came were asked to 
register and the registration cards 
gave them a chance to win prizes. 

Grinnell’s advertised the ¢‘Festival” 
extensively both before and during 
the event. It used four large news- 
paper advertisements, direct mailed 
outsize postcards, banners on de- 
livery trucks, and window displays. 


¢ Hartford «+ Philadelphia 


FARM AND HOME 
FREEZER 


Dealer Sales and Factory production rec- 
ords prove BEN-HUR “America’s Finest,” 
and fastest moving freezer. 

And no wonder! With all of the plus values 
BEN-HUR offers . . . three classic modern 
models with Ben-Hur Blue Color Trim to 
suit every demand . . . separate freezing 
compartment . 


insulation that ‘cuts operating cost, improves performance . . 
exclusive BEN-HUR features for safety, economy, convenience ... it’s no 
wonder BEN-HUR is setting the pace in the freezer industry. 
Make it your business to make BEN-HUR your business. 
Write today for full details and information about 


a BEN-HUR franchise. 
BEN-HUR MFG. CO., Dept AC 


634 E. Keefe Avenue, Milwaukee 12, Wisconsin 


. sturdy construction for a lifetime of satisfaction . 


. all-around 
. and all of the 
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by GEORGE F. TAUBENECK 

ona Sec : : 

Concluded from Page 1, Column 1) 
New and Discontinued 
Businesses with Fewer 
Than Four Employes 


NEW BUSINESSES 


No. % of 

Vear (thousands) Total 
940 384.1 89.4 
1941 463.8 89.6 
942 378.7 92.6 
1943 140.7 86.0 

DISCONTINUED BUSINESSES 

No. % of 

Vear (thousands) Total 
1340 417.7 96.5 
1941 461.5 96.0 
1942 653 .5 96.3 
1943 366.1 92.8 


It can be seen that most of the 
business withdrawals, whether from 
failure, voluntary dissolution, selling 
out, or whatever the cause, are con- 
centrated among small firms which 
have enjoyed less than three years of 
business life. 

Why should this be so? Well, 
persons who have made a study of 
bankruptcies point to three basic 
factors in small-business failures: 

One is that the eager, new 
entrepreneur fails to arm himself 
with sufficient capital to run his 
particular enterprise. He starts out 
with more hope than money—and so, 
when the sledding gets rough, he finds 
himself bereft of both hope and 
capital before he can figure out what 
knocked him out. 

Another problem: the newcomer 
fails to choose a good location for 
his business. He is inclined to rent 
the first or cheapest place he can 
find. By asking a few questions first, 
he might have discovered that other 
businesses just like the one he is 
launching had tried that spot before 
and could not make a go of it. 
Unknowingly, he has two strikes 
against him before he bats. 

Again, he may not have sufficient 
experience in the line of business he 
is opening to make it pay. He risks 
his money without knowing how to 
play the game. 

Every time a real businessman 
assays these basic factors, he dis- 
covers that one common element 
plagues all: neophytes lack of 
information. 

The hopeful fellow who yearns to 
start his own business fails to 
ascertain what it is going to cost 
him to run this business, and how 
much initial capital it will require. 
He assumes a cavalier attitude to- 
ward his prospective location, its 
history and prospects. And he does 


not inform himself sufficiently (about 
how his business should be conducted 
in order to make money) because he 
disdains to read his trade papers. 
The uninformed man builds his 
business on sand. When the going 
gets tough, he will be the one repre- 
sented by a statistic in the “dis- 
continued” business column. The 


informed man can join that elite 
group whose businesses grow and 
prosper because their managers 
are alert. Moral: To stay in business 
as a dealer, read and study the best 
books and trade papers you can get! 


Americans Are Stubborn 


All through the ages Kings have 
handed out special privileges to their 
loyal followers. In medieval times, 
for instance, nobles and aristocrats 
were granted large tracts of land by 
Kings in return for their political 
support. And in our own country, 
both Wall Street and John L. Lewis 
frequently have asked for (and 
obtained) special privileges from 
Washington and Albany in return 
for contributions to political cam- 
paign funds. 


America’s economic and political 
system is the best yet to appear on 
the horizon, however, because our 
forefathers bequeathed us a remark- 
able Constitution, and because we 
make it difficult for the Champion to 
keep his Crown. Americans always 
take the side of the “under dog.” 
(At the same time, because they are 
too busy to vote, they allow political 
machines, labor unions, and “pressure 
groups” to push them around.) 


Americans are not easily “taken 
in” by pompous pretensions, but they 
do have an unshakable faith in the 
corrective powers of Law. And so, 
if a prosopsed Law expresses good 
intentions, we believe that its pas- 
sage automatically will achieve its 
objectives. That’s how dumb we are. 
When trying to thwart particular 
abuses, usually we overlook the fact 
that human nature is lawless. For 
example: in the case of Prohibition, 
estimable and praiseworthy inten- 
tions were written into national leg- 
islation with complete disregard to 
the needs and wants and habits and 
escape-mechanisms of a still-lusty, 
vigorous, pioneering people. 


We have followed a similar course 
in reference to labor legislation. Be- 
cause inarticulate workers were ex- 
ploited 40 years ago by greedy 
stockholders, considerable _legisla- 
tion (which puts organized Labor in 
the driver’s seat) has been enacted 
in recent years which “turns the 
tables” much too drastically. For 
Wall Street we have substituted the 
Fort Shelby hotel in Detroit (where 
the UAW-CIO satraps hang out and 
foregather). 

In labor legislation, as in the case 
of Prohibition, we have disregarded 
human nature in our eagerness to 
correct so-called ‘‘weaknesses” of our 


ood 4-foot unit. 


vriters approved! 


2nts—cottages, resorts, etc. 


creation room, shop, home bar. 


MARVEL INDUSTRIES, 


‘Sturgis, Mich, 


ov can make extra profits when you add the 
\ARVEL 400 to your present lines. There's a 
gger market than you may realize for a really 


Requires only 23” x 20” floor space. Door 
opens full 90° even when unit is smack against 
he wall. Requires no side or back ventilation. 
-ecumsehhermetically sealed compressor. Under- 


Needed by doctors for refrigerating penicillin, 
‘vlfa, etc. Make multiple sales to apartment 
/uses—both original equipment and replace- 


The ideal second refrigerator for the home — 


FOR DEALER LITERATURE! 


Inc. 


Refrigeration Engineering 


Marvel has built small, specialized refrig- 
erators since 1937. Superb production facili- 
ties in our new, modern plant at Sturgis, 
designed and built exclusively for refrig- 
erator manufacture. Every unit individually 
tested. Performance guaranteed. 


legal structure, and to give the 
“under dog” a better break. We for- 
get that when the “under dog” is 
placed on top, he'll be selfish and 
mean, too—because he’s human. 


In consequence, much of our 
Labor legislation has been based 
upon the undemocratic principle of 
maintaining the status quo, and of 
granting special privileges to the 
politically blessed. We have per- 
petuated wnfairness in our anxiety to 
ameliorate past wrongs. 

How have we done this? Well 
. . . Labor Unions are recognized by 
Congress as being a special class 
of people—and hence they are 
authorized by law to engage in con- 
troversial activities—which, if  in- 
dulged in by ordinary folk, would 
land the latter in jail. 

This double standard of legal im- 
munity is a return to the “jungle 
law” of the medieval world. Thus it 
is that palpably unfair statutes which 
give special privileges to Unions are 
essentially reactionary. 

In the Seventeenth and Eighteenth 
Centuries, any person’s_ inherited 
status in the social structure deter- 
mined the morals to which he 
genuflected, and the type of life he 
was predestined to lead. If he hap- 
pened to be a Priest, his perquisites 
and duties were outlined in advance 
—likewise, if he were a _ Duke. 
Lesser boons and obligations were 
foreordained for those who were 
born to be serfs and _ peasants. 
Whatever the father had and did, the 
sons followed suit. 


That’s how it was a hundred years 
ago. 

But times have changed. Nowa- 
days there are but two classes— 
those who are organized politically, 
and those who aren’t. And just one 


penensecacnsoenensmgan —_— —_ 


a 


Pet 
gi< -~ 


Processing | 


class enjoys special privileges today. 
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In the United States, there is one 
law for union members, and another 
law for other citizens. And that’s 
all brother. 


As of the present, Union Labor 
leaders comprise an unprecedentedly 
privileged class in the United States. 
To be specific, the following immu- 
nities-from-prosecution can be cited: 

Goon-squad ex-pugilists’ prevent 
the exercise of free speech at union 
meetings through the exercise of 
brute strength. And they cow dis- 
senters, during union elections, by 
threatening independent-minded union 
members with bodily harm. Thus it 
becomes difficult for a rank-and-file 
honest man to exercise his democratic 
franchise in union affairs. He may 
be a brave man, but he’s no fool— 
so he either rides along with the 
forceful minority, or he doesn’t at- 
tend the meetings. 

Many unions publish no financial 
reports, and some unions seldom 
stage conventions which the rank- 
and-file member can attend. Conse- 
quently, the coercion, milking, and 
victimization of dues-paying unioneers 
becomes easy. Most union officials 
exercise a monopoly on hiring and 
firing; hence they fatten their 
treasuries by selling work permits to 
job applicants. Here are a few 
random samples of this knavery: 

Workers have been expelled from 
their unions for petitioning a state 
legislature for reconsideration of a 
full-crew law; for giving honest 
testimony when subpoenaed as a 
witness; and for bringing suit for the 
restoration of misappropriated union 
funds. 

Corporations are prohibited, and 
rightly so, from contributing to 
political campaign funds under the 
Hatch Corrupt Practices Act. But 


is this Act applied to Labor Unions? 


Warehousing 
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As frozen food sales keep soaring, Copeland keeps 


Why no! The United Mine Workers 
of America contributed half a million 
dollars to Mr. Roosevelt’s 1936 elec- 
tion campaign. And Roosevelt was 
re-elected. 

As that law is now administered, 
labor organizations remain immune 
from prosecution under the Corrupt 
Practices Act. Is that fair? 


Even to the mythical “innocent 
bystander” it is now apparent that 
the special legal privileges of Labor 
are sufficient in their scope and ag- 
gregate effect to set Labor apart 
from the rest of us. Union members 
comprise the first privileged class in 
American history. 

Our cherished principle of equality 
under the law has been wholly 
abandoned to political subterfuge and 
expedience. One law is applied to 
Union officials, and another law to 
ordinary citizens. That’s how mat- 
ters stand today. 

To be sure, Organized Labor com- 
prises a minority group; nevertheless, 
it intimidates politicians mightily. 
Its phoney dominance derives from 
political perquisites which have 
given Labor much more power than 
it deserves in proportion to its num- 
bers. 

Political domination by a minority 
group, achieved through the adroit 
use of money and calumny, is a threat 
to democratic institutions and to the 
maintenance of a free society. We 
cannot long maintain a government 
based upon special privilege without 
suffering first the impairment, and 
then the loss, of our liberties. 


If Unions continue to increase in 
power, ultimately they will force 
the cartelization, socialization, and 
consolidation of all business enter- 


prises. And when this happens, the 
authoritarian state will be here 
in fact. 


in every stage of 
FROZEN FOOD. Marketing 


Large illustration is the Z-33 (1/3 H.P.) 
remote Copelametic. Below is the K-33 


pace by providing economical, efficient refrigeration 


units. Latest by Copeland is the new Copelametic in 
capacities up to 72 H.P. Copelametic . . the ACCES- 
SIBLE hermetic . . . brings the best advantages of all 
types of units to processors, distributors and better 
locker plants. Copelametic requires no belts, seals or 
manual oiling. No need ever to return it to the plant for 
servicing. For cabinets, enjoy the fractional H.P. Cope- 
lametics; for other uses, the integral H.P. remotes are 
yours. Capacities to fit every application. 


WRITE, WIRE OR PHONE FOR DETAILS 


(Yy H.P.) self-contained unit. 
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3 Stores More i in : 
Less Space... — 
Cools Faster : 


bottle beverage 
coolers 
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IDEAL cooter corPoRATION 
2953 EASTON AVE., ST. LOUIS 6, MO. 
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LAME SINCE 1865 


Heavy Duty 
DEALERS—Sell the Twin Carbonator 
Helwig line of dis- 
pensing units with the most effective 
carbonator built. Positive action piston 
type pump. Damage free features . 
Noiseless. Thoroughly tested and ap- 
proved in hundreds of installations. 


WRITE FOR FREE LITERATURE 


HELWIG TOOL MFG. CO. 
422 E. 7TH ST. * ST. PAUL 1, MINN. 
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Find out about the 
entirely new principle 
of Helwig Two-Way 
Dispensing Valve . 
also our complete line 
of systems and cabinets 
of stainless steel. 


Who’s To Handle Sales and Service of Frozen Food Cabinets? 


Contractor Group Advances Strong Argument 
For Confining Sales to Equipment Dealers 


By Harry W. Goodhart, The 


Premier Refrigeration Co., and 


Secretary, Maryland Association of Refrigeration Contractors, Inc. 


We in the refrigeration business 
are in the midst of a great transition 
period. One that is just as great as 
the swing from radio to television 
in that field. One which is proving 
to be the greatest stimulus in the 


refrigeration equipment industry 
since the change from ice to elec- 
tricity. 


The change is, of course, in the 
food merchandising method. The 
swing from serve me to serve your- 
self, from the closed in and hidden 
way of selling to the open display. 

Added to this is the great new- 
comer—Frozen Food. Frozen food as 
we know, has been with us for the 
past 15 years or so but it’s pres- 
ence and importance had become 
most apparent during the war, and 
its acceptance has grown by leaps 
and bounds ever since. 

By virtue of this, there lies before 
us the greatest potential for the sale 
of any one type of refrigeration 
equipment that we have seen in many 
years. 

This fixture is the frozen food self- 
service cabinet—the fixture along 
with its products that has become 
a must in every food store today. 


Skip ‘Blind Storage’ Phase 


Those merchants who have been 
selling (more or less) frozen food 
from an ice cream cabinet or closed 
chest are now installing this self- 
service merchandiser in either the 
open or glass top style. Those who 
have never sold frozen food before 
are Skipping the coffin stage and 
immediately installing the _ self- 
service type. 

With this change there follows for 
the grocer an increase in volume 
which is almost unbelievable, an in- 
crease which runs from 100 to as 


much as 500 per cent in almost 
every instance. 

The foregoing is to attempt briefly 
to bring out what a splendid oppor- 
tunity we have before us. 

But, there is a dark cloud on the 
horizon. 

There are some people selling 
frozen food cabinets who are not 
regular cabinet distributors and who 
are not rightly justified in selling 
such cabinets. These are the people 
who are using our product as a foot- 
ball and who are directly harming 
the regularly established cabinet dis- 
tributors and indirectly harming the 
manufacturers and the ultimate con- 
sumer. 


How Present Problem Arose 


These people, as we all too well 
know, are some of the frozen food 
distributors. This in itself is bad 
enough; then to make matters worse 
they are sold at or slightly above 
cost to our own prospects or cus- 
tomers. This leaves us, the factories’ 
only regularly established represen- 
tatives out of the race, we’re left 
at the post and go down without even 
a fighting chance. 

But they are not solely to blame, 
for it takes two make a bargain. 

The other parties to this short- 
sighted and unfair practice are some 
of the manufacturers, possibly the 
very ones we represent. We who are 
plugging their products and ALL 
their products are being sold down 
the river by this type of manufac- 
turer. We who maintain a merchan- 
dise display, a service department, 
sales department, who advertise, pro- 
mote, and build goodwill are being 
by-passed in their greediness for 
business. 

This type of manufacturer is there- 


and related headaches. 


Distribution of frozen food cabinets to retail food stores is in a 
controversial status in many parts of the country. The issue is simply 
this: a number of frozen food wholesalers have taken up the practice 
of obtaining a source of supply for frozen food merchandising cabinets 
and are selling them to food stores at cost or slightly more than cost. 


Refrigeration equipment dealers decry this practice, claiming that 
one of their sources of livelihood is being made a “football” for the 
competitive practices of another industry. 
frozen food wholesalers who distribute cabinets are putting out equip- 
ment that is often inadequate to do the job, and that they don’t know 
what they’re letting themselves in for in terms of service liability 


On this and the next several pages Air Conditioning & Refrigeration 
News presents several viewpoints on the controversy. One important 
element in the presentations—they offer several fine hints on how 
dealers can improve their selling techniques on frozen food cabinets. 


They also point out that 


fore willing to enter into an agree- 
ment with some of these frozen food 
companies whose primary purpose, 
of course, is to sell their own frozen 
food products. It is possible that 
these frozen food companies are not 
particularly interested whether the 
freezer is of good quality or bad, 
whether it gives satisfactory service 
or is economical to operate. 

No future fixture business. will 
come from their sales. They are not 
interested and therefore do not try 
to promote any. 


Can Hurt Food Processor 


If the purchaser of the cabinet 
does not receive the type of service 
that he is entitled to, he then be- 
comes an ambassador of bad will 
and makes matters still worse for 
the dealer and distributors of that 
brand, which in turn, is reflected 
back to the factory. 

These manufacturers instead of 
only permitting this business to go 
through their regular and reliable 
channels—their own dealers and dis- 
tributors whom they have control | 
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Small Units With the Wallop of An Iceberg! 


pact in size but giant in capacity. Their small mount- 
ing dimensions make them ideal for “self-contained” 
use in ice-cube makers, chest or reach-in freezers, or 
freezing rooms. Their “excess” capacity gives a big 
safety margin and their rugged construction and 
oversize parts assure long life and the minimum of 
service problems ye If you have a low-temperature 
problem let the LEHIGH TEAM help you! 


MORE CAPACITY PER H. P. 


Cold—Colder—Coldest! As temperatures go down, 
the demand for better low temperature condensing 
units goes up. Refrigerator manufacturers, using 
improved construction and more efficient insulation, 
are producing heavy-duty freezers that 
greater capacity,— greater reserve in condensing 
units. And that’s where these new Lehigh Packaged 
units fit like a charm. They're small but tough—com- 
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1/4H.P. 1/3H.P. 1/2H.P. | 

—20°9F 1350 1780 2500 
O°F 1800 2400 3550 | 
SMALL MOUNTING DIMENSIONS | 
HEIGHT WIDTH LENGTH | 

1/4H.P. 12%” = 14%" 1834” ; 
1/3H.P. 12%” 15%" 18%" | 
1/2H.P. 12%” 17%" 18%" | 
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PACKAGED TYPE UNITS 
1/4, 1/3 & 1/2 H.P. 
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Rated For Evaporative 
Temperatures to — 60° F, 


Latest Addition To The 
Lehigh Family of “Business Units’’ 
For The Dealer, Service Man, Manufacturer 


A COMPLETE LINE OF CONDENSING UNITS 


from 1/4 H.P. to 5 H.P. 


@ Package Air Cooled—1/4 H.P. thru 1/2 H.P. @ Heavy 
Duty Air Cooled—1/3 H.P. thru 3 H.P. © Water Cooled— 
1/2 H.P. thru 5 H.P. @ Truck Units—3/4 H.P. thru 2 HP. 
@ Combination Air and Water Cooled—1/2 H.P. thru 3 H.P. 
® Automatic High Side Defrost Units @ Units for Evaporative 
Condensers @ Water Cooled Condensers @ Gasoline Engine 
Driven Units @ Units for Specific Uses @ Bare Compressors 


Write for New Bulletins and Catalog Sheets 


Plant: LANCASTER, PENNSYLVANIA . 
_ Export Department—39 Broadway, New York 6, 


* The distributors’ 
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over, become blinded by the sight of 
what looks like otherwise unobtain- 
able big business. 

This in reality they woes get any- 
way or at least a very large percent- 
age of it; plus the additional sales 
which tie in with or stem from these 
freezer sales. 

The times are few and far between 
where a sale was lost to a frozen 
food company that the idea was not 
originally implanted in the grocer’s 
mind by a refrigeration distributor 
dealer’s salesman. The sale was lost 
by the salesman only because the 
frozen food company submitted the 
above mentioned low price. 

Also the manufacturers’ products 
would be handled and promoted by 
men who are experienced in that 
field, men who are vitally interested 
in selling commercial refrigeration, 
of which selling this commercial re- 
frigeration is the very life blood of 
their business and not just incidental 
to it or as a lever for promoting 
something more important. 


Dealer Has Primary Interest 


interest starts at 
‘the factory assembly line, follows 
through and does not stop even after 
the freezer is installed in the final 
purchaser’s place of business. 

These are the men who can do the 
manufacturers the most good. Sound 
business reasoning should dictate 
that on any long range basis this 
is the only way to achieve the most 
desirable results. 

So the final over-all volume would 
be greater, the refrigeration equip- 
ment business would stay where it 
rightly belongs and the manufacturer 
would not be tempted to stoop to 
unethical and unfair trade practices. 

And last but not least they would 
retain the goodwill of the refrigera- 
tion industry as a whole. 

Fortunately there are still some 
manufacturers whose policy is to sell 
frozen food cabinets only through 
their regular distributors, this is a 
commendable position that should be 
recognized. 


Situation Needs Airing 


It is quite obvious that something 
will have to be done by the regularly 


| established refrigeration dealers with 
| regard to this threat to their busi- 


ness by some of the very manufac- 
turers who would in the long run 
profit most by faithful cooperation 
with their dealers and we welcome 
any suggestions as to how this 
matter can best be dealt with. 

It would, of course, be beneficial 
to all parties concerned to know just 
how widespread this practice is and 
any information in that direction will 
be most helpful. 

We solicit the position taken by all 
manufacturers on this issue and 
comments from all interested parties. 


With Every 


ICE MAKER... 


SAVE SERVICE — 
remove TASTES, SOLIDS 


FILTRINE. ep tai cte COMPANY 
Brooklyn 5 New York 
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Is Dealer Making 
Correct Moves To 
Hold the Business? 


NEW YORK CITY—“To those 
jealers who are bewailing the action 
»f some frozen food wholesalers in 
selling cabinets to stores, I’d like to 
jut some questions,” said Charles Q. 
Sherman of Refrigerated Equipment 
sales Corp. here. 

“Unless they can answer all those 
juestions in the affirmative, I don’t 
think they should be complaining 
that they’re up against an unbeatable 
situation.” 


Can He Say ‘Yes’ to These? 


Here’re the questions: 

1. Had the dealer made any effort 
‘o enlist the active cooperation of 
the frozen food wholesaler and his 
salesmen in selling the dealer’s cabi- 
net line to food stores that had need 
of them? 

2. When they found a frozen food 
wholesaler who was selling cabinets, 
did they make any attempt to go 
and see him in person, and tell him 
why and how it would be better 
business for him to leave the cabinet 
business to the sere refrigera- 
tion dealer? 

3. Did they make any effort to 
sell either the frozen foods firm or 
the store owner on the fact that it 
would be much better for him to 
put in a real frozen food display 
case, rather than the “blind” type 
of cabinet that the wholesalers are 
peddling to dealers? 

Charlie Sherman has been selling 
refrigerated equipment, particularly 
to the frozen foods and dairy indus- 
tries, for about as long a time as 
anyone in the industry. He thinks 
there is somewhat of a parallel be- 
tween the story of soda fountains 
and frozen food merchandising cabi- 
nets. 


Working with the Food Men? 


The story is well-known of how 
ice cream manufacturers, when the 
mechanically refrigerated cabinets 
first came into being, got into a 
“hot” competitive fight and began 
placing their cabinets in stores which 
would handle their product. (A policy 
which many ice cream manufacturers 
have since regretted, Sherman says, 
stating that the head of one big 
chain has a standing offer of a mil- 
lion dollars ‘to anyone who can tell 
me how I can get out of the cabinet 
business.”’’) 

Soda fountains would have seemed 
the next logical step on this “give- 
away” deal because those ice cream 
“stops” with fountains were among 
the largest volume-producers for 
the ice cream manufacturers. 

Sherman says all attempts at 
moves in this direction were halted 
before they reached any alarming 
“giveaway” proportions because of 
effective action by dealers, with the 
cooperation -of manufacturers of 
equipment. 

One of the main elements in the 
dealers’ success in keeping soda 
fountains in their hands was the fact 
that they enlisted the aid of ice 
cream company salesmen to “bird- 
dog” leads for them. They paid off 
the ice cream salesmen for the leads 
that resulted in sales, but in Sher- 
man’s viewpoint such payments have 
helped dealers to preserve a part of 
their business. 

“How many dealers have at- 
tempted to enlist the aid of the sales- 
man for frozen food wholesalers?” 
“serman asks. “I'll bet the percent- 
ace is amazingly small. 

“And how many have made any 
a tempt to talk to the frozen food 
Wnolesaler who is in—or thinking 
avout getting into the cabinet busi- 
hess? To tell him of all the problems 
i olved, and to explain to him that 
h will be setting up the food mer- 
© ant with a cabinet that will be 
t-> small for his needs, and which 
‘ 1’t do the right kind of a job of 
* iding frozen foods volume?” 

‘t is his opinion also that dealers 
! ve not recovered aggressive sell- 
habits sufficiently to go about 
6 lding leads properly. 

In the old days,” he says, “it was 

ard-and-fast rule that every mem- 

of the sales organization had to 
ke a certain number of cold can- 

‘S calls a day, no matter how 

ny ‘live leads’ he was developing. 

was a rule that he turn in a 
‘port on those calls daily. 

Today a salesman will drive 50 
' ‘es to work on a ‘live lead,’ and 
‘Ss 20 prospects on the way with- 
Ou” ever giving them a look-in.” 
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Frozen Food Distributor Explains Method of 


Cooperation with a 


DETROIT—By cooperating closely 
with a local commercial refrigeration 
dealer, Fairmont Foods Co., im- 
portant distributor of frozen foods 
here, has worked out a mutually 
satisfactory means of seeing that the 
retail food markets have proper dis- 
play and storage equipment for 
frozen foods. 


“If we were selling our own cabi- 
nets we’d have to have our own serv- 
ice and installation men,” declares 
Keef Brown, sales manager, “and 
that would also mean that we would 
have to assume full responsibility 
for the cabinets.” 

There is still a certain amount of 
implied responsibility that must be 
assumed by Fairmont, he indicated. 
It more or less naturally follows 
that the store owner who has pur- 
chased a frozen food merchandiser 
recommended by Fairmont will look 
to the frozen food distributor to 
make good if anything should go 
wrong. 


Refrigeration Dealer 


“But we’ve had no trouble with 
equipment failure,” Brown is glad 
to report. 

This happy state of affairs, Brown 
believes, comes from the fact that 
care was taken in selecting the 
commercial dealer and the line he 
represents 


No Written Contract 


There is no contract between Fair- 
mont and the commercial refrigera- 
tion dealer—simply a verbal agree- 
ment that Fairmont’s salesmen will 
turn over leads for frozen food mer- 
chandisers to the dealer-while he in 
turn will give them leads on frozen 
food sales possibilities plus a small 
commission for leads that are de- 
veloped into sales. 

In general, it is implied by Fair- 
mont that the refrigeration industry 
has made available highly satisfac- 
tory equipment for the frozen food 
retailer. 


“The big problem in the frozen 


food industry is getting the retail 
merchant to really merchandise 
frozen foods,” declared K: A. Kinkel, 
assistant manager of Fairmont. 


Frozen Foods Need Promoting 


“The average small independent 
retailer, yes and even the largest 
chains, don’t spend as much ef- 
fort in promoting frozen foods as 
they should. The attitude seems to 
be: ‘well, there are the foods all 
wrapped up; they’ll sell themselves.’ ”’ 

While this may be true to a cer- 
tain extent, this attitude and the 
reluctance on the part of most re- 
tailers to actively merchandise frozen 
foods prevents their full potentialities 
from being realized, Kinkel said. 

“Of course,” he continued, “this 
may still be part of the reaction to 
1946 when everyone got into the 
frozen food packing business and as 
a consequence harmed the industry 
by putting out frozen foods of poor 
quality.” 

Essentially, though, Kinkel thinks 
this poor merchandising is due chiefly 
to apathy on the part of the retailer. 

Fairmont’s salesmen—there are 13 
of them—spend as much time as 
they can urging their “stops” to 
push frozen foods, but their time is 


limited, points out Brown. They all 
work on straight commission and 
are pushing cottage cheese, butter, 
eggs, and conventional cheeses in 
addition to frozen foods. 

That frozen foods have greatly in- 
creased in popularity, however, is a 
good sign, Brown says. 

“Our men are adding new stops 
all the time, and today we have 
frozen food retailers in every sec- 
tion of the city, compared to 8 or 10 
years ago when our only outlets were 
in the very wealthy neighborhoods 
and apartment house districts.” 

The fact that few retailers today 
put forth much effort to take ad- 
vantage of Fairmont’s monthly ‘“spe- 


cials” on frozen foods still proves 
somewhat’ discouraging to _ both 
Kinkel and Brown. 

Every month Fairmont — sends 


bulletins to the retailers showing 
current prices and offering one or 
two special items practically at cost, 
Brown explained. 

“We know that if the housewife 
picks up the special she'll also buy 
additional packages of frozen foods 
at the regular price. Why more mer- 
chants don’t take advantage of this 
by promoting it to their customers 
is hard to figure out,” Brown said. 
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MMASC: Self-Contained Show Case 
Ready for Plug-in Operation 


Compact, trouble-free, easily acces- 
sible unit. Extra counter stand prac- 
tical for extra display space, scale 
or cash register. Write for latest 
General Refrigerator Booklet RN. 


M Triple thermopane high-strength glass . . 
strip protection 


Finished in gleaming, durable baked enamel with smart chrome trim 


Manufacturers Since 


GENERAL AL REFRIGERATORS CORP. 


Despite a 23% Rise in Material and Labor Costs...You can 
Still Buy this Case for $]99...Biggest Value in America! 


3 spacious, Corrosion-proof aluminum shelves 
M Latest fluorescent lighting insures highest see-ability 
i Giant many-finned coils hooked-up in series with protective double baffle 
 Smooth-working, handy, hinged rear door 

All parts are available for speedy, easy replacement 


Also available in 5 Ft. and 6 Ft. Sizes; and in self-contained models, ready for plug 
in, all at equally attractive low prices. 


SPECIAL—!/, H.P. Chrysler Airtemp Condensing Unit . . . $69.00 Net 


1928 


‘ reinforced with breaker 
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Who’s To Sell Cabinets? 


Pioneer Processor That Leased Cabinets 
Points Out Some of ‘Headaches’ Involved 


NEW YORK CITY—“Speaking as 
an organization that was once active 
in supplying cabinets to food stores, 
and then got out of it, it can be 
said that the organization has no 
further appetite for that kind of a 
deal.” 

The speaker was a member of the 
headquarters sales staff of Birds Eye- 
Snider Div. of General Foods Corp., 
whose official position on the cabinet 
situation is “we do not now have any 
cabinet deal, but it is not a closed 
matter.’’ In other words, Birds Eye 
Div. does not at present give, sell, or 
lease cabinets to food stores, but is 
leaving the question open in the 
event that a competitive situation 
might force a change in their think- 
ing. 

In the “pioneering” days of frozen 
food retailing in the 1930’s Birds Eye 
had developed a special display case 
which it made available to food re- 
tailers on a lease basis. This pro- 
gram was discontinued in the early 
years of the War, and was not re- 
sumed after the end of the War. 
It is significant, though, that as long 
as four years after the program had 
been discontinued, the Birds Eye or- 
ganization was still running into 
problems resulting from its venture 
into the cabinet business. 

The following are some of the 
main “headaches” that will fall to the 
lot of the frozen food wholesaler or 
processor who supplies merchandis- 


ing cabinets to the food merchant, 
as was discovered in the Birds Eye 
experience. 


1. The food store proprietor gets 
behind on his payments. 


This brings about the meanest sort 
of relationship between the salesman 
whose principal job it is to sell 
frozen foods, and the storekeeper 
who owes the salesman’s firm money 
for a piece of store equipment. The 
salesman is representative of a “bill 
collecting” agency in the eyes of the 
storekeeper, who probably has some- 
thing of a guilty feeling about the 
payments, and this results in his 
wanting to have as little as possible 
to do with the salesman. 


2. Other brands of frozen food 
make their appearance in the cabinet. 


This is naturally disturbing to the 
salesman for the frozen food supplier 
that made the cabinet available to 
the store owner, and again tends to 
disagreeable relationships between 
salesman and merchant. 


8. The demand for servicing atten- 
tion on the cabinet, even after all 
payments have been made (if terms 
are set up in that manner) and the 
warranty (if any) has run out. 


The store owner tends to look to 
the organization that put the cabinet 
into his hands for service, even after 
all logical reasons for their assump- 
tion of any service obligation have 


This Way 


Many authorities in both the frozen food and commercial refrigeration equipment fields 
believe that the growth of frozen foods retailing will be served best by the installation 
of modern, adequate display cases of the type (at the left), Tyler cases installed in the 
“Your Food Store” market at Espanola, N. M. They question whether the industry is 
really being served by the offering of the small Orley cabinet (at right) by a processor such as Honor Brand. It is understood that the 
cabinet will be sold by Honor Brand distributors, with one exception, a Pennsylvania distributor who plans to. rent out cabinets. 


expired. This can result in consider- 
able annoyance to the frozen food 
firm, and another jolt to the relation- 
ships between vendor and customer 
if service is not supplied when de- 
manded. 


4. Question of liability in the event 
of a complete breakdown that results 
in the loss of the store owner’s mer- 
chandise. 


This is an unusual, but not impos- 
sible, happenstance, and the conse- 
quences are obvious, since it is not 
a general practice to make provision 
for such contingencies when the mer- 
chant is supplied with a cabinet. 
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your wholesaler can 


do the whole job 
with SUPERIOR 


You'll find that your next refrigera- 
tion or air conditioning job will run 


smoother and last longer if you let your 
wholesaler supply you with a complete 

line of Superior valves and accessories. 

Many others have found that Superior- 
engineered products save them time and 
money in installation and repair costs when 
they are used as initial equipment on the job. 
Globe valves, Line valves, Economizers, Driers, 
Sight Glasses and a host of quality Superior 


products are made in a number of types and sizes 


assuring good performance in any size refrigeration 


system. Remember always to specify Superior for all 


your new equipment and replacement parts—and let 


your local wholesaler do the entire supply job. 


Su pe i ior valve and fittings co. 


ae 


reo ee 


Pittsburgh 26, Pa. 


The situation today is such, it is 
felt, that cabinets are needed (other 
than in newly erected markets) pri- 
marily in such stores as have not as 
yet been selling frozen foods, or in 
stores which have been selling the 
frozen products, but need more or 
larger equipment to handle expanded 
trade on this type of item. 

In either instance, it is not felt 
that the type of cabinet supplied 
through a frozen food wholesaler 
would be adequate for the job, be- 
cause the general practice has been 
for the wholesaler to supply any kind 
of equipment, regardless of its merits 
as a merchandising fixture, merely 
to get something into a store in 
which the retail food merchant could 
keep frozen foods. 

The refrigeration equipment dealer, 
it is reasoned, is interested in selling 
the storekeeper the best possible 
equipment, not only from the selfish 
standpoint of trying to make the 
largest dollar volume sale, but also 
to insure that the dealer makes a 
successful go of selling frozen foods, 
so that he won’t have to pull the 
equipment. 


Can’t Tie Retailer Down 


Another point—and a very impor- 
tant one for the consideration of 
those frozen. food processors or 
wholesalers who are contemplating a 
plan for putting cabinets into food 
stores, is the question of just how 
much such a move can legally be 
used to influence the merchant to 
use the cabinet to display one par- 
ticular brand of food exclusively. 

It is the considered opinion of 
those who have had experience with 
similar deals that unless the food 
processor or distributor retains full 
title to the piece of equipment, with 
the right to remove it from the 
premises of the person using it, the 
storekeeper would have the right to 
stock it with any kind of products 
he desired, even to the exclusion of 
the brand sold by the firm which put 
the case in his hands. 


Where the merchant acquires any 
sort of interest in the equipment, he 
becomes free to use it in any manner 
he sees fit, the legal argument might 
evolve. 

Where the food firm would give 
or lease the equipment to a food 
store proprietor, no violation of the 
Robinson-Patman Act prohibiting 
discrimination between customers 
would be involved, if the offer were 
made to all who could become eligi- 
ble (by virtue of doing a certain 
volume of business, etc.). 


‘Loan’ Deal ‘Impossible’ 


The idea that frozen food distribu- 
tors can handle a proposition such as 
leasing or loaning cabinets to outlets 
(in which case they might be able to 
make it mandatory that only their 
products be displayed in the fixture) 
is generally considered to be out of 
the question. Well under 20% of the 
present list of frozen food distribu- 
tors would have the capital to swing 
a deal of such proportions, it was 
stated. 

“Look at it this way,” explained 
one authority. “A wholesaler with 
any kind of a substantial operation 
has to have about 1,000 outlets. If 
only 10% qualified for the cabinet 
deal under the sales-quota terms or 
other qualifications that he set up, 
that would mean that the distributor 
would have to get out 100 cabinets, 
or an investment of around $50,000. 
The margins in the frozen food busi- 
ness don’t justify that kind of an 
outlay.” 
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TRADE -MARK 


WIRING 
SYSTEMS * 


MONEY 


simplified 
application 


mass Wien: 
material 


purchases 


controlled 
production 
techniques 


You can save wir- 
ing expense on any 
electrical appliance 
or product you 
make—with UNI- 
LECTRIC Wiring Systems! These 
top quality wiring systems are de- 
signed (1) only after careful analysis 
of your production needs, (2) trans- 
lating those needs into carefully 
engineered assemblies based on wide 
knowledge and experience in wiring 
and components. By recommending 
the exactly correct wiring for your 
product, United, with specially de- 
veloped mass production techniques, 
can promise professional wiring sys- 
tems at low cost. 


Cost savings, plus improved wiring, 
are well worth your while dollar-wise, 
on the product you make. Let United 
engineers show how this is possible 
on your product. Write or wire for 


bulletin ACN. 


UNILECTRIC Wiring System for Refrigerator 


* Comprising wire, junction blocks, sockets, 
terminals, switches, disconnects, power cords, 
etc., assembled into complete harnesses or groups 
of subassemblies as application requires. 


UNITED MFG. 
& SERVICE CO. 


405 S. Sixth St., Milwaukee 4, Wis. 


_ Pioneers in the Development 
cee. of Approved 
Wiring Systems and Components 
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Declares “Best’ Food 
Firms Want Dealers 
To Equip Markets 


UTICA, N. Y.—“The wise frozen 
‘ood wholesaler is interested in see- 
ng to it that food stores have the 
vest possible equipment for display- 
ing and storing frozen foods, and 
‘-hat’s why he leaves the cabinet 
yusiness to the commercial refrigera- 
‘or dealer,” comments H. R. Averill 
ff Averill-Mangan Co., commercial 
refrigerator dealer here. 

The “top flight” frozen food dis- 
ributors in his territory, Averill 
‘ays, aren’t in the cabinet business. 
hey realize that the commercial re- 
rigerator dealer is interested in 
selling the food merchant the right 
kind of equipment for progressive 
merchandising of frozen foods, and 
that the equipment dealer will also 
be responsible for the continued pro- 
per operation of the fixture which 
he has sold. 


Two Don’t, One Does 


Syracuse Frozen Food Distributors 
Give Reaction on Handling Cabinets 


SYRACUSE, N. Y.—Are frozen 
food distributors seeking to take over 
the sale of low temperaturé display 
cases to their retail outlets? 

That question put to three frozen 
food distributors here brought a re- 
sounding ‘‘no” from two distributors 
and an affirmative answer from one. 

Robert Robinson, Jr., manager of 
Frosted Food Sales Corp., stated 
unequivocally that his firm “has no 
intention of handling frozen food 
cases unless we are forced into it. 

“Maintenance is too expensive, for 
us to handle on the small discounts 
we get on frozen foods,’ he ex- 
plained. “I have had experience with 
this in Albany and I know it doesn’t 
pay. 

“We will stick to frozen foods and 
let someone else take care of the 
cases. If the ice cream companies 
didn’t handle the cabinets, they 


could sell ice cream for 15 cents a 
pint.” 

Robinson indicated that he did not 
want to handle cases on either a 
sales or rental basis. 

“When he rents a cabinet, the 
retailer doesn’t care what happens 
to it. He doesn’t keep it up. And 
then when something goes wrong, 
he wants service at all hours.” 

Leon Smith, vice president of S. 
M. Flickinger Co., Inc., which sup- 
plies a chain of local grocery stores, 
stated flatly: “Our company is not 
and has no intention of going into 
the fixture business.” He did not 
elaborate. 

A. L. Cougler, manager of the 
ice cream and frozen food depart- 
ment for the Dairymen’s League, 
Inc., however, declared that his firm 
was at that time negotiating for a 
line of frozen food cases to sell. 


He indicated that the dairy would 
sell the cases outright, not rent or 
give them away. He stated that the 
dairy was not going to get into the 
financing end of the deal. Arrange- 
ments with a local bank were being 
made to take care of this. 

“I feel it is a good thing for the 
frozen food distributor,” Cougler 
averred. “We have tried it before, 
and when the retailer has a frozen 
food case in his store, it has raised 
frozen food sales by 400% when 
placed in a good traffic location.” 

Cougler said the dairy would give 
a one-year service guarantee with 
the case. After that, the retailer 
was on his own. 


Canvass, Show Prospect 
Other Installations, 
Ohio Dealer’s Formula 


DAYTON—Cold canvassing is the 
method used by Fager Commercial 
Refrigeration Co. to sell frozen food 
display cases in 13 southwestern 
Ohio counties. 

“We get 95% of our sales that 


way,” says G. D. Fager, owner. 
“There are three salesmen who each 
have an exclusive territory.- ‘They 
do their canvassing with sales litera- 
ture and display books. Then, if the 
prospect seems sufficiently interested, 
we take him to see one of our in- 
stallations in another store. He talks 
with the owner and we use this 
method as a sales clincher. 


In selling, Fager uses only a small 
showroom and would rather show a 
prospect an actual installation than 
a display model. He believes this 
is far more effective than “dead” 
models on a showroom floor. His 
salesmen are compensated by a 
drawing account in addition to com- 
mission. 


With each installation, he furnishes 
a year’s free service. At the same 
time, he thoroughly instructs cus- 
tomers on the use of each case, 
which are equipped with removable 
cold plates. The customer is_ in- 
structed on their proper removal 
from the case and the defrosting 
procedure using cold water. The 
plates are taken off the dividers 
separating each section and easily 
slipped back on. They are held in 
place by simple tension. 


It’s generally only the “fringe” 
type of frozen food distributor—using 
any means to get a foothold in the 
business, that tries the ‘cabinet 
deal.’’ When ice cream manufacturers 
were taking a crack at the business, 
they often got into the cabinet busi- 
ness, a kind of a holdover from the 
process of leasing ice cream cabinets, 
but in his territory the ice cream 
companies are not so prominent in 
the business today, Averill further 
states. 

“When a frozen food distributor 
sells a food merchant a small, ‘blind’ 
storage type of case that may be 
poorly made or with insufficient re- 
frigeration capacity, he not only re- 
tards the chances of doing a real 
volume of frozen food business, but 
he may actually kill chances of 
frozen foods succeeding at all by 
endangering the quality of the 
product. 

“T mean there is actual deteriora- 
tion in quality if the equipment fails 
to hold the right temperatures, this 


being particularly true of fruit pack- 
ages, and the customer will notice it | 
and not only quit buying frozen foods | 
at the store—but he will quit buying 
that particular brand that the frozen 
food wholesaler has been promoting,” 
Averill concluded. 


Freezer Sales Up 300%, 
Says Webber Appliance 


INDIANAPOLIS — “Our freezer 
sales are just three times better this 
year than they were at this time 
last year,” Robert C. Webber, manu- 
facturer and inventor of the Webber 
home freezer, declared recently. 

He said that his company, Webber 
Appliance Co., Inc., finished a new 
4,000 sq. ft. building for the manu- 
facture of freezers on the first of 
February. He added that the firm 
is still crowded for space and plans 
to start another 4,000 sq. ft. building 


Pig with Every Freezer 


NIAGARA FALLS, N. Y.— The 
Hill Equipment Corp. here has pro- 
moted the sale of Ben Hur home 
freezers by offering a 30-lb. pig free 
with every freezer sold. 


HOUSEHOLD REFRIGERATOR 
PLANT WANTED 


| wish to purchase a complete 
nlant for the manufacture of 
‘ousehold refrigerators, with or 
without dies. Machinery must 
be in top condition. If machin- 
‘ry and price are right, am 
srepared to deal without hesita- 
ion. Am also looking for a 
‘roduction engineer. Herbert 
tatner, 1454 Amsterdam Ave., 
few York, N. Y. 


BETTER COILS... 
FOR BETTER COOLING 


Model M17 Illustrated Above—Length 76”. Height 
(less superstructure) 36”. Depth 29”. Capacity 17 Cu. 


Ft., 625 Std. Pkgs. 


Peed dP ed dl ed ed edad adr adr adr ada hn i Ml ln Ml 


Everybody Gets MORE Out of 
LOW TEMPERATURE EQUIPMENT 


“America’s Modern Complete Line” 


—s 
a 


9-12-17-26 Cu. Ft. MODELS 
Display Panel Optional 


\ ttt i i i i i i hh 


3 POWERFUL WARRANTIES PROTECT ALL’ 


_~—weweeoewrewrewrewerewerewerewewewoeewvwowevwvowewveewewewewz4 


5 YEAR FROZEN FOOD SPOILAGE WARRANTY. 
Protects, compensates against spoilage due to 
mechanical or operational failure. Included at 


NO EXTRA COST. 


5 YEAR WARRANTY ON HERMETIC SEALED UNITS. 
One year warranty on complete cabinet and 


additional four year warranty on unit. 


PLUS Exclusive Service Reserve Feature 


Write For SPECIAL BULLETINS 


Sectional — Metal Clad 
WALK-IN COOLERS & FREEZERS 


Standard, factory made sections including self- 
contained condensing unit panels. Simple construc- 
tion permits fast erection on location. Full range of 
sizes and combinations to meet all requirements, 


eee DD DP DPD DPD DDD PD ™P™D”™? 


out hermetic unit . . 


Illustration above shows pull- 
. Permits 
easy inspection and servicing. 


Heavy duty construction. Low temperature operation 
permits removing doors during rush hours. Stainless 
steep top, apron, door-frame and door tracks . . . 
vapor-sealed, rigid, all welded construction. Thermo- 
pane, sliding glass 
doors. Baked, white, 
“auto-body” finish. 
Extra heavy insulation. 
Full color, illuminated 
food subject illustra- 
tions. Open top models 
have superstructure and 
deflector wings. 


display glass ¢ 


Leading Sales Maker For Packaged Ice Cream 
and Frozen Foods. The New JORDON 
) 
} 


OPEN TOP * GLASS FRONT SELF MERCHANDISER 


¢ Larger top opening to display 
full contents and make access 
easy *¢ Wrap-around cold-coils on 
all three walls—plus refrigerated 
divider plates « All-welded vapor 
sealed steel construction « Quad- 
ruple THERMOPANE, air sealed, 
Superstructure 
brilliantly lighted by Slimline 


General Specifications 


HEIGHT, 58/2” (with superstructure). LENGTH, 5412”. DEPTH, 30”. 
CONDENSING UNIT, 2 HP Hermetic. CAPACITY, approx . . . Packaged 
Ice Cream—Over 300 Pints; Packaged Frozen Food—Approx. 320 
Standard Packages. INSULATION, 412” non-settling Fibreglass. 


JORDON 


@® Models M9—M12 
Length 54”, Height (less 
superstructure) 38”, 
Depth 29”, Capacities: 
M9-—9 Cu. Ft. 360 Std. 
Pkgs. M12—12 Cu. Ft. 
480 Std. Pkgs. 


4 Model M26 

Length 107%”. Height 
(less superstructure) 36”. 
Depth 29”. Capacity 26 
Cu. Ft.—1040 Std. Pkgs. 


tubes—illuminates entire display 
area ¢ Full color, interchangeable, 


product illustrations ¢ Lavish 
stainless steel and chrome trim 
@ Plexiglas draft deflectors 
e Casters available to provide 
mobility ¢ Hermetic unit pulls 
out on tracks for easy servicing. 


9—16—20—30 Cu. Ft. 


CHEST STORAGE FREEZERS 


sealed seams, 


CABLE: “JORDONREF” 


CA’‘S MODERN COMPLETE LINE 


| JORDON REFRIGERATOR CO. 


Factory and Sales Division 


58th St. and Grays Ave., Phila. 43, Pa. 


BEigrade 6-4510 


Exclusive Export Distributor ... CANNON & MILLER, 55 W. 42nd St., New York @ Cable: CANANWILL 


Heavy duty equipment protected by JORDON 
Triple Warranties. Counter-balanced lid. Spring 
release latch. Padlocking provisions. Automatic 
interior light. All-welded steel construction. Vapor 


VANIttA 


CHOCOtLg Ye 


STRAWBERRIES 


PEACE $ 


alll 


JORDON MODEL OF. 
SELF-SERVICE ICE CREAM MERCHANDISER _ 
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WHEN YOUR JOB CALLS FOR 


TIME SWITCHES 
SPECIFY Paragon 


700... 


Set an entire week’s 
program in advance 
with this 7-day Calen- 
dar-Dial Time Switch. 
Provides individual set- 
tings for each day of 
week. Ideal for control 
of automatic Heating, 
Ventilating and Air 
Conditioning Equip- 
ment in public build- 
ings, schools, churches, 


factories, etc. SPDT... FROM 
DPST ...and DPDT 

Models. $3250 
See your jobber... or 

write for catalog. LIST 


7 
Paragon ELECTRIC COMPANY 


1687 12th ST. © TWO RIVERS, WIS. 


America’s Largest Exclusive Manufacturer of 
Time Control Switches for all uses 


Send for FREE CATALOG on Your Letterhead 


FAST MAIL SERVICE! 


Speedy, friendly same-day service from our: 

rge, complete stock of . . . 

REFRIGERATION, AIR CONDITIONING 
_& HEATING SUPPLIES, 
TOOLS & EQUIPMENT 


SERVICE PARTS CO. 
MAIN OFFICE * 2511 LAKE ST., MELROSE PARK, ILL. 
BRANCH STORE * 724 BROADWAY, ROCKFORD, ILL. 


GRAND RAPIDS, Mich.—Although 
many distributors of frozen foods 
throughout the country say they 
have no desire to sell or lease cabi- 
nets to their retailers, Frost-Pack 
Distributing Co. here has not only 
been selling frozen food merchan- 
disers since 1938 but since the war 
has been pushing other types of com- 
mercial refrigeration equipment. . 

The firm, however, is given the 
credit for having successfully pio- 
neered frozen foods in this territory. 

“When we started out to whole- 
sale frozen foods back in 1938,” re- 
calls E. E. Hoekzema, president of 
the firm, “there were practically no 
frozen food cabinets in use. We at- 
tempted to work with local refrigera- 
tion distributors, but they weren’t 
very much interested in doing the 
pioneering work. 

“So we were soon forced to realize 
that if we were going to sell frozen 
foods we would have to provide mer- 
chants with equipment to store and 
display them. Im general,” says 
Hoekzema, “the missionary work was 
done by the frozen food people. We 
created the desire, and now others 
are trying to get in on the gravy.” 

Frost-Pack has apparently done a 
pretty good missionary job, for 
Hoekzema estimates that his firm 
has sold more than 1,000 frozen food 
cabinets in the 12 years it’s been in 
business. 

“We probably reached our top pace 


early last year when we sold 30 


Who’s To Sell Cabinets? 


Frozen Food Distributor, Who Also Operates as Full-Time 
Commercial Equipment Dealer, Explains His Side of Story 


STORE NAME Eo ee = 
OWNER > ow TYPE of BUSINESS > * 
CALL BACK ee SEND LITERAURE © : 
Restaurant [] Mise. C Drug CF) Food [] 
All Meat |Vegetable} Dairy | Walk-In Ineoch-tn Frozen 
Purpose | Display | Display Case Food 
Display Case 
INTERESTED 
IN Ice Cream|Beverage Push Store | Produce]| Steel Self 
Cabinet | Cooler Carts [Planning Dry RackiShelving] Serve 
Service Meats ~ 
CUSTOMER'S 
SIGNATURE DATE 


The men who drive 


Frost-Pack Distributing Co. frozen food trucks 


regularly turn in cards of this type filled out so salesmen can follow 
up leads they come across. 


cabinets in January and 30 more in 
February,” he says. 

Since 1940 the firm has been a 
full-line distributor for Weber Show- 
case & Fixture Co. although until the 


end of World War II it did little 


more than push the frozen food mer- 
chandisers in the line. Since the war 
Frost-Pack has also been selling the 
Cunningham frozen food display cabi- 


net and promoting the regular Weber 
—< 


w L 
CALUMET AN 


VERINE 


There are many distinctive qualities possessed by 


Wolverine copper refrigeration tube that make it com- 
paratively easy to sell—to mention a few: it is easy to 
bend, it is uniform, it is clean and dry. You can depend 
upon its giving you an extremely long period of efficient 


performance. 


It comes to you carefully packaged in individual 
cartons of 50 foot coils. All of them individually pro- 


tected by a master carton. 


TUBE 


CONSOLIDATED 


'NCORPORATEDO 


D HECLA 


MANUFACTURERS OF SEAMLESS NON-FERROUS 


1413 CENTRAL AVENUE ° 


DIVISION 


COPPER COMPANY 


TUBING 


DETROIT 9, MICHIGAN 


commercial items. 

Equipment sales are handled by a 
department that is kept entirely 
separate from the frozen food and 
grocery wholesaling end of the busi- 
ness. 

There are two salesmen selling the 
equipment and two servicemen han- 
dling the repairs. The latter are 
sometimes aided in shop repairs by 
the four refrigeration operating en- 
gineers who man the warehouse sys- 
tem. 

“While we are primarily interested 
in selling frozen and other foods, we 
take a decent markup on the refrig- 
eration equipment we sell,” Hoek- 
zema emphasizes. 

He admits, however, that to get 
equipment in a store so his firm can 
sell its foods, it will sometimes 
stretch a point when it comes to 
price. 


Nothing Is ‘Given Away’ 


“But we certainly don’t give it 
away.” 

Besides selling frozen food cases 
and other’ refrigerated fixtures, 
Frost-Pack has also done a few com- 
plete store remodeling jobs for the 
smaller stores. 

“If we run into a big one we turn 
over the layout problem to Weber’s 
engineers for assistance,’ Hoekzema 
explains. 

While the two salesmen in the 
equipment department do all the 
selling, they depend to a considerable 
extent on the firm’s 15 drivers for 
leads. There are five refrigerated 
trucks for frozen foods, five for 
groceries, and five for the restaurant 
trade. In all, they are calling on more 
than 1,000 “stops.” 

This means, Hoekzema points out, 
that the route drivers are making 
30 to 40 stops a day, just trying to 
sell foods, which doesn’t really leave 
them with any time to sell equip- 
ment, too. 

The drivers are encouraged, how- 


ever, to turn in leads, for which they 
receive a ‘‘finder’s fee’”’ when the deal 
is closed. 

To facilitate this Hoekzema de- 
vised the card shown here. In turn- 
ing in leads drivers actually hand 
in this card properly filled out. It 
provides space for the store name, 
address, owner’s name, type of busi- 
ness, whether the salesman could 
call back or merely send literature, 
and “boxes” to be checked to show 
what the prospect is interested in. 

Included in the latter are 14 items 
plus two blank spaces covering such 
things as meat display, vegetable 
display, frozen food case, push carts, 
steel shelving, self-service meats, 
etc. 

At the bottom of the card is a 
line for the prospect’s signature and 
date. Reverse side of the card has 
space for the signature of the sales- 
man (driver) and date, ‘‘remarks,” 
and states: 


Signature Means ‘Hot Lead’ 


“Frost-Pack salesman: (A) must 
fill in card; (B) check items cus- 
tomer most interested in; (C) get 
customer’s signature for confirmed 
prospect, and (D) be sure to date 
card.” 

That reminder to get the cus- 
tomer’s signature is an important 
one. 

“If the grocer signs the card then 
we know that it’s a hot lead,” 
Hoekzema explains, “and the equip- 
ment salesmen go to work on him 
immediately. If the driver hasn’t 
taken the trouble to have the grocer 
sign the card then we know that the 
prospect probably isn’t a ‘hot’ one.” 

As to the actual closing of sales 
for frozen food merchandisers, the 
Frost-Pack president indicates that 
sales aren’t too difficult nowadays. 

“We used to have to sell frozen 
food cases and frozen foods them- 
selves to the grocer on the profit 
story, but now that’s not so import- 
ant, chiefly because everyone buys 
frozen foods today. 

“The grocer realizes that if he 
doesn’t sell frozen foods his cus- 
tomers will be buying it elsewhere. 

“What we do stress now is the 
no-loss angle on _ produce _ which 
frozen foods have to offer. In the 
typical ‘Pop and Mom’ store, losses 
on produce can be extremely im- 
portant. With frozen foods, however, 
this possible loss is eliminated. And 
frozen foods put fresh produce in 
season all year-round. 

“With frozen foods, too, the small 
store can now profitably carry sea- 
foods and poultry every day of the 
week, instead of just on weekends 
or not at all. This builds trade and 
profit for the smaller food retailer.” 
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REFRIGERATION UNITS 
WANTED 


Desire to purchase Ye to 
1-HP Sealed or open type; 
standard brands; Complete 
condensing units; Also parts; 
Give full details. 


HARWOODE EXPORT CO. 
31 £. 4 Street, New York 3, N. Y. 


ay FOOD 


CASES 


on Compressor. 


Write for Catalog — 
and Prices on 
Frozen Foods Cases 
BEVERAGE COOLERS 


REACHIN—WALKIN 
MEAT—VEGETABLE CASES 


with the HOWARD LINE 


ADVANCED DESIGN--SELLS ON SIGHT 


With Thermopane Roller Glass 
Doors. Sizes 12, 14/4, 16, 19, 24, 
and 29 cu. ft. capacities. Available 
with or without Super Structure, 
Self-Contained. 5 Year Warranty 
Also 5 Year 
Insurance Against Food Spoilage. 


ICE CREAM CABINET 


Double 
age Capacities. 
Unit with 5 Year Warranty. For use 
as Storage or Hardening. Stainless 
Steel and White Enamel. 


a 


ICE CREAM HARDEN- 
ING CABINETS 


HOWARD REFRIGERATOR COMPANY, unc. 


507 ARCH STREET, PHILADELPHIA 6, PENNA. 


Row with Increased Gallon- 
Hermetically Sealed 


= 


SELF-SERVICE 
MEAT—DAIRY WALKIN 
VEGETABLE CASES COOLERS 
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‘A Gift from the Gulf’ 
; iia Flying Disks Talk Back 
Texas Firm Ships Frozen Seafood Delicacies To Promote Home Show 
COLUMBUS, Neb. — “Flying 


In Gift Boxes Anywhere In United States 


HOUSTON — Low _ temperature 
which quick freezers seafood delica- 
cies within a few hours after the 
eatch has made possible a unique 
merchandising operation for Em- 
nett’s Seafood Co., 2704 Austin St. 
here. 

Emmett’s, since early 1949, has 
been specializing in “seafood gift 
packages.” The packages which 
weight 10 Ibs., are shipped all over 
the country, and include shrimp, 
oysters, gulf trout, red snapper, red 
fish, flounder, and other favorite 
seafood. 

After the initial test period, suc- 
cess came so rapidly that the “sea- 
food gift box” is being advertised 
nationwide, according to Emmett 
Weinberg, general manager of the 
firm. : 

Sales have increased so rapidly 
that a large part of the seafood 
firm’s distribution is now involved in 
gift packages, rather than ordinary 
commercial supply, Weinberg indi- 
cated. He sells such gift packages 
as 5 lbs. of fresh shrimp and 5 lbs. 
of gulf trout at $9, 5 lbs. of shrimp 
and 5 Ibs. of red fish at $9, or 5 Ibs. 
of jumbo shrimp and 5 Ibs. of 
flounder at $9. 

Any combination of any two sea- 
foods may be worked out, or the 
customer may put through a special 
order, and receive aS many as six 
varieties, all quick frozen in a 
single gift package. 

The process has actually been in 
operation for more than three years, 
according to Weinberg. However, it 
was not until the Christmas season 
two years ago, when the first gift 
packages were distributed nationally. 

The company is now running color- 
ful newspaper advertisements in 
Texas newspapers, featuring’ the 
slogan “A gift from the Gulf.” Copy 
explains that all gift shipments will 
be iced and packed and sent in spe- 
cial containers by Railway Express 
anywhere in the U. S. All of the 
choice fish available are listed in one 
column, which makes it simple for 
the customer merely to make check- 
marks in ordering a seafood pack- 
age. 

Weinberg buys all of the seafoods 


from commercial fishermen, who 
must guarantee to deliver their 
catches directly to the Emmett dock 
within a minimum number of hours 
after the original catch. The fish are 
then culled, cleaned, and moved into 
a 20 by 14-ft. freezer, held at from 
-10 to -15° F 

Various assortments of seafoods 
are worked out before the freezing 
process begins, and it usually re- 
quires only two or three hours for 
the seafood to freeze. 

Blocks of seafoods are wrapped 
in waxed paper and shipped in a 
foil-lined gift container, which, with 
crushed ice, will protect the fish on 
trips as long as 2,500 miles. For re- 
latively short runs, the quick-frozen, 
10-lb. gift packages are being shipped 
by mechanically refrigerated express 
trucks. 


Repair Package 


Sherer-Gillett frozen food cases located in front of basement escalators at Weinstein 
Co., Inc., San Francisco department store. 


co 


Dept. Store Puts Frozen 
Foods Cases by Escalator 


SAN FRANCISCO—Weinstein Co., 
Inc., prominent San Francisco de- 
partment store located at 1041 Mar- 
ket St., is making it easy for cus- 
tomers to shop for frozen foods. 

Three model 2508M Sherer-Gillett 
frozen food display cases, totaling 
24 ft. of open, self-service display, 
have been installed in this new store 
in front of the basement store 
escalators. 

The new frozen foods department 
is adjacent to the liquor department. 

The installation was arranged by 
Sherer’s West Coast sales manager, 
Charles R. Rogers, in conjunction 
with Shirar-Young, San Francisco 
Sherer distributor. 


Spurs Sales by.Lending 
New Box During Repairs 


PHOENIX, Ariz.—Floyd Ikard, of 
Ikard-McMindes, Frigidaire dealer 
here, recently promoted the sale of 
refrigerators by offering to let serv- 
ice customers use a new model free 
while their’s was being repaired. 

A newspaper advertisement an- 
nouncing the offer stated: 

“Floyd Ikard Says: ‘If your old 
refrigerator needs rejuvenatin’ 
we'll fix it and you can use abso- 
lutely free one of our brand new 
1950 model Frigidaire refrigerators 
while yours is being repaired.’ ” 

The advertisement also stated that 
the firm offers “consistently better 
trade-in allowances" and “terms to 
suit you.” 


saucers” were employed to publicize 
the Home Builders and Home Appli- 
ance Show held here May 11 and 13 
with 31 dealers and distributors se- 
curing display space. The show was 
sponsored by the Columbus Cham- 
ber of Commerce. 

The flying saucers were dumped 
from airplanes over eastern Nebraska 
just prior to the show. There were 
4,000 of the disks, each about 6 in. 
in diameter. Made of heavy paper 
and in varied colors, each carried the 
following message: 

“I am a Columbus flying saucer— 
discussed, cussed, talked about, 
laughed about, and in the news every 
day. But I am the real thing; Just 
present me to a Columbus merchant 
on Wednesday, May 10, and I will 
reward you.” 

A free dance was held each eve- 
ning at the City Auditorium. 


Blythe Opens South Side 
Branch In Chicago 


CHICAGO—H. W. Blythe Co., one 
of Chicago’s pioneer wholesalers of 
refrigeration parts and equipment, 
has announced the opening of a new 
branch on Chicago’s South Side, lo- 
cated at 7730 South Halsted St. 

“Milt” Smith has been appointed 
manager. A complete stock of re- 
frigeration and air conditioning 
parts, tools, equipment, and supplies 
is maintained. The telephone num- 
ber is RAdcliffe 3-0500. 
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Delavan Kit Eliminates 
Problem of Selection 


DES MOINES, Iowa—Valve plate 
repair kits which include necessary 
reeds, discs, springs, screws, and 
gaskets for repairing any designated 
valve plate, are now being offered by 
Delavan Mfg. Co. here. The idea of 
the kits was suggested by a number 
of Delavan jobbers. 


Gravity 


The kits are intended to eliminate 
the necessity of selecting the indi- | 
vidual parts from stock. 


Veter e “Ful-Flo” 


: x 


arize for 
7 but best 


@ Over-all height 
approximately 
3 inches. 


@ Ports-in-Line 
style. 


@ Permanently 
protected in 
individual, strong, 
metal edge cartons. 


mounting. 


MUELLER BRASS CO. 


_ Port Huron, Michigan 


This sturdy, compact packless line valve has 
“built-in” long life. The large metal dia- 
phragms have been pressure-tested through 
over 100,000 complete cycles without a failure. 

Designed with Refrigeration service in mind, 
the oversize seat area practically eliminates 
pressure drop. 

The molded nylon stem disc, tough yet 
resilient, affords positive shut off with extremely 
light closing pressure. 

A neoprene cushion Back-seal prevents stem 
seizure and gives double “no-leak” protection 
with the valve in full open position. 

Flared end connections are of sufficient 
height to allow ample wrench clearance when 


ORDER FROM YOUR WHOLESALER 


NOW-=- 


Drains Eliminate 


it~_, 9 =, 
e 
Zz 
© 


hard-to-see hazards. 


light bulb. 


PEERLESS products: 


Installed on flash cooler — keeps 
everything overhead—out of the way. 


@ For superior performance specify all these 
Flash Plates, Flash Coolers, 
Dome and Unit Coolers, Ice Cube Makers, Fin 
Coils, Off Center Coils, Expansion Valves and 
Capacity Boosters, Write for Details. 


PEERLESS of AMERICA, Inc. 


br cigs oye i ita sh" Coke Pepcid « Site a <i Bab ee 


diate attention. 


PEERLESS of AMERICA, Inc. 
1501 N. Magnolia Street 
Chicago 22, Illinois 


a ie he roy ate 


See ee 


PEERLESS_DRIP-PUMP 


solves drain location problem for 
every type of commercial installation 


No more dangling drains .. . 
UP and out, overhead, in whichever direction you care to 
run it. No longer need valuable cooler space be obstructed 
with drains, nor units be abused by collision with these 
The new Peerless Drip-pump is in- 
stalled in a minute; simply detach present gravity line 
connection and substitute this lightweight self-mounting 
pump. The simple trouble-proof impeller pump is driven 
by a rugged life-time “flea-power” 10 watt motor. Electrical 
connection is made in parallel with unit fan motor, runs 
only when unit turns on, uses less current than a small 


RUSH today one for more 


. now the drip drain goes 


Available immediately in quantity—attach the coupon 
below to your letterhead and let us rush to you one 
unit for that installation which you know needs imme- 
List price $35.00. Trade discounts. 


) Peerless Drip Pump. 
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Impulse sales of milk doubled when Stec's Market converted to self-service. 


Conversion Helps Boost Sales 40% 


Yes het _ : ps ro + 
one : 
oh etavatat a é, eT: 


2. . ee 


Emil Stec 


is shown above loading one of the dairy cases in his store, which measures only 
38 by 50 ft. 


Grocer Finds That Ev 


en Small Store Can Be 


Adapted to Self-Service with Right Fixtures 


PHILADELPHIA — Almost any 
size grocery or food market can be 
converted into a self-service market 
if the proper fixtures and refriger- 
ated cases are installed, believes Emil 
Stec of Stec’s market here. 

“When I first opened my store I 
thought that it couldn’t be converted 
into self-service because it was only 


38 by 50 ft.,” Stec admits. “Then I 
was told by an experienced grocer 
that it could be made self-service if 
I would replace my fixtures. I did 
so and my sales have increased 40% 
since and my two employes and my- 
self have an easier time waiting on 
trade.” 


The wall shelves were the only 
—_—4 


ld 


Tlow! with 5-YearNaae 
WARRANTY PLAN \S 


on Hermetically Sealed 
Refrigeration System, 


Extended Finance Plan 
available through 
W.E. Heller Co. 


The BEVCO Company, Inc. 


3316-28 S. Broadway e St. Louis 18, Mo. 
[_] Send more details on Bevco New Model 


AMERICA’S FINEST COOLERS... 


Model “C” COOLER 
features ADJUSTABLE DIVIDERS 


Bevco scores again with a cooler that provides full 
depth corded bottle storage! Model “C” combines 
typical high quality workmanship, materials and 
outstanding Bevco performance. In line with our aim 
—“GET MORE FOR YOUR COOLER DOLLAR”, 
Model “C” Coolers take care of greater bottle storage 
in smaller space. Dividers are constructed so that they 
can be re-arranged to accommodate bottles and other 
merchandise of varying sizes. Your dealer will be 
asking you for this type cooler. Be the first in your 
territory to show the new Model “C”.. 


MOVES lore MERCHANDISE 


Bevco Model “C” is available in 3 sizes: 

Model C300, 4714"L x 33”H x 2814" W, 300-7 oz., 240-12 oz. 
\ Model C420, 5814"L x 33”"H x 2814""'W, 420-7 oz., 300-12 oz. 

Model C540, 6814"L x 33”H x 2814"'W, 540-7 oz., 360-12 oz. 


“C” Coolers, 
Name 
Company. 
Address 


| City & State 


fixtures left in the store during re- 
modeling. Four gondola-type displays 
were placed in the center of the 
floor. A service type meat case was 
installed, also a wall dairy case and 
a refrigerated display case for frozen 
foods. 

Formerly meats, dairy products, 
and frozen foods were all kept in the 
service case and in a walk-in box. 
Most items had to be asked for by 
customers and there were no impulse 
sales. 

“The service case is now used 
exclusively for meats,” says Stec. 
“The reason for this type of case 
rather than an open one for self- 
service meats is because in the 
néighborhood trade, meat sales are 
slower than in a market and it isn’t 
practical to cut up meats and wrap 
them. 

“Customers like individual service 
and meats cut fresh. For these two 
reasons we feel that a service case 
is justified in a neighborhood business 
and we keep our butcher on duty all 
day long.” : 

The dairy case was placed directl 
beside the check-out counter and the 
frozen foods case directly behind it. 
Customers see both as they enter or 
leave the store giving them two 
opportunities to make _ purchases 
from the refrigerated cases. 

Since the installation of the dairy 
case, milk sales have doubled and 
numerous cheeses and other dairy 
products are selling where they were 
not handled before because of the 
slow demand. Now that customers 
can see these items, they make im- 
pulse purchases. 

Before the frozen food case was 
installed, the store stocked only a 
few items. They were more of an 
accommodation stock than one for 
dollar volume. Now with the case in, 
frozen food sales are an integral part 
of the business. The case must be re- 
stocked every few days and a large 
variety of frozen food items now is 
handled. 

“Even a small store can go self- 
serve and enjoy the benefits of this 
type of selling by installing the 
proper fixtures and cases,’’ Stec em- 
phasized. “If we hadn’t done so, we 
would never have been able to in- 
crease our meat, dairy, and frozen 
foods sales to their present volume. 
Our grocery and produce sections 
have increased sales tremendously, 
too.” 


Wholesaler’s Spring Showing 


Here Hugh Smart (right), of 
Refrigeration Appliances, sur- 
rounded by Krack coils and 
low side equipment during the 
spring showing staged by J. 
M. Oberc, gladly takes an 
order from Oberc with Eddie 


Germain looking on. 


wv 


J. M. Oberc 
Detroit 
special features of the Foster 


left), 


discusses 


(extreme 


wholesaler, 


reach-in line while others check 
off sales points of Copeland's 
larger hermetics during the re- 
spring 
staged by the Oberc organiza- 


cent special showing 


tion, 


Detroit Firm Seeks To Stimulate Interest 
Of Contractors, Servicemen at Open House 


DETROIT — With the object of 
“creating interest on the part of 
contractors and independent service- 
men right at the beginning of the 
season,” J. M. Oberc, Inc., refrigera- 
tion wholesaler here, staged an after- 
noon spring showing of the firm’s 
lines recently. 

A special display had been ar- 
ranged in the large meeting hall 
which is part of the Oberc establish- 
ment while main display room had 
been rearranged for this special 
event. 

Attention of visitors as they re- 
gistered just inside the main entrance 
was first attracted to a large display 
of Krack coils, unit coolers, etc., and 
a self-contained Ameri-Therm air 
conditioner. 

The Obere organization has just 
taken on the distributorship for this 
air conditioner line. 

Set up in the meeting hall, along 
with a small refreshment bar, were 
displays of conditioners, reach-ins, 
condensing units, freezers, and bever- 
age coolers. 


Featured in the center island were 
various models and sizes of Copeland 
machines, including the recently an- 
nounced larger hermetically sealed 
Copelametic models. 

A whole row of Foster reach-ins, 
including two-temperature units and 
stainless steel boxes, was on display 
along one wall, in addition to an 
Ameri-Therm conditioner. On the op- 
posite side of the room were fea- 
tured National beverage coolers and 
Bevco freezers. 

Aiding the Oberc staff in the spe- 
cial spring showing were several 
manufacturers’ representatives, in- 
cluding valve and control men. 


Harmon's Becomes Norris,4Inc. 


GREENVILLE, S. C.— Harmon’s, 
Inc., 533 South Main, has been 
succeeded by Norris, Inc. The firm 
will feature International Harvester 
refrigerators and freezers and vari- 
ous other appliances. Jack H. Norris 
is president and general manager of 
the new organization. 


FOR 


SHERER 
DEALERS 


YOU HAVE THE EDGE ON COMPETITION 


Your customers get up to 50% savings in power unit requirements 


Only half the usual condensing unit hp is needed in 
Sherer’s exclusive new Atomized Air—Directional Flow 


refrigerators. 


als 


ONLY * 


Your customers get up to 15% savings in running time 


. . . because the Sherer system re-circulates COLD AIR 
instead of constantly refrigerating warm air. 


Your customers get increased sales volume 


Sherer cases build sales. Profit-happy Sherer users report 
sales increases ranging up to 300%. 


=. 


SHERER-GILLETT 
COMPANY 
Marshall, Michigan — 
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| Frozen Meat Scraps 


| For Rover a Drawing 


Card for Restaurant 


DENVER—Neatly packaging froz- 
n meat scraps, both cooked and 
incooked, for the benefit of patrons’ 
togs, has built considerable good- 
vill for the Lantern Restaurant here. 

Serving more than 2,000 customers 

day, the Denver restaurant fea- 
ures many meat entrees which re- 
ult in huge quantities of meat 
eraps in preparation, and much 
eft-over meat and bones following 
jinner_ service. 

Because the restaurant is located 
n a large residential area, with a 
reavy percentage of pet-owners in- 
‘luded in the group, the restaurant 
1as made a specialty of packing the 
meat scraps in double Kraft sacks, 
‘wo pounds to a sack, which are 
available free, to pet-owners who 
ire patrons of the restaurant. 

However, before the _ restaurant 
began freezing these scraps in an 
3 by 8-ft. -10° F. walk-in box, quan- 
tities of meat scraps had to be 
thrown away—due to varying re- 
quests for the left-overs from day to 
day. Now, however, all meat scraps 
are neatly packaged, and placed in 
the freezer, as one of the final steps 
in cleaning up at the end of the day. 

The frozen scraps keep indefinitely, 


solve a refuse-disposal problem for | 


the restaurant, have built a lot of 
goodwill and regular customers, and 
have helped to draw extra customers. 


Air Conditioning, Check 
Cashing, Drinking Water 
Feature Indiana Market 


MARION, Ind.—Extensive refrig- 
eration facilities and complete air 
conditioning are included in the new 
Stanley Shopping Center opened re- 
cently on By-Pass at 11th St. here. 

The shopping center is an ultra- 
modern supermarket that contains 
such features as public restrooms; 
public drinking fountain; public 
lounge; a courtesy booth for cashing 
checks, checking parcels, buying 
stamps, and receiving information; 
telephone booths; magic door open- 
ers; and an open air super produce 
market facing the spacious parking 
lot. 

Refrigeration equipment includes 
30 ft. of self-service meat cases, 
service meat cases, a 12-ft. delica- 
tessen case, 32 ft. of produce cases, 
16 ft. of frozen food cases, and 24 ft. 
of dairy and cheese cases. All equip- 
ment, requiring 17 tons of refrigera- 
tion, was installed by the Muncie 
Electric Co., Tyler distributor in this 
area. 

Air conditioning was installed by 
Kenneth F. Orr Co. of Greenfield, Ind. 

The new shopping center was given 
a rousing send-off with two special 
sections of the Marion Sunday 
Chronicle-Tribune advertising the 


grand opening. The two sections ran 
to 24 pages and contained articles on 
various feature of the new market. 


THE ORIGINAL, PATENTED 
CROSS-FIN COIL 


The refrigeration coil that changed 
an industry stands today unchal- 
lenged for performance, user satis- 
faction and lasting durability. 
Made from only the finest ma- 
terials by skilled craftsmen under 
exacting standards, every Larkin 
Coil features imbedded fin-to-tube 
contact, swaged connection, silfos 
welded construction, and staggered 
tubing. Write for complete details. 


* 
Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
Pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


“ATCHDOG OF THE NATION’S FOOD SUPPLY A 


ARKIN CoIce: 


is 
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Food Center Places Low Temperature Cabinet at Each Check-Out Station 


SEATTLE, Wash.— Over $40,000 
worth of frozen food products (in- 
cluding ice cream) per year, moves 
out of the refrigerated cabinets of 
Cushing’s Food Center here, owner 
Glenn Cushing estimates. 


Ice cream accounts for approxi- 
mately $22,000, other frozen foods 
for the balance. 

Packaged ice cream is stored and 
displayed in four locations at Cush- 
ing’s Food Center. Three of these lo- 
cations are at the entrance to each 
check-out counter where 30-gal. dis- 
pensing cabinets are located. 

The fourth is in the nearby frozen 
food cabinet, which holds supplies of 
other frozen foods as well. All are 
placed to catch the customer at the 
end of the shopping cycle. . 

A principal reason for placing ice 
cream at these points, Cushing 
states, is that customers are reluc- 
tant to pick up a package of ice 
cream until they have concluded their 
other shopping. 

If they had to pick it up at the 
beginning of the cycle, many would 


neglect to do so for fear the ice 
cream might soften by the time they 
reached the check-out. 

Moreover, since it is an impulse 
item, customers are more inclined to 
buy it after they have purchased the 
necessities, he points out. 

The same reasoning applies in the 
case of frozen foods, with some modi- 
fication. Some frozen foods, of course, 
cannot be considered as impulse 
items. 

However, Cushing points out that 
placing of the cabinet here, corres- 
ponds with shopping habits of most 
consumers. The shopper will usually 
look for fresh meats and vegetables 
first, then fill in from frozen products. 

By placing them at the end of 
the shopping cycle, they are brought 
to the customer’s attention at the 
moment when she will be most likely 
to buy them. 

Another factor in the success of 
this department, is the ample re- 
frigerated space which is provided to 
display a wide variety of frozen 
items effectively. 


Low-temperature cases displaying ice cream and frozen foods are located 
at the entrance to each check-out station at Cushing’s Food Center in 


Seattle. 


Proprietor reasons products are “impulse” items, selling best as 


shopper winds up shopping. Furthermore, it reduces the time that the 


packages will undergo defrosting, a factor 


Eliminates 
Troublesome Mechanisms 


(Belts, pulleys, seals) 


Eliminates 


Crankcase Foaming 
(Protects efficiency) 


Requires 
No Manual Oiling 


(Is Factory Lubricated) 


First... 


Second... 


pays. 


Third... 


worth considering. 


That’s the 
SUPERMETIC STORY 
and it can help you! 


Supermetic’s outstanding performance 
means dependable operation for your 
refrigeration equipment. 


you build customer satisfaction that 


Lightweight 
and Compact 


(Saves Space — Fits any fixture) 


a you have the extra advantage of a 
: hard-hitting sales story in the Super- 
metic performance record, PLUS the 
5-Year Protection Plan. 


You'll find it pays . . . in bigger sales 
volume, better customer relations . . . 
to back up your equipment with Servel 
Supermetic. Why not get the complete 


Has A 5-Year 
Protection Plan 


(For all fractional sizes) 


story? Just mail the coupon. 


>< RE ee ee 


Servel, Inc. 


SUPERMETIC 


designed for every electric refrigeration 
and air conditioning requirement ... % to 5 h.p. 


| 


Electric Refrigeration Division, Dept. A-53 
Evansville 20, Ind. 


Name (personal) 


Title 


Company 


Address 


City Zone State 
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fay te bh Bin fe... . he ie 


B / TWO BATHTUBS, 4 
ONE WATER HEATER AN So 
TWO STEAM RADIATORS 
TO GO ON FOURTH FLOOR: 
TWO WASH BASINS AND ONE 
DOUBLE TUB TO THIRD 
FLOOR:*: AN’ THEN IT 
SAYS FIX WASHER 
IN KITCHEN FAUCET 
ON FIRST FLOOR™=-% 


Why you can | 


CLINCH MORE 


WHEREVER YOU GO, in commerce or industry, there’s a Temprite model 
to fit virtually every drinking water cooler requirement. You can offer 
the streamlined styling of the pressure type model or the convenient 
bottle cooler for light duty use, or where plumbing facilities are not 
available. You can offer the hermetically sealed, air or water cooled 
condensing unit or the open type condensing unit. Odd frequencies or 
voltages may also be serviced. All models meet requirements of the 
National Bureau of Standards and are approved by Underwriters’ 
Laboratories. All existing local sanitary codes are being met. 


he 4 


FOOT PEDAL, is now available as 
optional equipment. All pressure 
type models maintain virtually 
constant stream height in spite of 
outside pressure variations of as 
much as 20 to 80 pounds. Annoy- 
ing spurting and splashing has 
been eliminated. 

ACCIDENTAL FREEZE-UP will not 


damage unit because of specially 
designed Temprite storage tank. 


ADJUSTABLE Thermostatic Control 
regulates water temperature. 


5 YEAR WARRANTY protection plan 
available on all hermetic models. 


(Above) EASY FINGER TIP PRESSURE 
starts a smooth, steady flow of 
perfectly cooled drinking water! 
Sparkling stainless steel top! 


(Right) FRONT PANEL is removable 
in mere seconds for quick servic- 
ing. Side panels, not screwed to 
frame, may be slid off as shown. 
It is unnecessary to remove cabi- 
net from plumbing connections. 
Any panel which may become 
damaged in use, can be replaced 
without returning the entire unit. 


TEMPRITE PRODUCTS 
43 PIQUETTE AVE. 
DETROIT 2, MICH. 


Please send me details regarding your distributor fran- 
| chise for my territory and also send me my free copy of 


the “‘Water Cooler Story.” 


| Name 


] Address 


eh Se a 


SALES... 


...with TEMPRITE 


BECAUSE TEMPRITE was designed with sales in mind 
. «+ you can clinch more sales with Temprite! 


Because the most conservative office manager 
...or... the most practical factory manager 
will look upon the Temprite Water Cooler with 
a lively enthusiasm ... you can sell Temprite 
wherever you gol 


The Temprite water cooler carries with it no 
suggestion of prosaic design, no hint of yester- 
day. Its functional, streamlined beauty is re- 
freshingly new! Just look at its graceful lines 
of gleaming perfection, and inspect every last 
detail of craftsmanship .. . from its silver- 
soldered refrigeration joints to its satin-smooth, 
stainless steel top, from its constant-pressure 
regulator to its stainless steel lowside. 


If you’re in the doldrums, Temprite will put 
new pep in your step! You'll approach your 
prospects with solid confidence! You'll clinch 
more sales with Temprite. 
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There’s Big Money 
In This Idea 


EXT time you take an automobile trip, check up on the num- 

ber of roadside stands and restaurants along the highway. 
Lots of them aren’t there? Food preservation is a real problem 
with these tourist caterers; because deliveries of perishable foods 
to their back-doors are infrequent, irregular, and expensive. 

Food spoilage eats deeply into the profits of these highway 
caterers, few of which have adequate refrigeration facilities. Here 
is another relatively undersold market for BIG refrigerators. 

A combination walk-in, reach-in refrigerator with low-temper- 
ature freezing capacity is one answer to the biggest problem of 
the tourist hunger-satisfiers. Such a magnificent refrigerator pro- 
vides sufficient storage capacity for “short orders,’’ and at the 
same time it enables the roadside chef to prepare and freeze 
lunches and dinners in economic quantities during slack hours. 
Most of these places could also use an extra freezer or two. 

The conventional reach-in refrigerator also is finding a rela- 
tively new market in large homes, farm estates, country clubs, 
and other expansive households which entertain on a lavish scale. 
Even the biggest household refrigerators fail to meet the food 
storage requirements of these entertainment centers. Big freezers 
are needed, in these places, too. 

To these “higher income” prospects for reach-in refrigerators 
we can add the country’s some 7,000 private clubs, 9,000 bowling 
alleys, and 1,400 skating rinks—most of which provide restaurant 
facilities for their patrons, and for each of which a reach-in refri- 
gerator would be exceedingly useful. 

The “sell-up” technique (which, freely translated, means “you 
ought to have more and bigger refrigerators’) applies especially 
to this field. Few American food-serving establishments have 
sufficient refrigerated storage capacity on their premises. 

Any recreational center where people entertain, are entertain- 
ed (or go to entertain themselves) automatically creates a hunger 
vacuum—and an expanding food protection need. 

The millions of American tourists, spectator sportsmen, bowl- 
ers, ice skaters, roller skaters, golf enthusiasts, and conviviai 
drinkers provide an ever-enlarging pay-load for an ever-increasing 
number of prospects for big refrigeration equipment among the 
establishments which cater to recreation seekers. 

When the American public plays and relaxes, it eats and 
drinks. And those who endeavor to satisfy that hungry-and- 
thirsty Public can be sold more refrigeration equipment. 

Meat on the table is an expensive proposition nowadays. That’s 
why the American housewife—as well as the American tourist— 
is turning to substitutes for expensive steaks and chops—like fish. 
More frequent appearances of seafood on America’s dinner 


SINCE 1929 


at 
emprite 
43 Piquette, Detroit 2 


Products Corp. 


Manufacturers of commercial and cabinet type water 
coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 


tables lately have greatly enhanced the market for refrigerated 


| fish storage and display cases. The more than 50,000 fish markets 
| in the United States supply the nucleus for an attractive, largely 
_ untapped market for commercial “fish” refrigerators. 


What a convenience story your salesman can tell these fish- 
merchants! The burden of keeping sea-food continuously “bedded 
down” in bushels of fast melting cracked ice is onerous. Equipped 


_with an automatic specialized fish-refrigerator, however, these 
_ bushels of ice are unnecessary. To the nation’s 50,000 fish markets, 


the market analyst can add nearly 400,000 grocery and meat 
markets which are present or potential fish merchandisers. 

If price-conscious consumers demand fish as a hedge against 
high meat prices, our industry can help food retailers sell more 
seafood at greater convenience and higher profit by installing 


_ special fish display cases in their stores. Everybody wins in this 


deal: the food retailer, the refrigeration dealer and manufacturer, 
and the public. 
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Warm Lingerie 


Cooling Dressing Rooms 
Helps Sell Finery 


DENVER—Sales of bridal gowns 
nd lingerie, have been considerably 
imulated in the Bridal Salon of the 
> enver Drygoods Co. here, with the 
stallation of a 10%-ton Carrier air 
ynditioning system, to provide maxi- 
um comfort in the department’s 
_vessing rooms. 

The installation has proven the 
;eal solution to an _ ever-present, 
xing problem, according to the 
nver department store manage- 
ent—that of fitting the most deli- 
te of fineries to prospective brides 

a time when heat and humidity 

e at their worst. 
Because of space limitations on 
ine sales floor, it was necessary to 
suild dressing rooms of rather con- 
sned size. It was soon found that 
ihe closeness of the atmosphere, 
coupled with the effort required to 
stip in and out of bridal gowns, slips, 
lingerie, etc., was not calculated to 
please the customer, or to keep the 
intimate garments in best saleable 
condition. 

To solve the problem, Mitchell- 
Trautman, Denver Carrier dealer, in- 
stalled a 10%-ton system, which 
provides a slight air pressure over- 
load to compensate for the fact that 
the Salon is completely open, and 
the dressing rooms exposed at the 
top. 

Anemostats provide a smooth flow 
of air cooled to between 74 and 76° 
F., to provide a comfortable 80° 
throughout the entire dressing room 
area. 

The cooled air, after passing 
through the dressing rooms, is ex- 
hausted into a large, open display 
area, where platform-mounted mani- 
kins display evening gowns, night- 
gowns, pajamas, and other tradi- 
tional necessities of the brand-new 
bride. 


ne a 


Air Conditioned Quarters 


For Chinchillas Keep ’em 
Multiplying Happily 


STOCKTON, Calif.—An air condi- 
tioning installation for use in main- 
taining controlled temperatures for 
chinchillas was recently installed at 
the ranch here of Dr. J. M. Carr, 
physician and surgeon and nationally- 
noted breeder of the extremely valu- 
able animals. 

Quarters for the chinchillas are also 
equipped with steam lines to sterilize 
the wire mesh floor daily, and steam 
heat. 

At present, Dr. Carr has 20 pairs 
valued at $1,500 a pair. Chinchillas 
breed every three months, and pro- 
duce a litter of from one to three 
in 111 days. 

Just to give you an idea of the 
ultimate value of these small bundles 
of fuzz, 250 pelts are required to 
make milady a long coat, and 
raisers get from $50 to to $150 per 
pelt. That’s why Dr. Carr gives his 
animals the best of care. 

Air conditioning for the chinchillas 
is accomplished with a 2-ton Typhoon 
packaged unit, installed by Refrig- 
eration Specialty Service in Stockton. 
Dr. Carr is experimenting with a 
controlled temperature of 40° in 
Winter and 78-80° in summer. 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


For Top Performance 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

FREON SHELL AND COIL CONDENSERS 

HEAT EXCHANGERS OIL SEPARATORS 

INDUCED DRAFT COOLING TOWERS* 

EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS 
AMMONIA CONDENSERS 


“A new Acme product with out- 
standing features. Write for 
Catalog No. 40 


Write tor tree 
cotatog on any of 


Houston Dept. Store Goes After Residential Air Conditioning 
Market by Offering Package Units To Match Home Interiors 


HOUSTON, Tex.—A new depart- 
ment store project which is expected 
to considerably expand sales of pack- 
age air conditioning units in this 
area is the new “Air Conditioning 
Center” at Foley’s, huge department 
store here. 

The new Air Conditioning Center, 
only slightly smaller than the major 
appliance department, is devoted to 


Carrier package air conditioning 
units, in a wide range of sizes and 
output. 


It will permit Houston homeowners 
to select appropriately sized package 
units to cool an entire dwelling, bed- 
room, any section of the house, “as 
desired. 

An appeal is likewise made to 
owners of small retail stores, pro- 
fessional men, or office managers, to 
investigate the possibilities of low- 
cost, dependable summer air condi- 
tioning. 

One of the most unique features of 


the new Air Conditioning Center is 
the use of a “fashion note” to appeal 
to the average housewife. 

Under the plan, a dozen package 

units are shown in the center, each 
in a varied shade, or design, which 
permits home decorators to select a 
package unit which will blend easily 
with wallpaper, drapes, furniture, 
etc., for.an attractive room. 
. Foley’s, through special arrange- 
ment, can offer a one-ton package 
unit, for example, done in smooth 
dusty rose, to match a boudoir de- 
sign. 

If the customer wants a simulated 
knotty pine finish, to provide an air 
conditioning unit for den, rathskeller, 
or playroom, he may order it painted 
in this way. 

A nominal extra charge is applied 
by the store, and has been found 
that this “attention to the woman’s 
angle” has helped to encourage a lot 
of homeowners to purchase package 


air conditioning, who would other- 
wise pass them up. 

“Standard decor in air conditioning 
units seldom harmonizes with home 
decorations,” it was indicated. 
“Therefore, we think that offering 
the customer a variety of custom 
finishes, to match anything desired, 
will do away with the objection most 
commonly voiced by women.” 

The Foley store ran a full-page 
promotion on package air condi- 
tioners on March 29, listing the 
many variations in temperature con- 
trol, total horsepower, etc., offered 
in the Conditioning Center. 

By getting an early start, long 
before the advent of hot weather, it 
is felt that more prospects can be 
started “thinking about it” before 
the actual hot weather breaks. 

The city of Houston has often 
claimed to be “the most completely 
air conditioned city in the world.” 
With a per capita income well above 


the national average, and a humid, 
high-temperature summer inevitable 
each year, more package air condi- 
tioners have been sold per capita in 
Houston than in any other city, ac- 
cording to distributors. 


Remodeling Gives Weber 
Distributor More Room 


SAGINAW, Mich.—As the result 
of a recent remodeling and expansion 
program, a spacious showroom, parts 
department, repair shop, and offices 
have been. provided for Saginaw 
York Refrigeration Co. here, distribu- 
tor in northeastern Michigan for 
Weber Showcase & Fixture Co. 

Since it was organized at the be- 
ginning of 1948, the firm has been 
headed by Lloyd W. Beaver, who is 
also president of Saginaw Cold Stor- 
age Co. and treasurer of Franken- 
muth Frosted Foods. 

Vice president and manager of the 
company is Donald J. Kubik, who 
came to the firm in 1948 after train- 
ing at York Corp.’s Institute of Re- 
frigeration and Air Conditioning. 
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| LOOK AT ALL THE PEOPLE 
WAITING TO BUY FEDDERS 
ROOM AIR CONDITIONERS FROM YOU 


a 


BEDROOMS 


BUSINESS OFFICES 


DOCTORS’ OFFICES 
LIVING-ROOMS 
SCHOOLS 
CAFES 
INNS 


KITCHENS 


A 
7 
anneal 


RESTAURANTS 
CANDY SHOPS 


CABINS 


RADIO STATIONS 


TRAILERS 
CARAGES 
FITTING ROOMS 
DINERS 


CAMPS 


COTTAGES 


Right now is the hottest time 


to sell FEDDERS’ COOL COMFORT! 


vides year ‘round comfort. No ducts, 
no pipes, uo water connections. Six 


O other appliance gives you 


such a vast range and variety of 


ready-to-buy prospects! Everybody 
is sold on the comforts of air con- 
ditioning. And they'll buy a Fedders 
when you tell them the cost is lower 
than ever—only $299.95. 


MORAL: Climb aboard the Fedders’ Band- 
wagon! Re-styled, re-designed, the 
1950 Fedders’ line is hotter thanever! 
Fits into the window, plugs in like 
a radio. Seals out irritating street 
noises...cools room silently, pro- 


beautiful models! 


PHOTO DARK ROOMS | 


BAKERIES 


HOTEL Rooms 
TOURIST COURTS 
WAITING ROOMS 


HOSPITALS 


TOP COOLING CAPACITY! For the first 
time in air conditioning history, 
Fedders offers full % ton (6020 btu 
/hr.) and full % ton (9010 btu/hr.) 
window models. Ratings are certi- 
fied at ASRE conditions. Further 
proof that you can sell Fedders with 
full confidence and give your cus- 
tomers more room air conditioner per 
dollar than any other available today. 


FEDDERS-QUIGAN CORPORATION, 
Unit Air Conditioner Division, Dept. AC-6, Buffalo 7, N. Y. 


Gentlemen: Please send me complete information on the1950 
line of Fedders Room Air Conditioners for we'd like to get 
aboard your profit bandwagon selling this new comfort 
appliance. 


Name 


Company - Address 


City State 


—— 
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7 = Look at the 1950 AMERICAN Line 


A sales Stimulator for merchants. 


Dry Bottle Coolers. With 
Double Blowers and Shelf 
Hard rubber slide-away doors. 
Hermetic systems. Two capaci- 
ties: 19 and 27 cases of 12 oz. 
bottles. 


Sectional 
“Plug-In” Walk-Ins 
Walk-in coolers, built to order, 


featuring hermetic plug-in 
panels, complete refrigeration 
systems for new and old walk- 
ins. Cuts installation costs 60%. 


—— Ice Cream—Frozen Food 


Dairy Cases— 
Open Display 


Full vision. Hermetic 


systems. 
sizes. 


Merchandising Cabinets 
Cabinets with refrigerated cross 
dividers. Hermetic systems. Pic- 
torial or mirror superstructures. 


4° and 6 Two capacities: 8 and 15 cu. ft. 


—_—_ 


Home Freezers—AMERICAN 
Aristocrat 
Hermetic systems. Freezers of 8, 15 and 22 
cu. ft. capacities. 


Write or Wire Today for Catalogs and Price Lists. 


AMERICAN REFRIGERATION CORPORATION 


2836 COLFAX AVENUE SOUTH, MINNEAPOLIS, 


MINNESOTA 


Commercial Dealer Explains to Store Owners 


How Display Cases Boost Frozen Food Sales 


Having already chalked 
up an enviable record 
in selling frozen food 
equip- 
the management 


merchandising 
ment, 


and sales’ force’ of 


United Refrigeration Co., 


Detroit distributor, lis- 


ten intently as Frank 


% * * 


DETROIT—By emphasizing frozen 
food merchandisers in its sales ac- 
tivity, United Refrigeration Co., 
Jordon distributor here, has estab- 
lished a firm foothold in the commer- 
cial refrigeration field in Detroit and 
learned not a little. about how this 
type of equipment can best be sold. 


In fact, Jack Crysler, who heads 
up the firm, and his three salesmen 
have done so well thus far this year 
that they’ll probably sell between 300 
and 400 of these frozen food mer- 
chandisers during 1950 along with a 
lot of other commercial equipment. 
At least, that’s the considered opinion 
of Frank Murphy, Jordon district 


, 


(left), 


manager, de- 


Murphy Jordon 
district 
scribes features of Jor- 
don's 
Next to Murphy is Jack 
Crysler, head of United, 
& OW. 
Henderson, Herb Klersey, 
and A. W. Green. 


new open case. 


and Salesmen 


7 ey 


4 


probably only 40% 


man. 

It was more or less by chance that 
Crysler began concentrating on 
frozen food equipment when he or- 
ganized his firm shortly after the 
war, he indicates. A private pilot 
before the war, he served in the air 
arm as a transport pilot, mostly in 
the Pacific theater. 

“When I was getting organized 
after the war, it was almost impos- 
sible to line up any equipment, but 
I was able to get started with frozen 
food merchandisers. And even though 
we now sell a lot of other equipment, 
we still think the frozen food busi- 
ness is a good field. The market is 
saturated now, 


SWITCH TO 


PENN Water Valves 


It’s the simplified design of Penn 246 Water Valves 
which contributes so much to their dependability and 
long life. Water is kept away from the range spring 
and sliding parts. Protected from sedimentation ... cor- 
rosion...and rust, which cause premature wear and 
failure, these better valves assure dependable perform- 
ance through the years. 

Penn offers a complete line of water valves for all 
types of refrigerants. Sizes from ¥%” to 242” I.P.T. 
Flanged and threaded models. Brass bodies are standard 
on ¥%", Y" and %4” commercial types. For dependable 
service which means customer satisfaction switch to 
Penn Series 246 Water Valves. See your jobber or write 
now for full information. Penn Electric Switch Co., 
Goshen, Ind. Export Division: 13 East 40th St., New 


York 16. In Canada: Penn Controls Ltd., Toronto, Ont. 


AUTOMATIC 


CONTROLS 


and everything points to the prospect 
of more and more frozen food being 
used,”’ Crysler believes. 

Part of his judgment on this is 
based, he admits, on the remarkable 
article ‘“What’s In the Freezer?” 
which was published last summer in 
Harper’s Magazine and later re- 
published in condensed form by AIR 
CONDITIONING & REFRIGERATION NEWS 
and Reader’s Digest. 

Several copies of the article are 
carried around by the firm’s sales- 
men, who have found it very effective 
in convincing prospects that they 
ought to get into (or improve) the 
merchandising of frozen foods, espe- 
cially that part which refers to esti- 


mates that “by 1957 one half of the 
nation’s food money will be spent for 
frozen foods.” 

To line up prospects Crysler has 
found it advantageous to work closely 
with local distributors of frozen 
foods. And such arrangements, he 
also points out, can very often work 
to the advantage of the distributors. 

“If a store doesn’t have proper 
equipment in which to hold and dis- 
play frozen foods, then the sales 
aren’t going to be as high as they 
might be. So the frozen foods dis- 
tributor finds it profitable to work 
with us,” he explains. 


“We pay the distributors’ salesmen 
for their leads which we convert into 
sales.” 

The firm also has thrown a party 
or two for the distributor’s sales 
crew. One such was very effective, 
Crysler reports. 

“We arranged with the chef of a 
popular Detroit cafe to prepare a 
dinner consisting entirely of frozen 
foods—the brand this group was sell- 
ing of course. And the salesmen 
were really impressed. It tasted so 
good that I’m sure it made better 
salesmen out of them,” Crysler de- 
clares. 

While cooperating with a frozen 
foods distributor is an effective way 
of obtaining leads, it is pointed out 


(Concluded on next page) 


Kold-Hold ‘‘Hold-Over” Truck Re- 
frigeration puts extra profits in 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


your pocket. It protects products 
in transit and gives it greater cus- 
tomer appeal. It does all this for 
less than 10 cents a day, less than 
the cost of ice alone. 

With Kold-Hold “Hold-Over” 
Plates you can predetermine the 
desired truck temperature through- 
out the longest day's runs to keep 
products safe, clean, attractive 
and more saleable. ‘Hold-Over” 
Plates last the lifetime of the truck. 
The extra long life of Kold-Hold 
“Hold-Over” Plates is due to ex- 
clusive design features which 
eliminate operational failures. In 


put extra profits 
in your pockets 


. . « @ lifetime of 
LOW COST TRUCK REFRIGERATION / 


“Hold- Over” Plates, the outer 
edges freeze first and the strain 
caused by expansion is placed on 
the center and strongest part of 
plate. 


NO CASE OF OPERATIONAL 


FAILURE EVER REPORTED 


With over one-half million “Hold- 
Over” Plates in use today, no case 
of operational failure has ever 
been reported. Trucks equipped 
with Kold-Hold “Hold-Over’’ Plates 
have been subjected to the most 
severe operating conditions pos- 
sible, in all types of trucks. Never 
yet have they failed to provide the 
refrigeration needed. 


See your local refrigeration supplier or write us for details 


PREFABRICATED 


SERPENTINE 
EVAPORATORS 


KOLD-HOLD 


protects every step of the way az» 
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Emphasis on Growing Popularity of Frozen 
“oods, Loss-Protection Can Clinch Sales 


foods from his competitors if they 
aren’t from him and perhaps buying 
other foods, too. So he ought at 
least to start handling frozen foods 


(Concluded from preceding page) 


iat the sales manager in such a 
_istributorship must be able ‘to con- 


ol his salesmen” otherwise they’ll 
» inclined to make their own deals 
.. the side. 

The important part of this type 
operation, Crysler says, is whether 
e salesmen properly qualify the 
1ds they turn in. Unless qualified, 
e lead may be worth very little. 
Actually, he finds that the greater 
reentage of sales of frozen food 
srchandisers is obtained as the re- 
it of cold canvassing. 

“Whenever a salesman of ours goes 
cat to follow up a lead, he also calls 

) all the other stores in the neigh- 
-orhood. We don’t click every time, 
ef course, but there’s nothing so 
.itisfying for a salesman as to walk 
i. cold and make a sale.” 

Just what is the approach that the 
lnited salesmen use on prospects? 
Hierb Klersey, who along with A. W. 
Creen, E. W. Henderson, and Crysler 
constitute the sales staff, outlines 
his approach this way: 

“First I usually point out that the 
national average consumption of 
frozen foods figures out that seven 
out of 10 customers buy frozen foods 
eight times a month, and that right 
now 7% of the general food business, 
according to the national average, 
is in frozen foods. 

“I tell them also that two thirds 
of all peas are now put up in the 
frozen form and that one fifth of 
the poultry is frozen now. Then I 
usually show them the article from 
Harper’s. This proves very effective 
in convincing many prospects of 


ot 


~> tn 


"7 hw 


even the growing importance of 
frozen foods. 
“The prospect is interested to 


learn, too, that there is no loss or 
shrinkage with frozen foods and that 
his stock of frozen food is, or can be, 
insured against loss. Jordon offers a 
warranty protection that insures the 
merchant against loss due to unit 
failure, and insurance is also avail- 
able at a very nominal cost to cover 
losses that might result from power 
failure. 

“We point out to the prospect that 
besides the profit available in han- 
dling frozen food he must remember 
that probably seven out of 10 cus- 


if for no other reason than to supply 
the needs of these regular cus- 
tomers. 

“There’s a profit story to be told 
on ice cream sales, in addition. Ice 
cream profits can amount to 30%, 
and the average neighborhood store 
can make $450 to $500 a year on 
ice cream alone if he has a frozen 
food merchandiser to display ice 
cream. 

“The store owner, if he has his 
own case, is in a much better bdr- 
gaining position with the ice cream 
distributor, too,’ Klersey tells his 
prospects. 

In this connection it is important 
that the cabinet be capable of hold- 
ing ice cream at the proper tempera- 
ture, which generally is somewhat 
below that required for frozen foods. 
Depending on the type of ice cream. 
Jordon recommends ice cream hold- 
ing temperatures from 0° down to as 
low as -20° F. 

“All told, between the frozen foods 
and the ice cream, a frozen food 
merchandiser in the average neigh- 
borhood store should provide a profit 
of 25% with an operating cost (of 
the case) of no more than 1%,” 
Klersey says. “So we ask the pros- 
pect to compare the profit he can 
obtain out of equipment that requires 
relatively little floor space to the 
profit he’s now making out of the 
same space. Floor space, is of course, 
a problem in a store.” 

Most of United’s sales, according 
to Crysler, are made to the neigh- 
borhood “Pop and Mom” type of 
store. 

“We've done a few complete store 
remodeling jobs, but we concentrate 
almost exclusively on the indepen- 
dent neighborhood store,” he _ ex- 
plains. 

Crysler has also found that used 
merchandise can be a highly profit- 
able end of the commercial refrig- 
eration business. 

“Used equipment that is good is 
still in demand. If we take in on 
trade a piece that is really bad, we 
junk it. It’s better to get it off the 
market. Stuff that is still saleable 


tomers are already buying frozen is repaired and then sold.” 


10,000 SODA FOUNTAINS — 


HAVE HIGH SANITATION AND 
LOW MAINTENANCE EXPENSE 
With HEAT-X CAST ALUMINUM . 


LIQUID COOLERS WITH 
TWO BEVERAGE COILS 


SANITATION is really achieved with the 
AT-X CAST ALUMINUM LIQUID 
OLER. 
i brings complete protection against 
ze-up damage. Separate coils for refrig- 
\t and beverages are cast in the aluminum 
k. Specified and used by dozens of lead- 
soda fountain manufacturers, its fast cool- 
and trouble-free operation has already 
ught economy and pleasure to over 10,000 


It requires relatively little space : 


OP 


‘tain owners. 


T4E HEAT-X-CHANGER CO.), inc. 


4\* Lexington Avenue, New York 17,N.Y. Brewster, N.Y. 


) 
Dairies Seen Turning 


To Sales from Plants 


ALBANY, N. Y.—More and more 
dairies are turning to retail sales 
from their offices or plants. This has 
been found.to be a strong selling 
and advertising point for their dairy 


_and milk products. 


lend themselves to retail stores, this | 
is no reason why milk and dairy | 1 
sales can’t be made to company em- 
ployes and to neighborhood trade. 


one of our plant offices,” says Sales | 
Manager Arthur Foland, Norman’s 
Kill Dairy here, “and placed a small | 
counter in front of it. 
in milk and other dairy products. 
Our employes began to buy lunch 
products here immediately and word | 3 
about it went through the neighbor- 
hood in which we are located. Then 
we began making retail sales,” he 
added. 


for itself within a few weeks. Be- 
cause of the ever-increasing demand 
for milk and dairy products since the 
installation of this case, the dairy 
expects to use one of its offices for 
a retail store to serve 
as well. 


we would never have known how 
many sales can be made to our own 
employes and the surrounding neigh- 
bors,”” says Foland, “and in addition 
we have been able to place many of 
these customer’s on regular route 
deliveries. 
tomers without costly promotion was 
certainly worth the case itself,’ the 
dairyman said. 


va | 


Although some dairy plants do not | ec” 


“We installed a wall case right in 
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32" HIGH 


From mounting board to maximum stem extension when 
fully open—only 31% inches of height is required. It’s the 
shortest metallic diaphragm packless refrigeration line 
valve in the world. At your Kerotest Wholesaler’s! 
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The installation of the case paid 


~ 


ice cream 


“Had we not installed this case 


TEST MANUFACTURING COMPANY 


AGAIN IN '50 


KEROTEST 


HAS THE PRODUCTS! 
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Getting. such new cus- 
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How to get maximum efficiency with {time 
a ae a 
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Recommended 


FREEZER CONSTRUCTION FOR FRAME BUILDING— 
Note how solid wood connection is re- 


wall and ceiling. It should consist of 
two layers of vapor-proof paper with 4- 


inch laps cemented with asphalt emul- 
Sion. No vapor barrier should be used 
on cold side. 


duced to minimum by staggered arrange- 
ment of studding, joists, and sleepers. 
Similar construction is used on ceil- 


ing. This provides virtually continu- 
ous PALCO WOOL Insulation around entire 
room. Vapor barrier should be 

applied on warm side only, con- 

tinuous over existing floor, 


1 PALCO WOOL 


2 Redwood lining pattern No. 209 


3 2 layers vapor-proof paper, 
cement laps 


Re Si SS Nese ececee SO 
4 Outer stud BS: oY sap tbe 
5 Inner stud < a 


6 Plate 


7] Furring—Redwood 
or Cypress 


8 Sleeper—Redwood So 
or Cypress 


9 Sub floor 


10 Finish floor 
11 Existing floor 
12 Existing joist 


FROZEN FOOD LOCKERS, INC., FRANKFORT, INDIANA— 
Photograph illustrates how proper construc- 
Applied tion minimizes through contact of wood mem- 
— bers. This assures maximum advantages from 
high efficiency of PALCO WOOL Insulation, 
which has thermal conductivity of only .255 


B.t.u. It's flameproofed, moisture resist- 
ant, odor proof...ideal for all food storage. 
qt ® Ns 
« %, em me ee ee ee ee ee ee ee ee ee 
= ° j THE PACIFIC LUMBER COMPANY 
: z a j_, 100 BUSH STREET 
. “ SAN FRANCISCO 4, CALIFORNIA 
98 FLAMEPROOFED < : Please send me without obligation: l sila 
* 3 Mall attached coupon today (1 PALCO WOOL COLD stToRAGE MANUAL : 
% 4? for more detailed information. : (J LOCKER PLANT PLAN AND construc. ! 
“Orn BE ae? ' TION MANUAL 1 
See ' Name i 
THE PACIFIC LUMBER COMPANY |! ee i hike 
100 BUSH STREET, SAN FRANCISCO 4, CALIFORNIA a Compony ——_ 1 ‘ 
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Heavy Volume of Frozen Food 


WAREHOUSE LAYOUTS: Seles Demands Low.Temp Rooms 


Designed for Quick Handling 
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FLOOR PLAN OF SECTIONAL, DUAL-TEMPERATURE STORAGE 
a ROOM FOR STANDARD BRANDS, PASSAIC, N. J. 


ANNAPOLIS, Md. — Increasing 
use of frozen foods is bringing with 
it expanded facilities at both the re- 
tail and wholesale level for their dis- 
tribution, with the natural result 
that changes and improvements are 
being incorporated in the design of 
warehouse facilities. 

Unique in some respects are two 
installations recently completed by 
the Freezer Box division of Ann- 
apolis Yacht Yard, Inc., for Standard 
Brands in Passaic, N. J., and Bob 
White Frosted Foods in Reading, Pa. 

Sectional type modular panel con- 
struction was employed in _ both 
plants, the Passaic project consisting 
of a 46 by 51-ft. refrigerated room 
which includes a 31 by 44-ft. low 
temperature room for storage of 
frozen foods. 

The Reading installation for Bob 
White provides a 60 by 76-ft. frozen 
food storage room with the sectional 
panels of the cooler forming the 
outer walls of the structure. The 
cooler was erected on a _ concrete 
slab and a roof placed over the 
cooler to take up the sun load. 


Frozen storage room of_ the 
Standard Brands warehouse in 
Passaic is fronted by two smaller re- 
frigerated rooms held at 35° F. En- 
trance to the low temperature room 
is through an 18 by 18-ft. room in- 
tended for holding of margarine, and 
next to this is an 18 by 26-ft. yeast 
storage room. Height of all three 
rooms is 10 ft.: 

Exterior doors are provided on 
both the margarine room and the 
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SPECIFY 
THE BEST.. 
SPECIFY... 


THERMOBANK 


* “ 


KRAMER TRENTON CO. Trenton 5, NV. J. 


j THERMOBANK | 


Reg U.S, Pat. Off, 


KRAMER 


The outstanding development 
in the refrigeration field in 
the past decade. 


The standard of the industry 
for complete automatic defrost - 
ing at temperatures below 32°, 


Write for Bulletin R-124 


THERMOBANK - COOLMASTER -RADIAL UNITS - PANEL UNITS - CUBERS - FINNED COILS- BARE TUBE COILS-HEAT INTERCHANGERS - 
CONDENSERS Air Cooled, Water Cooled, Evaporative- WATER COOLING EVAPORATORS-BLAST COOLING COILS-BLAST HEATING COILS. 


rd * 
a ie 
fl 
7% 

§ 
< 
3 
of 

y 


Sectional Panel Type for Standard Brands | 


ABOVE: Exterior of Standard Brands dual-temperature, sectional-panel storage room in 
Passaic, N. J. Entrance to low-temperature room is gained through one of two normal 


temperature rooms. 


Interior door leading to low-temperature compartment can be 


seen through open door. 


BELOW: Interior of low-temperature compartment, showing fabricated steel beam which 


supports ceiling panels. Room _ is 


refrigerated by Kramer Thermobank coils 


and 


Frigidaire condensing units. 


yeast room. Because trucks are used 
for loading and unloading of the 
rooms, the exterior doors. are 
equipped with ramps, wiper seals be- 
ing on the doors themselves. Inner 
vestibule doors are provided, also, to 
minimize heat infiltration. The door 
between the margarine room and the 
low temperature room is flush with 
the sill, too, to facilitate use of the 
trucks. 

Door openings provide 48 in. clear 
width permitting easy entrance of 
trucks. All three doors are of the 
overlap heavy-duty type equipped 
with three ball-bearing adjustable 
hinges and three snap-on adjustable 
latches with inside and outside re- 
leases. 

Floors of the storage room are 
maple tongue-and-groove pre-laid at 
the factory and designed to take 
considerable abuse, according’ to 
Annapolis officials. However, to pre- 
vent the steel tires of the trucks 
from marring the floors, %-in. steel 
plates are laid over the floor panels 
in the aisleways. 


The FBD modular plywood panels 
of which the rooms were constructed 
are insulated with Fiberglas bats 
and provided with an aluminum mois- 
ture vapor barrier. Outer walls of 
the low temperature room contain 
8 in. of insulation, while 4-in. in- 
sulation is used in the 35° F. rooms. 
Panels between the 0° and the two 
higher temperature rooms contain 
6 in. of insulation. 

At one end of the freezer room 
there are two service doors permit- 
ting frozen foods or other items to 
be unloaded directly from refrigera- 
tor cars. These doors provide clear 
openings of 24 by 30 in. and are 
4 ft. above inside floor level. 

To supply refrigeration for the 
three rooms, Frigidaire condensing 
units and Kramer Trenton coils are 
employed, along with a Marley Aqua- 
tower. 

For the low temperature room 
there are two 10-hp. condensing 
units and two combination No. 12 
Thermobanks, the system being sized 

(Concluded on next page) 


FOR OVER 10 YEARS 
AN OUTSTANDING... 


. GEST SELLER? 


weit DRIER 
by Mueller Brass Co. 


A dependable, fong-lasting drier. 
millions in service have time-tested and provo> 


its ynequatied ability to dry and clean | 
g sy “ ¥: 


a 


\ 


For Extra Strength and Safety 
Forged brass ends are 
threaded and soldered to 
heavy copper shell. Strong 
Pressure - proof construc- 
tion — guaranteed protec- 

tion against leakage. 


ORDER 
FROM 


upon your preference. 


Large orea cone outlet screen 
multiplies the clog-resistant, 


MUELLER BRASS CO. Port HURON, MICHIGAN - 


Featuring THE EXTRA CAPACI’ 


Cone Screen FILTER — 


flow quolities. 
Mueller BrassCo. 


fy er-Filter-Strainer 

‘ 4 7 construction removes 

all foreign matter 

z from the refrigerant 

mt leaving it absolutely 
clean. 


Chemically cleaned wool filter 
—felt pad and additional flat 
screen provide perfect clean- 
ing properties. 


The Mueller Brass Co. Deluxe Drier is a time-tested veteran in the ever-changing 
field of refrigeration driers. Our Laboratory and Development Engineers are 
constantly testing all types of drying agents, filtering elements and various 
shaped shells, but the Deluxe Cone Screen Drier has proved to do a better 
job of drying a mechanical refrigeration system than any other drier. Forged 
brass ends are threaded and soldered to the heavy copper shell for extra 
strength and pressure-proof protection. The exclusive cone screen filter has 
unequalled performance in removing all foreign matter from a system, leaving 
the refrigerant absolutely clean. Any dessicant will be supplied, depending 
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Warehouse Routes Frozen Food Cartons to 
Higher-Temperature Order-Filling Room 


(Concluded from preceding page) 


to store 190,000 lbs. of frozen eggs 
at <3" 

In the yeast room there are two 
No. 480 Kramer blower units sup- 
plied by a 5-hp. condensing unit, 
while a 3-hp. unit and a No. 720 
blower coil handles the margarine 
room. 

Thermostatic control is used for 
all the units, condensing water being 
pumped to the Marley Aquatower 
by means of two 1-hp. Allis-Chalmer 
circulating pumps. One serves as a 
stand-by. 

Somewhat larger than the Stand- 
ard Brands installation, and possess- 
ing a number of interesting features, 
is the 76 by 60-ft. freezer installa- 
tion erected by the Annapolis organi- 
zation for Bob White Frosted Foods. 

This, too, uses the sectional ply- 
wood insulated panels, but in this 
structure the panels’ themselves 
serve as the outer walls of the 
structure, being erected on a con- 
crete slab. An overhanging roof pro- 
tects the freezer from sun load. 

Using this type of construction 
with the resultant elimination of 
masonry walls saved considerable in- 
vestment for the frozen food firm, 
according to officials of the Freezer 
Box division. 

Designed with a storage capacity 
of 600,000 to 700,000 lbs. of frozen 
foods, the Bob White unit contains 
two sections. The largest section, 
measuring 56 by 58 ft. is maintained 
at 0° to -5° F. for storage pur- 
poses, while in front of this is a 
12 by 58-ft. order-filling room held 
at 45° to 50°. 
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Because the order-filling or break- 
up room is held above 45°, the clerks 
do not require heavy, bulky clothing 
and can, therefore, work much more 
efficiently. 

Between the break-up room and 
the low temperature storage is the 
patented “order-filling partition.” 
This consists of insulated bins open- 
ing in each room above which is 
the panel which separates the two 
sections. Within the bins a roller 
slides pitched toward the order-filling 
room. 


Cartons, which can be stacked two 
deep, are loaded on the slides in the 
bins from the 0° storage rooms, and 
naturally slide to the other side of 
the bins in the order-filling depart- 
ment. Here the clerks break open 
the cartons to make up the individual 
orders. 

In the low’ temperature side, 
shelves above the order-filling bins 
provide additional storage space. 
Inside width of the bins is 6 ft. 


CONVEYOR SPEEDS WORK 


Close to the bins in the order- 
filling room but allowing enough 
room for the clerks to work is a 
portable conveyor running the full 
width of the room and ending at a 
24 by 30-in. insulated service door 
in the outer wall of the structure. 
Orders are filled from the bins in 
cartons which are then rolled down 
the conveyor to the service door 
whence they go into refrigerated 
trucks for delivery. 


There are two similar’ service 
openings in the low temperature 
room in line with conveyors for in- 
coming (or outgoing) bulk  ship- 
ments. In addition there are two 
8-in. insulated overlap doors at the 
same end of the structure, one in the 
storage room, the other in the 
break-up room. Inner vestibule doors 
are also provided in the 0° room 
while there is a 4-in. insulated door 
between the storage room and the 
order-filling room. Outer panels of 
the structure contain 8 in. of Fiber- 
glas insulation. 

In contrast to the Standard 
Brands installations, the Bob White 
job is an ammonia system, employ- 
ing two Worthington Machines, one 
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Detroit, Michigan 


LEFT: Floor plan of low-temperature stor- 
age room at Bob White Frosted Foods, 
Reading, Pa. 


RIGHT: Interior of order-filling room of 
Bob White Frosted Foods storage room, 
showing how orders are made up. 
Orders are filled from bins and rolled 
down conveyor to service doors where 


they are loaded into refrigerated trucks. 


BELOW: Exterior of Bob White storage 

room. Economy feature of installation is 

that exterior walls of sectional room act 
as exterior wall of building. 


10,000 c.f.m. The coil uses a float 
valve and is thermostatically con- 
trolled. 

Two Recold 648 ceiling units re- 
frigerate the order-filling room, be- 
ing thermostatically controlled and 
equipped with suction pressure regu- 


10-hp., and the other 20-hp., in com- 
bination with a Worthington ECZ- 
251 evaporative condenser. 

The storage room is equipped with 
a Worthington water defrost dry 
coil type floor blower (No. UCY-450) 
having a 5-hp. fan _ discharging 


Yacht Yard Job In Reading, Pa. Holds 700,000 Lbs. of Frozen Foods 


lator. These units operate off the 
same system employed for the stor- 
age room. 

_ Another interesting feature of this 
installation is a two-way inter-de- 
partment communication system 
mounted on the partition panel. This 
provides communication between the 
office and the order-filling room, and 
also between the office and the stor- 
age room. 

This is of considerable advantage 
when filling special orders and in 
taking inventory. For the latter job, 
employes in the low’ temperature 
room call out their count while a 
clerk in the _ office records’ the 
amounts. 
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EVAPORATOR 


mechanical fastening. 


expensive protective coatings. 
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THESE PARTS MOVE MORE 
BTU’S PER DOLLAR | 


Being all-aluminum they promise you higher efficiencies. Not only because 
aluminum moves heat in a hurry. Extra efficiency because BTU’s scoot 
quickly through the smooth brazed joints. 

And the joints—what do they tell you? Their big boast is economy. 
Easily joined by a quick furnace braze-——cross plates, liners, and other 
assemblies of Alcoa Aluminum free you from costly welding, soldering or 


IN ALUMINUM 


Are these advantages other metals can’t claim? Yes indeed, for aluminum 
costs % to as much as other corrosion-resistant metals. And over those 
that will rust, aluminum offers far faster heat transfer and freedom from 


For help in design or fabrication, call your local Alcoa sales office. Or 
write: ALUMINUM Company oF America, 1774E Gulf Bidg., Pittsburgh 19, Pa. 


ASK FOR THESE FREE BOOKS 
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La Crosse submersion milk cooler. 


* 


2 La Crosse milk Coolers 
Utilize Different Methods 


LA CROSSE, Wis.—Two new milk 
coolers, one of the submersion type 
and the other of the front opening 
style, have been introduced by the 
La Crosse Cooler Co., 2809 Losey 
Blvd. here. 

The submersion type unit is called 
the “Rock-It” cooler and is claimed 
to have an exclusive dual action for 
faster cooling. 

Cans are rocked gently on a 
pivoted can rack so that milk is 
continuously circulated in the cans. 
This movement of the milk quickly 
cools the entire contents and dis- 
penses with the core of warm milk 
usually found in stationary cans, the 
company said. 


This rocking action also surges 
the ice water around all the cans, 
rapidly drawing the heat from the 
milk into the water. This movement 
of water at near-freezing tempera- 
tures causes a washing action 


- against the ice banks, thus keeping 


the water at these low temperatures. 

The Rock-It motion prevents fast 
separation of cream and milk until 
cooling has reached a safe point. The 
company points out that this is an 
advantage because in stationary cans 
the cream quickly rises to the top 
and, due to its richness, forms a 
much better source of bacterial 
growth. 

Milk can be cooled from 90° F. to 
below 50° F. in less than 30 minutes, 
the company avers. The Rock-It can 
reach and hold a constant tempera- 
ture of milk below 40° F., it added. 
Cans are completely surrounded by 
the ice water bath until removed 
from the cooler. No pump is required. 

The drop front allows for a lift 
of only slightly more than 2 ft. 
There are no tubes, coils, or pumps 
in the bottom to interfere with clean- 
ing. The complete operating mechan- 
ism is quickly and easily removed 
for installation, service, and cleaning. 

The Rock-It is available in 4, 6, 
8, and 10-can sizes. 

As a companion model to the 
Rock-It, La Crosse Cooler has the 
“Sure-Cold” cooler, which features 
front opening, 12-in. lift, and cool- 
ing by Hansen diffusers. 


La Crosse front-opening milk cooler. 


In this model, ice water is pumped 
from the refrigerated space in the 
bottom of the cabinet up to the top. 
From there it flows through large 
1%-in. holes into the diffusers placed 
on top of each can. The diffusers 
have 102 openings and deflect this 
ice water around the can surface. 

Approximately 2 tons of ice water 
per hour flow down the sides of each 
can, assuring maximum speed, in 
cooling milk to safe temperatures, 
the company said. Milk temperatures 
can be pulled down to 50° F. in 30 
minutes. After this initial fast cool- 
ing, the pump automatically operates 
for two minutes every hour to hold 
this temperature. 

The ice water, after drawing heat 
from the milk, immediately enters 
the refrigeration unit at the bottom 
of the cabinet and is recooled. 

Double refrigeration coil in the 
bottom forms an ice bank so large 
that it cannot be entirely melted 
during the cooling of a full load. 

The Sure-Cold handles either 8 
or 10-gal. milk cans. 
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There is no substitute for experience — 
When you buy Kelvinator equipment you have 
definite assurance that you are getting the 
best — from a company that has unparal- 
teled L experience in designing, building, im- 


proving Ghdlpionecting developments in 
electric refrigeration — since 1914. 


OOK AT THE PRICE 


Premium products usually command premium 
prices. NOT TRUE WITH KELVINATOR. There's 
no price premium for all the EXTRA FEATURES, 
and plus value you get with Kelvinator Water 
Coolers. WRITE, PHONE OR STOP IN AT YOUR 


Durable, 4-coat, neutral grey finish 
m Comply with U. S. Bureau of Standards — 
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NEAREST KELVINATOR SUPPLY DEPOT. There's a 
KELVINATOR Cooler for every Water Cooler need. 
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Tenney Shows New Line of Evaporative Condensers 


NEWARK, N. J.— Tenney Engi- 
neering Co. here recently announced 
introduction of a line of evaporative 
condensers in capacities to 7% tons 
for mounting on the ceiling. 

Coils in the condensers are ar- 
ranged to simplify circuiting for one 
or more refrigeration condensing 
units through one evaporative con- 
denser, according to the company. 

All parts in contact with water 
are made of copper—bare tube coils, 
spray pan, moisture eliminator, and 
sump tank—all electro-tin-plated and 
assembled in a steel casing which 
is rust and corrosion proofed, and 
finished in baked enamel, Tenney 
said. 

Both sump pump and fans have 
direct motor drive. A non-clog water 
diffuser is used, instead of the con- 
ventional water spray nozzles, which 
“assures a generous supply of water 
evenly distributed.over the coils,” it 
was claimed. 

Water level in the sump tank is 
maintained by a float valve pro- 
tected by a strainer, the company 
pointed out. Moisture eliminators are 
fabricated of heavy gauge copper 


and electro-tin-plated. They are de- 
signed to remove all entrained water 
from the air stream passing through 
the condenser, and are said to be 
easily removable for access to the 
coil. 

These units, it was stated, can be 
used for either “Freon” or methyl. 

Normal capacities of Tenney evap- 
orative condensers are based on 75° 
F. wet-bulb temperature, 20° F. 
evaporating temperature, and 105° F. 
condensing temperature. 

Ceiling-mounted units are supplied 
in casing sizes (in inches) from 23 
X 23144 x 31% to 43 x 23% x 31k. 


Special McCray Unit Designed To Use Less Water 


KENDALLVILLE, Ind.—A _ com- 
bination air-water cooled condensing 


unit for special applications has 
been introduced by the McCray Re- 
frigerator Co. here. 

Units of from % through 3 hp. 
for either FH, FS, or FL suction 
temperature applications are being 
produced, the company said. 


The new unit is designed for three 
types of installations: 

1. Where available water supply is 
limited. 


2. Where water rates are exces- 
sively high. 

3. Where an air-cooled condensing 
unit is desired but where it cannot 
be relied upon to provide the large 
capacity needed when room tempera- 
tures rise excessively at infrequent 
intervals during the year. 


The company pointed out that the 
water consumption of a combination 
unit is less than that of a straight 
water-cooled unit. The water con- 
sumption of any particular installa- 
tion will depend upon its own char- 
acteristics and no two will be alike 
because of the differences in room 


temperature, water pressure and 
temperature, and the water valve 
setting. 


McCray described the unit as 
follows: 


“The air-water cooled condensing 
unit differs from the air-cooled open- 
type unit in that a_counterflow, 
double-tube after-cooler is installed 
immediately after the air-cooled con- 
denser and before the liquid receiver. 


“The double-tube after-cooler_ is 
located directly beneath the air- 
cooled condenser. The purpose of 
this after-cooler is to serve as a 
booster condenser when ambient tem- 
peratures rise above a_ pre-deter- 
mined temperature. 

“An adjustable water-regulating 
valve is included with the condens- 
ing unit and packed separately. 

“This water-regulating valve may 
be adjusted to open the water line 
at any head pressure, the same head 
pressure corresponding to a definite 


condensing unit room temperature. 

“This setting may be changed to 
provide protection of condensing unit 
capacity at any temperature above 
the opening setting. 

“That is, the water valve may be 
set to open at any head pressure, 
and the condensing unit may be 
expected to retain the capacity at 
this temperature and pressure setting 
for any higher room temperature. 

“In this way condensing unit ca- 
pacities are protected where they are 
needed the most, at the higher room 
temperatures. 

“It will be the responsibility of the 
installation man to set the water- 
regulating valve in accordance with 
the job to be done; that is, consider- 
ing the water rate, the normal and 
high temperature expected, as well 
as the cooling water temperature 
and pressure.” 


Finest in Farm and Home Food Freezers 


CHILL CHESTS 


. 

3 Popular Sizes 
8, 15, and 23 cu. ft. Chill Chest models, 
advanced in design and engineering features, 
offer larger food storage capacities in less 
space than any other make. Competitively 
priced. Chill Chests give you distinctive 
advantages . . . more sales! 


WRITE FOR COMPLETE DATA 
Revco Inc. Deerfield, Michigan 


MOTOR-BASE 
ADAPTERS 


Your next job may 
require a motor 
adapter set. Better 
be prepared. Carry 


Ye to Yy hp.—101-D 
extra sets in your Ye to 1 hp.—102-C 
service car. 1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation | 
4730 JOY ROAD 
DETROIT 4, MICHIGAN | 


CEE-KLEER SELLS 


BUILT “NOT TO LEAK.” Con- 
tact your jobber or send for 
free literature to 


You 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 


FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 
1335 Walnut St., Cincinnati 10, Ohio 
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i. 0. Smith Shows New 
3-Way Water Heater 


KANKAKEE, Ill.—Through use of 
a patented adjustable element, any 
¢ three volumes of water is heated 
in a new auto- 
matic electric 
home water heater 
introduced recent- 
ly by A. O. Smith 
Corp. 

The unit, named 
the Smith 3-Way, 
is being placed on 
sale initially in 
the Detroit area 
through the local 
utility, Detroit 
Edison Co., and A. 
O. Smith dealers. 

Heart of _ the 
Smith 3-Way is in 
the heating ele- 
ment in the lower 
part of the tank. Utilizing the im- 
mersion principle of water heating, 
this C-shaped element may be ad- 
justed and locked into any of three 
positions. 

Placed in upper position it heats 
the 50-gal. strata of water above it. 
In horizontal—or __iintermediate— 
position the element provides 60 gals. 
of hot water, and in the lower posi- 
tion it heats 80 gals. 

In addition to the change of posi- 
tion, this element may be set for 
wattages of 1,000, 2,000, or 3,000, 
depending on the terminal connec- 
tions. 

The Smith 3-Way carries a sug- 
gested list price of $169.95 including 
the Federal excise tax. 

While presently-manufactured 3- 
Way models are available only in 
zinc-clad tanks, a glass-fused-to-steel 
model is expected to be added in 
the near future. 


Weston Claims Instrument 
Shows R.H. Within 2% 


NEWARK, N. J.— Incorporating 
dry and wet-bulb thermometers and 
a special slide rule in a precision 
pocket-size instrument, the new 
“Tag” Humidicator model 8704 is 
claimed to quickly show relative hu- 
midity within an accuracy of +2% 
under normal conditions. 

The Humidicator measures 5% in. 
long, 14% in. wide, by % in. deep, 
according to the manufacturer, 
Weston Electrical Instrument Corp., 
614 Frelinghuysen Ave. here. 

The two etched scale glass ther- 
mometers are secured in a _ white 
plastic case, the psychrometric slide 
rule forming the cover of the case. 
Spirit column of the dry-bulb ther- 
mometer is red, matching the dry- 
bulb scale of the slide rule. A blue 
spirit column and slide rule scale is 
provided for wet-bulb readings, the 
color scheme being designed to pre- 
vent any possibility of setting the 
temperature readings on the wrong 
scale, 

In using the device, a few drops 
of water are applied to the wick of 
the wet-bulb thermometer. The in- 
strument is then fanned or wagged 
to cause the moisture to evaporate. 

The slide rule is then moved to 
bri © the wet-bulb temperature read- 
ing exactly in line with the dry-bulb 
ten erature as noted. Arrow on the 
up -r scale will point to the per cent 
rel’ ‘ive humidity. 

! \uipped with a long wick and a 
wa.cr jar, the Humidicator may be 
fixe’ to a wall to permit continuous 
hu dity readings. 
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EXTRA COPIES 
of this issue 


AIR CONDITIONING & 
‘EFRIGERATION NEWS 


available for 
limited time. 
20¢ each 
10 or more—15¢ each 
50 or more—10¢ each 


ORDER NOW! 
Conditioning & Refrigeration News 
450 W. Fort St. 
Detroit 26, Mich. 
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Bonded Plywood Gives 
Strength To Jamison Door 


HAGERSTOWN, Md. — Jamison 
Cold Storage Door Co, has announced 
that its marine quality plastic bonded 
plywood cold storage door, known 
as the Jamison “50,” is now avail- 
able in standard specifications for 
reach-in or walk-in units. 

A feature of the door is its rigidity 
and strength. With the development 
of synthetic adhesives and the ex- 
tended use of thermo-setting resins, 
plywood can be bonded with joints 
stronger than the wood itself. 

Additional strength is furnished by 
marine quality plywood in which all 
plies are made of Grade A _ heart- 
wood, free from defects. Cross la- 
mination of the plywood distributes 
the strength equally in all directions 
and the opposing grain of adjacent 
plies lessens the tendency to expand 
or contract eliminating warping or 
shrinking. It is said that the doors 
are more than four times stronger 
than doors made of ordinary wood. 

They will withstand weathering 
and are serviceable over a_ wide 
range of moisture and temperature 
conditions. Bonded plywood _ with- 
stands a cold test, boiling test, and 
fire test set up by the National 
Bureau of Standards. 

The door is made with %-in. 7-ply 
front and 5¢-in. 5-ply back. The back 
of the %-in. panel has an asphalt 
coating to make it vapor resisitant, 
the company claims. 

It is said plastic bonded marine 
plywood will not support bacteria or 
fungi. The one-piece Monopanel con- 
struction has a smooth, easy-to-clean 
surface. Since no internal bracing is 
needed, the full face of the door is 
filled with unbroken insulation. 

Construction features of the door 
include E-Z Open 2-point fasteners 
with self-regulating spring pressure, 
and Adjustoflex hinges which auto- 
matically provide proper pressure to 
make a tight seal by forcing the 
gasket into a single plug seal be- 
tween the side of the door and the 
edge of the casing. 


Howard Beverage Cooler 
Is Introduced In 2 Models 


PHILADELPHIA — Howard Re- 
frigerator Co., Inc., here has an- 
nounced introduction of a new bever- 
age cooler available in two models. 

The models are designated as 
H-180 and H-396. Designed for wet 
or dry cooling, they are 44 in. and 
88 in. long and have capacities of 
eight and 17 cases. 

The coolers are equipped with her- 
metically-sealed units. They are 
supplied with solid or glass doors. 


Round, Solid ice Cubes 
Turned Out by Loudon Unit 


MINNEAPOLIS—A_ new _  auto- 
matic ice cuber that will provide 70 
round, solid (no holes) ice cubes 
every 30 minutes has been announced 
by Loudon Mfg. & Sales, Inc., 2524 
27th St., Minneapolis 6. 

The unit, which the company says 
will fit under any bar, also has a 
storage capacity of 200 lbs., or 5 
bushels, of cubes. 

Called the Loudon Jr. model L6930, 
the unit is claimed by the manufac- 
turer to have only two moving parts 
—the compressor and agitator. The 
condensing unit is a %-hp. sealed 
unit. When the storage bin is filled, 
the machine cuts off by thermostatic 
control. 

Fresh water is used for every com- 
plete cycle so that no storage tank 
is necessary, the manufacturer said. 
Approximately 4 gals are used per 
cycle. 


The cycle is as follows: The freez- 
ing cabinet is filled with fresh water 
and then drained out, leaving the 
cups full. 
freezes. When the water is frozen, 
the freezing cycle stops and the 
defrost cycle begins. 

The freezing cabinet is again filled 
with fresh water, releasing the cubes 
in the cups and floating them up and 
out of the cone. The cubes tumble 


The water in the cups_ 


down the chute to dry storage and 
the water then goes down the 
drain. 

The defrost cycle automatically 
stops and the freezing cycle starts 
again. 

The cabinet, which measures 33 in. 
high, 24 in. wide, and 37 in. long, 
is made of Bonderized 20-gauge steel 
and has a brown crackle finish. 
Back, side, and top panel can be 
removed for access to all working 
parts. Inside is finished in stainless 
steel. 

The ice bin is stainless steel and 
insulated with 3 in. of Fiberglas. The 
unit is connected with the main 
water line with %-in. pipe. Drain 
connection is 1%4-in. pipe. 

The unit weighs 350 Ibs. It is war- 
ranted for one year against defects 
in workmanship and material. 

Loudon added that the new auto- 
matic ice cuber was exhibited in 
booth 907 at the National Restaurant 
Exposition in Chicago May 23 to 26 
and at the Midwest Educational Ex- 
hibits and Conference in St. Louis, 
May 26 to 28. 
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ACTUAL TESTS 


PROVE IT OUTPERFORMS! 


QUIET. OPERATION — 


with TECUMSEH Compressor and SILENT-KNIGHT Fan! 
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Prospects won't wait when heat bears down. 


Meet this peak season pressure with GEM- & 
Immediate delivery... 
right through the season. GEMCOOLER cools, 


COOLER. 


now .. 


. and 
pollen. 


ventilates, circulates, filters, and dehumidifies. 


It's a miser on current... 
outperforms other makes... 
cooling ... 
Btu for % ton. 
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yet, by actual tests, ie 
delivers greater 


the full 6,000 Btu for “2 ton, 9,000 


OLEATHA * ST, LOUIS 16, MO. 


@ Two-speed blower can be operated inde- 
pendently for ventilating and exhaust. 


Large area evaporator coil permits com- 
fort-level moisture control. 


FIBERGLAS filter removes dust, dirt, and 


Just plug in. No complicated wiring. No 
water connections. 


profit plan for active dealers. 


a . easy to sell- easy to install 


Capacity stepped up, and power con- 
sumption is way down. By performance 
standards it’s all new. There’s a big 


Get 


details. Mail coupon toduy. 
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: : AUTOMATIC FIRING CORPORATION ! 
2. in 4411 Oleatha, St. Louis 16, Mo. ; 
Today! Send more details about: 
( GEMCOOLER [] THE NEW GEMCO | 
z (1) AUTOMATIC FIRING FRANCHISE | 
| 
| 
| Name | 
| 
| Firm ; 
| 
| Street. 
| 
| City & Zone State 
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292 Systems Needed To Supply Refrigeration 
For 10 Kitchens In New Vet Memorial Bldg. 


By C. Dale Mericle 
DETROIT—Rising majestically in 
a district of dismal run-down office 
buildings and docks, the strikingly 
modern Veterans Memorial Building 
is the first unit in Detroit’s monu- 
mental civic waterfront development. 


Ten stories high, the structure 
houses meeting rooms and banquet 
halls that will be used primarily by 
veterans organizations in the city. 
When it’s opened in June, visitors 
will see that no expense has been 
spared to make this the most up-to- 
date building of its type in the area. 
It’s completely air conditioned and 
has extensive kitchen facilities where 
a complete banquet for hundreds of 
people can be prepared, or “coffee 
and doughnuts” served up to a few 
vets on a meeting night. 

In the basement, for example, 
there is the huge main kitchen and 
a cafeteria. On the first floor there 
is a large kitchen serving the main 
banquet hall. On the eighth floor 
is a somewhat smaller kitchen in- 
tended chiefly for a small banquet 
room. And then on each of three 
floors—the fifth, sixth, and seventh— 
there are two small kitchens (six in 
all) resembling in size and equip- 
ment the kitchen in the large modern 
home, while for the tenth floor pent- 
house there is still another domestic 
type kitchen. 

All this adds up to a tremendous 
amount of refrigeration. In fact, 


building in Detroit are these two in the banquet kitchen. J. R. Miller 
(right), contractor, is explaining details of this special ice cream dessert 
cabinet to Tom Graham of the Frigidaire Detroit branch. 


there are 28 condensing units in the 
structure, counting the 300-hp. 
Worthington centrifugal machine for 
air conditioning, 23 Frigidaire con- 
densing units for the kitchens, and 
four self-contained items—a Carrier 
automatic ice cube machine, a York 
Flake-Ice unit, and two ice cream 
cabinets. 

Except for the air conditioning 


system, all the refrigeration was 
installed by J. R. Miller Corp., 
Frigidaire dealer here, to the speci- 
fications set up by J. E. Stephens, 
food service engineering firm. Cooler 
rooms and reach-ins were custom- 
built by Chrysler-Koppin. ‘American 
Refrigerating Co. handled the air 
conditioning. Architects were Harley, 
Ellington & Day, Inc. 
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Simple “peu-and-shut’ ron 


%A MODERN LOCK 


with special 
seal breaker 
(Patent Applied For) 


No. 1-A Super— 
Freezer Lock 


HARDENING ROOMS 


*A MODERN HINGE adjustable to take up door 


shrinkage 


No. 11-A Super-Freezer Hinge 


—good hardware, built to operate smoothly and 


to last indefinitely. 


WW) rite FOR CATALOG 11 
MANUFACTURING DIVISION 


MANUFACTURING COMPANY 


FREEPORT, ILLINOIS 


ROCKWELL 
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In all, the Miller organization in- 
stalled 22 different refrigeration 
“systems” in the Veterans Memorial, 
about half of these going into the 
basement for the main kitchen and 
cafeteria. 

The main kitchen proper, for ex- 
ample, has six walk-in refrigerators 
for frozen foods, vegetables and 
produce, dairy products, meats, left- 
overs, and baked goods and dough. 
There are also in the basement two 
coolers for beer and garbage, the 
Flake-Ice and ice cube machines, a 
reach-in for the main kitchen, and in 
the cafeteria a reach-in, a _ salad 
plate, ice cream cabinet, and another 
refrigerated plate for cold drinks 
and juices. 

The refrigeration layout for the 
building can perhaps be best outlined 
by describing the 22 separate “sys- 
tems” involved. 


System ‘A’: Beer & Garbage 


System “A” comprises the beer 
and garbage refrigerators which are 
adjoining. Two ceiling-mounted CO- 
820 Frigidaire forced-air coils are 
located in the beer refrigerator, the 
liquid and suction lines connecting 
them being concealed in the ceiling. 
Usual practice would be to run the 
lines between the two unit coolers 
around the walls of the room. 

Each blower coil has a_ thermo- 
static expansion valve. Operation of 
the coils is controlled by thermostats 
operating a solenoid valve in the 
liquid line. 

In the adjoining garbage refrig- 
erator there is a_ ceiling-mounted 
R-73 Kramer radial unit cooler with 
a similar control system. 

A special room control system de- 
signed to insure that the coils are 
completely defrosted during each off 
cycle has been incorporated in the 
beer and garbage refrigerators and 
five other coolers—the meat, dairy, 
baker’s, left-over, and _ vegetable 
rooms. 

Besides the room thermostat to 
control the liquid line solenoid, a 
strap-on thermostat with its bulb 
attached to the suction line leaving 
the coil is also in the room control 
circuit along with a relay. 

Purpose of this is to prevent the 
room thermostat from opening the 
solenoid valve before the coil is 
completely defrosted, as might hap- 
pen if the cooler door were allowed 
to stand open during the off cycle. 
The room thermostat operates on a 
4° F. differential, and under these 
circumstances it is considered en- 


tirely possible that the room might 


Special Defrost Control 
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As explained in the text, this spe- 

cial control hookup is designed to 

prevent the system cutting in 

before defrosting of coils is com- 
pleted. 


warm up to the cut-in point of the 
room thermostat before the coil had 
been defrosted. 

The strap-on thermostat prevents 
the solenoid valve in the liquid line 
being opened until the suction pres- 
sure has reached a point high enough 
to indicate the coil is fully defrosted. 

How this control circuit works is 
shown in the accompanying wiring 
diagram. Normally the contacts of 
the strap-on thermostat are open. 
As the room temperature reaches the 
cut-in point of the room thermostat, 


‘its contacts close. But if the strap- 


on thermostat is still open, no circuit 
is completed through the relay to 
open the solenoid. 

When the suction temperature rises 
high enough, the contacts in the 
strap-on thermostat close, causing 
relay arm ‘A’ to make contact with 
“B,” thus completing the circuit to 
the solenoid, which opens and permits 
refrigerant to flow to the thermo- 
static expansion valve. 

At the same time the current from 
the room thermostat now by-passes 
the strap-on thermostat through 
jumper “C” so that even though the 
contacts in the strap-on thermostat 
will open as the suction pressure 
falls, the room thermostat and relay 
will still hold the solenoid open until 
the temperature falls enough to 
satisfy the room thermostat. 

When the room thermostat reaches 


(Continued on next page) 


Type WP non-chattering direct- 
acting water regulator. Sizes %", — 
yy", xy", 


Type WK 
pilot operated 
regulator 
for heavy duty. Sizes 1”, 1%”, 
1", 2”. 


Type WJ 
pilot operated 
regulator for 
service requiring extremely large 
capacity. Sizes 2”, 242, 3”, 4”. 


Type SL packless solenoid stop 
valve. Wide range of sizes. 


NOW the excellent 


Electrimatic 


valve line is being 
made still better 


In plain terms the recent acquisition of 
the Electrimatic valve line by Jas. P. 
Marsh Corp. means that the finest of 
refrigeration controls are being made 
still better. 


All of these well designed, well engi- 
neered controls are now being manufac- 
tured throughout in the new Marsh plant. 
As a result, the advanced design and en- 
gineering of the Electrimatic line is being 
given the advantage of greater precision 
in a plant that is manned and tooled 
for manufacturing equipment of the 
Electrimatic type. 


A few of the Marsh-built Electrimatic 
controls are illustrated here. Note the 
popular Type WP condenser water regu- 
lator — a direct-acting piston type regu- 
lator for Freon, sulphur, and methyl. 
designed to operate smoothly without 
chattering. For heavier duty service there 
is the pilot operated Type WK regulator, 
and the Type WJ pilot operated regulator 
for services requiring a tremendous 
capacity. 


Write us or see your Jobber 


THE Electrimatit company 


Sales affiliate of 


Dept. D. Skokie, Ill. 


The Marsh-built Electrimatic line also includes water 
regulators for ammonia service; temperature actuated 
suction throttling valves; temperature actuated flow 
control valves; packless solenoid valves and other 
related controls, Ask for complete catalog. 
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System ‘A’ Time-Delay Relay Can Use Both 
Compressors To Lower Suction Pressure 


‘Continued from preceding page) 


the cut-out point, it opens the circuit, 
closing the solenoid valve and caus- 
ing relay arm “A” to break contact 
with “B.” Thus, before the solenoid 
valve can be opened again, both the 
room thermostat .and strap-on ther- 
mostat will have to be satisfied to 
complete the circuit. 

Under normal circumstances, the 
strap-on thermostat would cut in 


hookup insures complete defrosting 
regardless of room’ temperature 
conditions. 

Mounted on a platform suspended 
from the ceiling behind the garbage 
refrigerator are two _ Frigidaire 
CWK-150T cross-connected compres- 
sors supplying refrigeration for the 
beer and garbage refrigerators. Both 
machines are driven at 725 r.p.m. 
by 2-hp. motors, and, according to 


before the room thermostat, but this Specifications, each delivers 18,550 
é B.t.u./hr. at 25° F. suction and 
105° F. condensing temperatures. 


IT TAKES A 


HEAP 
OF SELLING 


T0 OUTSELL 


CLUB BARS i 
DIRECT DRAWS 
BEVERAGE CO 
DAIRY MOD 
CUBE MAK 

ITE FOR COMPLETE INFORMATION 


— 
IUNXSUTA WNEY 
COMPANY 


_ PUNXSUTAWNEY, PA. 


Both are water-cooled machines. 

The platform on which these two 
machines are mounted is suspended 
over the York Flake-Ice unit that 
is designated as system “J.” The 
ice machine feeds through the wall 
of the beer refrigerator so that the 
ice flakes collect in a large bin inside 
the beer cooler. 

Compressor control hookup for 
System “A” (also used on Systems 
“B” and “C’’) is interesting in that 
it provides an automatic sequence 
control circuit. 

There is a low-pressure control for 
each of the two machines, the two 
controls also both being intercon- 
nected through a time-delay relay. 
The two controls have different 
settings. 

Assuming that both machines are 
off, when the suction pressure rises 


trol cuts 
unit, the control being set high 
enough to let the system operate 
on a defrost cycle. 

If the No. 1 unit lowers the suc- 
tion pressure below the cut-in setting 
of the No. 2 control within approxi- 
mately 3 minutes, then the No. 1 
machine only will operate. 

However, if the suction pressure 


delay relay permits the No. 2 low- 
pressure control to cut in the No. 2 
compressor. 


for the No. 1 machine is satisfied, 
cutting out both machines. 


Manual Switch Evens Wear 


To provide for even wear on both 
machines, a manual selector switch 


is intended that this switch be thrown 


the No. 1 and No. 2 spots. Obviously, 
the No. 1 machine will run more than 
the No. 2 machine. 

Such an arrangement is designed 
also to let one machine provide 
stand-by service in the event the 
other should fail or be out of service 
temporarily. 

Also part of the machine control 
system is an alarm bell connected to 
the high-pressure safety cut-out. 
Should a compressor cut out because 
of abnormally high pressure such as 


With Every 


SAVE SERVICE — 


remove TASTES, SOLIDS 


FILTRINE. MANUFACTURING COMPANY 
Brooklyn 5 ” New York 


In Veterans Memorial Have 15 Pieces of Refrigerated Equipment 


ee te 


would ring to attract attention. 

The second refrigeration system— 
“B”—is also located in the basement 
for the main kitchen and consists of 
the meat, dairy, and baker’s refrig- 
erators. 

There are three Frigidaire ‘Mois- 
temp” gravity coils in the meat 
refrigerator, three in the dairy cooler, 
and two in the baker’s refrigerator. 
Each coil is supplied through a 
thermostatic expansion valve with a 
hookup that includes heat exchangers 
on the coil manifolds. Permanent 
driers are also employed, being lo- 
cated within the refrigerated space. 


> 


200T3 water-cooled compressors 
driven at 675 r.p.m. by 3-hp. motors 
specified to supply 23,900 B.t.u./hr. 
at 25° suction and 105° condensing 
temperature. 

These two machines are located in 
a machinery room that also houses 
two units for system “C” and a 
single unit for system “D.”’ The four 
machines for systems “B” and “C” 
are mounted on a double-deck chan- 
nel-iron framework and have the 
same type of control equipment used 
for system “A.” 

System “C” includes the left-over 
refrigerator and the vegetable refrig- 


an | w 
Rae 
r en ee 4 cL t= 
LEFT: This neat control Pg. tity vee 
panel in the largest refrig- re a 
eration machinery room con- a. ‘ 
trols five compressors. Four reas _Z- , 
are interconnected in two PS aes 
“~~ [__Jice cuser 
pairs to provide sequence ¢ a 
MEATS 
operation. Kc 
—— 
REACH IN 
ICE CREAM ; < 
RIGHT: Most of the refrig- e0 — DAIRY 
eration at the Veterans s pat MAIN KITCHEN 
Memorial is concentrated in r =e | =“ 
the main kitchen and cafe- a | - 4 
. teria located in the basement. ( oe eaiipueaiaiasaiieh f 
i _ . \ VEGETABLES 
2 \ : 
§ \ sas ror | — § 
s ¢ @ | FOODS 5 
ol. 
would occur in the event of condens- The high sides for system “B” erator, the condensing units being 
ing water failure, the alarm bell consist of two interconnected CWK-_ two cross-connected CWK-150T 


water-cooled units driven at 620 
r.p.m. by 1%-hp. motors to supply 
16,950 B.t.u./hr. each at 30° suction 
and 105° condensing. 

In the left-over refrigerator two 
gravity coils are employed, while 
four are mounted in the vegetable 
refrigerator. Within the latter is the 
frozen food freezer room, which with 
its condensing unit is designated as 
system “D.” 

Low sides of the freezer room con- 
sist of Dole plates including both 
shelves and overhead types. There 
are four shelves on two sides of the 

(Concluded on next page) 


to the cut-in point, the No. 1 con- | 
in the No. 1 condensing | 


isn’t lowered fast enough, the time- | 


Both compressors then | 
operate until the low-pressure control | 


is mounted on the control panel. It | 


about once a week so that each ma- | 
chine alternates every week between | 


TO OWNERS OF AIR CONDITIONING AND 
REFRIGERATION EQUIPMENT. . . 


Worried Over Water 


The York Water Economizer, equipped with Revere Copper and Brass Fittings to guard 
against corrosion and assure trouble-free operation, will save you up to 95% on water. 


OR many years Revere has furnished the York Cor- 
poration, York, Pa., with copper and brass for use in 
its air conditioning, refrigeration and heating equipment. 
Engineers at York tell us that during that time they have 
learned to depend on Revere Products for high quality and 


| uniformity of metal, correct temper, and strict adherence 
| to specifications. 


It was this satisfaction with Revere over the years that 
led York engineers to specify Revere Products for the York 
Water Economizer. The brass spray nozzles and copper 
water and refrigeration tube with which this unit is 
equipped assure constant, trouble-free protection against 
that efficiency-destroyer which is ever-present when water 
and metals get together . . . corrosion. 

This is a mighty important thing for York, and a mighty 
important thing for present and prospective owners of air 


| conditioning and refrigeration equipment. The York Econ- 
| omizer itself is a mighty important unit right now, too. 
For, with water a most critical item in many sections of 


the country, both from the standpoint of supply and dis- 
posal facilities, the York Water Economizer makes it pos- 


sible to save up to 95% of the amount of water normally 
required. On a typical installation of 100 tons of refrigera- 
tion capacity, for example, 17,100 gals. of water can be 
saved every hour of operation! 

York also uses Revere Copper and Brass products in its 
water coolers, for cooling coils, chilled water piping, and 
other component parts of its air conditioning systems. 

Perhaps there is a Revere Metal or alloy that you can 
use to advantage in your product. Why not call the nearest 
Revere Sales Office and see? 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 
Mills: Baltimore, Md.; Chicago, Ill.; Detroit, Mich.; Los Angeles and 
Riverside, Calif.; New Bedford, Mass.; Rome, N. Y.—Sales Offices in 
Principal Cities, Distributors Everywhere. 
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Gravity type coils such as these are employed in several of the coolers 


in the new Detroit Veterans Memorial building. Note the heat exchangers 
and manifolds for each coil. 


6 


Condensing Units Mounted over Reach-Ins 
Make Compact Refrigeration Installation 


(Concluded from preceding page) 
room made up of four 22 by 48-in. 
shelf plates and four 22 by 72-in. 
plates, all spaced on 22-in. centers. 
Suspended from the ceiling are two 
banks of four 12 x 72-in. plates. 

The plates in the freezer room 
are supplied by a single condensing 
unit located in the machinery room 
beside the four machines for systems 


“B” and “C.” This unit is a CWK- 
150T water-cooled job driven at 725 
r.p.m. by a 14%-hp. motor to supply 
7,930 B.t.u./hr. at -10° suction and 
105° condensing. 

Remaining systems in the Veterans 
Memorial are somewhat less elabo- 
rate. Systems “E” and “G” each 
consist of a single CWK-50T water- 
cooled machine operating at 520 


‘Double Decking’ of Condensing Units Makes Efficient Use of Space In Veterans Memorial 


al te j # 
en ll Ai b — + 


LEFT: Examining the suspended platform on which two condensing units are mounted at the Veterans Memorial 

are Tom Murray and George Poggen of the Frigidaire Detroit branch and J. R. Miller. RIGHT: Four condensing 

units are double-decked on this angle-iron framework in the main refrigeration machinery room in the basement. 
Fifth unit in background handles the frozen food room. Pressure gauges are permanently installed. 


r.p.m. with a 42-hp. motor supplying 
6,275 B.t.u./hr. at 25° suction and 


105° condensing temperature for a 
four-door reach-in refrigerator. One 
reach-in is located in the main 


kitchen, the other in the basement 
cafeteria. In each instance, the unit 


Valves, Driers, Strainers, Control Devices 
and Accessories for Refrigeration 
| ond Air Conditioning and 
E Industrial Applications. 


\W) 


CONTROLLING 
fLow 


trmce rere 


Added High — 
" Quality Features | 


‘ PLUS THE SE bd 


All Brass Construction — highly polished. 


y® Choice of Silica Gel or Ducal Drierite. | 


40 x 200 mesh outlet screen. 


yw 


- —-£ ay ete. hee 


Forged Brass End Caps with integral flare line connections, silver brazed to shell. 


Listed by Underwriters Laboratories, Inc. 


Size connections 4", %" and 2” flare—8 to 32 cubic inches capacity. 


SOLD BY LEADING WHOLESALERS 


HENRY VALVE Co. 


Melrose Park, lil. (Chicago Suburb) Cable: HEVALCO Melrose Park, lilinois 


Glass Wool Pads provide progressive filtration and spring action on dehydrant, 


Wide wrench flats facilitate installation. | 


Furnished with flare nuts and seal bonnets. | | 


Te 


is mounted above the refrigerator, 
the reach-ins being equipped with 
two Betz mullion unit coolers. 

System “F” is the self-contained 
Carrier automatic 
located near the main kitchen area 
in the basement. 

A cold salad plate in the basement 
cafeteria comprises system “H.” It 
is supplied by a CWK-100T water- 
cooled unit operating at 740 r.p.m. 
with a 1-hp. motor to supply 7,600 
B.t.u./hr. at 0° suction and 105° 
condensing, the machine being lo- 
cated in a compartment beneath the 
counter. 

System “I” is identical with ‘H,” 
being a cold drink plate in the base- 
ment cafeteria. 

The last system in the basement 
area is “J,’’ the previously men- 
tioned Flake-Ice machine next to 
the beer refrigerator. 

On the first floor of the memorial 
building are located systems “K,” 
“L,” and “M” in the kitchen for the 
main banquet hall. System “K” is 
a four-door reach-in fitted with two 
mullion coolers with the condensing 
unit mounted on top. The latter is a 
CWK-100T water-cooled unit oper- 
ating at 650 r.p.m. with a _ 1-hp. 
motor supplying 11,512 B.t.u./hr. at 
25° suction and 105° condensing tem- 
perature. 

Adjoining this is another reach-in, 
system “L,” for holding ice cream 
desserts. Inside the four-door box 
are nine 26 by 46-in. Dole plates 
spaced on 6-in. centers. On top the 
refrigerator is a CWK-150T water- 
cooled unit driven at 740 r.p.m. by 
a 1%-hp. motor. It supplies 5,920 
B.t.u./hr. at -10° suction and 105° 


| condensing temperature. 


Located also in the main banquet 
hall kitchen is a water cooler—sys- 
tem “M”—that is refrigerated by a 


ice cube maker 


CWK-150T machine powered at 725 
r.p.m. by a 2-hp. motor to supply 
19,800 B.t.u./hr. at 30° suction and 
105° condensing temperature. 
ayrems RN,” °C,” “EF “Ge,” “HR,” 
and “V” are identical, each being a 
four-door reach-in cooled by a %-hp. 
sealed Meter-Miser condensing unit 
mounted on top of the box. Systems 
“N” and “Q” are in two meeting 
room kitchens on the fifth floor; 
systems “O” and “R” being in simi- 
lar kitchens on the sixth floor; sys- 
tem “P”’ is in a seventh floor kitchen 
while system “V” is in the kitchen 
serving the tenth floor penthouse. 

On the eighth floor is a rather 
large kitchen designed for serving 
the sizeable banquet hall on the same 
floor. Three refrigeration systems 
are in the kitchen. System “S” is a 
four-door reach-in on top of which 
is mounted a CWK-75T water-cooled 
Frigidaire unit running at 685 r.p.m. 
Powered by a %-hp. motor, it is 
intended to deliver 7,772 B.t.u./hr. at 
25° suction and 105° condensing tem- 
peratures. 

Another reach-in in this kitchen, 
system “U,” is identical to system 
“a 

System “T”’ consists of a _ salad 
plate and an under-counter pastry 
refrigerator in the eighth floor kitch- 
en powered by a CWK-50T water- 
cooled unit driven at 520 r.p.m. by a 
%-hp. motor to produce’ 6,275 
B.t.u./hr. at 25° suction and 105° 
condensing temperature. ’ 


Hardware Handles Servel Line 


ARDMORE, Okla.-- The Pioneer 
Hardware Co., 9 East Main St., one 
of the oldest firms in Carter County, 
Oklahoma handling refrigerated air 
conditioning, has been named dealer 
for Servel air conditioning units. 


PERLICK’S popular 
OLYMPIAN 


BOTTLE COOLER 


4 Sizes 
50” to 10’ Long 


In Stainless Steel 
or Black Enamel 


Milwaukee 


ye 


Cools More Bottles... 
Costs Less To Operate? 


Your customers will be happier with a Perlick 
Olympian Bottle Cooler, because of its greater 
bottle capacity. But that’s not all . . its better 
construction and heavier insulation also mean 
lower cooling cost and longer service. 


Now, due to increased demand and mass 
production economies, the Olympian Bottle 
Cooler has a NEW, REDUCED PRICE that 
makes it a better buy than ever! 


Write for Bulletin No. 56 


| Pe rlick 
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I Cake Baking Contest Pans Out Well for Midwest 


Largest Cake Baking Contest 
Ever Conducted In Ohio $? 


Betty Crocker Chiffon Cake Contest 


SP BY 
Canter & Oller, Frigidaire Distributors 
and Wheeler’s Super Market for 
FEDERATED WOMEN’S CLUBS OF SIDNEY, OHIO 
Grand Door Prize a Grand Prize 
Moy the I<. 1 tor Cake Baking Contest 
SDNEY CHO 


To Prove You Can't Match a 


eahenesttnestnedienintsinetnstamad 
Prizes To Be Awarded 
As Follows: 


Wheeler's Betty Crocker Chiffon 
Cake Baking Contest Is Just 
‘eek Away! 
20S PR COMPLETE CONTEST DET As 


THIS ADVERTISEMENT pub- 

licized a cake baking contest 

which was claimed to be the’ 

largest of its kind ever held in 

the state. Note the briefness of 
the contest rules. 


725 

ply 

und 

n,” 

ra 

hp. SIDNEY, Ohio—Pulling out all the 
nit promotion stops to play a dollar- 
=e ringing tune on the cash register, 
ng Canter and Oller, Frigidaire dealers 
wel in this Ohio town of 13,000 com- 
- pleted one of their most successful 
deol selling stunts earlier this year. 

_ Hailed as the largest chiffon cake 
_ baking contest ever held in Ohio, the 
stunt involved the dealer, General 
od Mills, and a local supermarket. Each 
ng benefitted in his own way—the dealer 
wet getting new prospects, General Mills 
ms 


selling its Betty Crocker baking prod- 
"1 ucts, and the supermarket receiving 


= increased traffic and sales. 
In addition, the Federated Women’s 
ie Clubs of Sidney supported the entire 
at contest and received the proceeds of 
.. the final cake auction for charitable 
use. 
n Started three weeks before the 
na judging day, Feb. 10, the idea was 
simply to get people acquainted with 
1d General Mills products, including 
their famous chiffon cake recipe, pro- 
* mote the new 1950 Frigidaire appli- 
r. ance line introduced in January, and 
a build traffic for Wheeler’s supermar- 
15 ket, a local independent. The sup- 
5° port of the Federated Women’s 
Clubs was enlisted with remarkable 
success. 
At the final judging, 184 cakes 
, were entered and 250 attended the 
cake auction. Oller says the event 
od was better than anticipated and that 
e he and his partner will be reaping 
£ the benefits for a year to come. 


Only five rules were used: partici- 
pants had to use a special recipe, 
bake it in a 10-in. tubular cake pan,. 
- send it in with an official entry blank, 
let it become the property of the 
Women’s Clubs, and abide by the de- 
cision of the judges. 


Genuine Joe says... 


“Always buy Genuine 
WAGNER Brushes” 


Repiace brushes in Wagner , 
Motors with genuine Wagner , 
brushes because Wagner 
corr-ct grade brushes give | 
Max mum performance, 
‘Om.nutator and brush 
life. Identify them by 
1ame WAGNER 

On . .e brushes. 


Ww dner Electric G@rporation 


AN AUCTION sale was held with the prize-winning cakes going on the 


block to be sold to the highest bidder who was Mr. Canter. 
displayed them in the window of the dealership. 


n 


‘| Supermarket, Producer, Women’s Clubs 
Cooperate In Successful Promotion Stunt 
From Which Everybody Received Benefits 


The recipe could only be picked up 
at Wheeler’s while the entry blank 


had to be secured from Canter and } 


Oller. 

The prizes included a Frigidaire 
range and refrigerator, two silver- 
ware bridge sets, one with chest, a 
silver cake plate, and a Betty Crocker 
iron. 

During the three weeks preced- 
ing the final judging, the contest be- 
came the talk of Sidney and Shelby 
county. It was announced at every 
meeting of women’s clubs; large 
space advertisements were run in 
the local daily newspaper (circula- 
tion 10,000); throwaways were dis- 
tributed throughout the county; and 
the paper ran several news stories. 

The range and refrigerator were 
displayed at both the supermarket 
and in Canter and Oller’s window. 
Four advertisements per week were 
run by the dealer while the super- 
market had three one half page ad- 
vertisements and one double page 
spread. 

The advertisements were either de- 
voted entirely to the contest or a 
box was inserted calling attention to 
it. A four-page tabloid by the dealer 
was inserted with the newspaper two 
nights before the final judging. 

At the supermarket, a new Frigid- 
aire range with 30-in. oven was kept 
in operation with home economists 
passing out cookies. This was con- 
tinued the day after the contest, a 
Saturday, to receive the benefit of 
large crowds doing weekend shop- 
ping. 

Although 184 cakes were entered 
in the final judging, it is believed 
that far more cakes were baked. Ap- 


- proximately 600 entry blanks were 


picked up from the dealer and 
hundreds of recipes from the super- 
market. 

The judges were Miss Betty Lou 
Koogler, Frigidaire home economist, 
Mrs. George Brell, a former county 
fair cake judge, and Miss Pearl 
Sommers, Shelby county home de- 
monstration agent. 

After the cakes were judged, they 
were auctioned off. Canter and Oller 
bid against each other forthe winner 
with Oller walking off with the 
pastry for a taking price of $16. The 
cake was later seen in the dealer- 
ship’s large front display window. 

The cakes, other than the five 
winners, were put on sale at 


Wheeler’s for $1 apiece. By coinci- | 


~ 


He later 


Appliance Dealer 


inspects new Frigidaire range are Mr. Oller, Miss Koogler, and Mr. Canter. 
The winning cake was baked on an 8-year-old Frigidaire range. 


in an eight-year-old Frigidaire range 
which Canter and Oller had sold. 

“This was one of the best promo- 
tions we have ever had,” says Oller. 
“It was relatively inexpensive and 
we picked up quite a list of new 
prospects. I even sold a range to a 
woman I had been calling on for 
two years. 

“It was our first big splash with 
our 1950 line and we laid heavy 
emphasis on the new 30-in. range 


with giant oven. There is certainly a 
market for that in our area and we 
intend to make the most of it,” 
Oller stated. 

Although the firm contributed the 
electric range as first prize, the door 
prize, a refrigerator, was purchased 
at cost by Wheeler’s. The advertise- 
ments were on a cooperative basis 
with Frigidaire while General Mills 
helped out on the supermarket ad- 
vertisements. 


A 10-year-old firm that was 
started, as Oller says, ‘on the eyelet 
of a shoestring,’ Canter and Oller 
grossed $150,000 last year. 

For the first six months of 1948, 
it claims to have done 53% of the 
electric range business in Shelby 
county, putting in 120 new and used 
ranges. The firm does its own in- 
stallation, charging the customer the 
exact cost for it. They operate within 
a 30-mile trading area. 


dence, the winning cake was baked | 


THE HARRY 


1728 S. Michigen Ave., 


Wholesale’ Only Chicage 16. ill 


gains. 


Refrigeration 


WRITE—ON YOUR LETTERHEAD — 
for the latest edition of the 
DEPENDABOOK—No. 152... 
Lots of new items. Lots of bar- 
..some 60% below | 
standard prices!! Depend on the = /«. 
DEPENDABOOK. Save Money. ; 
“SERVICE doesn't falter when it comes from HARRY ALTER” — 


ALTER co. 


134 LaFayette St., 
New York 13, N.Y. 


| SIZES UP TO 4%” O.D. 


| Bundy Tubing 
| Bank Bidg. . 
| Toronto 5, 


Cold facts on Bundyweld 
for refrigeration tubing 


Refrigeration men are steamed up over this new 
hermetic motor compressor—with good reason! 
Beautifully designed for minimum space, it embodies 
the latest engineering developments. The tubing 
specified by its manufacturer? Doubly strong, double- 
‘walled Bundyweld, of course! Why... ? 


For another, Bundyweld cools 
faster. Bundyweld’s exclusive 
double-walled construction 
permits thinner walls—and 
thinner walls mean faster 
cooling! Still, you can bend 
it to short radius turns—it 
won’t collapse or weaken 
structurally. 


Bundyweld 


For one reason, Bundyweld is 
more leakproof than practically 
any other type tubing, as test- 
proved by halogen vapor leak- 
detectors, accurate for 1/100 
ounce leakage per year. Bundy- 
weld’s walls are copper-brazed 
through 360 degrees—tight, 
sturdy and extra-strong. 


DOUBLE-WALLED FROM A SINGLE STRIP 


Finally, a cool profit through a 
minimum of rejects, better per- 
formance in finished product and 
savings in time and labor is yours 
with Bundyweld. No other tubing 
can do your refrigeration job as 
well, for no other tubing can 
match all Bundyweld’s advantages, 


Tubing 


It’s a clear, cold conclusion that 
Bundyweld is better for your 
compressor lines, connecting 
tubes and condenser and evapo- 
rator coils. For further infor- 
mation, write: Bundy Tubing Com- 
pany, Detroit 14, Michigan. 


Rutan & Co., 404 Architects Bidg. © 


PK, ea 
A , 


and Representatives: a 42, Mass.: 
Chicago 32, Ill: Lapham-Hickey Co., 3333 W. 47th Place - Elizabeth, Ne 
San Francisco 10, Calif: Pacific Metals Co., Ltd., 3100 19th St. ® 


Oxtorio, Canada: Alloy Metal Sales, Ltd., 881 Bay St. * Bundyweld nickel and Mone! tubing is sold by distributors of nickel and nickel alloys in principal cities. 


Austin-Hastings Co.,Inc., 226 Binney St. © 
iw 


WHY “BUNDYWELD IS BETTER TUBING 


continuously rolled 
twice around laterally 
into a tube of uni- 
form thickness, and 


Chattanooga 
: A. B. Murray Co., Inc., Post Office Box 476 
Seottle 


B78 


Me), To ¥g 0.0. 


Bundyweld... 
double-walled and 
fuses with basic brazed through 360° 
metal, presto— of wall contact. 


2, Tenn.: Peirson-Deakins Co., 823-824 Chattanooga 
Philadelphia 3, Penn.: 
4, Wosh.: Eagle Metals Co., 3628 E. Marginol Way 


passed through a fur- 
nace. Bonding metal 
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AMERICA’S FASTEST 
MILK COOLER 


’ 
a 

Si cree Te ae 

. 4 Sei 


PATENTED 


WOGGLE-SCRUB 


COOLS 95° MILK TO 45° 
IN ONLY 30 MINUTES 


DUAL CIRCULATOR MILK 
COOLERS COOL MILK TO 50° 
WITHIN ONE HOUR 
PROMPT SHIPMENTS 
DISTRIBUTORSHIPS 
AVAILABLE 


THE WARREN COOLER CORP. 


P. O. BOX 1436 
ATLANTA, GEORGIA 


REFRIGERATION & AIR CONDITIONING 

UNITS * PARTS * TOOLS © SUPPLIES 
Picking up supplies 
costs you money. 

Save by depending 

on AIRO fast service. 


Write for catalog 49A 
on your letterhead. 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVE., CHICAGO 14, ILL. 


Frozen Meat Cuts 


West Coast Packer’s Plan To Merchandise Them Through Retail 
Stores May Create Big Market for Low-Temp Storage Cases 


SAN FRANCISCO—A new ap- 


| proach to frozen meat merchandising, 


now being inaugurated in northern 
California, holds promise of added 
profits to commercial refrigeration 
and home appliance dealers as well 
as meat packers, grocers, and meat 
retailers. 

The plan, being put into operation 
by the Durham Meat Co., 683 
Howard St., San Francisco, actually 
is a joint venture of the refrigeration 
and meat industries. It envisions, 
and is achieving cooperation among 
equipment men, contractors, home 
freezer outlets, meat suppliers, and 
local butcher shops. 

It has been described as a “sensa- 
tional venture” by one large refrig- 
eration distributor while another 
already has gone on record as declar- 
ing the plan will make “mandatory” 
purchases of freezer-holding cabinets 
by all butchers and grocers. 

Basis of the new merchandising 
plan is the packaging and distribu- 
tion of quick-frozen meats by Dur- 
ham Meat Co., a_ long-established 
Western meat packing firm. The 
steaks, chops, and roasts, some 28 
different cuts and types, are destined 
for the consumer through his corner 


grocer, local meat market, and 
eventually through local locker 
plants. 


In the mind of the plan’s origina- 
tor, Edward H. Schroeder, this new 
method of meat distribution opens 
up not only new fields of profit for 
the meat packer and retail butcher 
but also for commercial freezer dis- 
tributors, refrigeration contractors, 
and home freezer outlets. 

That the refrigeration industry in 
northern California has been quick 
to agree with him is evidenced by 


Inspecting a sample of quick- 
frozen, pre-packaged meat cuts 
destined to be sold by the 
corner grocer or meat market 
are (I. to r.): James Scatena, 
Scatena York Co., San Fran- 
Edward H. Schroeder, 
Durham Meat Co., San Fran- 


cisco; 
cisco; and Benny Steinkuller, 
York Corp. factory representa- 


tive. 


the cooperation extended by major 
distributors in this area. 

Since the plan depends on con- 
sumer reaction for its ultimate suc- 
cess, it is noteworthy that the advan- 
tages of frozen meat purchases evi- 
dently have been quickly apparent 
to the average homemaker. Meat 
dealers are being educated to in- 
struct their customers on the con- 


venience, minimum wastage, and 
comparable cost of quick-frozen 
meats. 


The small investment for this type 
of meat purchase brings into the 
prospect market all those customers 
for whom purchase of a half-steer at 
a locker plant is economically infeasi- 
ble. 

For their part, meat dealers in- 


mS 


LOOK! 


This partial list of satisfied customers and recent installations says more than a thousand 
words about our ability to meet your most exacting specifications—in any size or floor 
plan—on Frozen Food Storage Rooms, Locker Rooms and Freezing Tunnels. FBD Walk-in 
Rooms come in either Armorply *(the newest development in refrigeration construction) 
or low cost Plywood. Sectional warehouses range from 1 to 50 carload capacity (normal 
and low temperatures 45° to—30°). 


STANDARD BRANDS 


At Passaic, New Jersey. 
At Boston, Massachusetts 


At Minneapolis, Minnesota . 


At Milwaukee, Wisconsin 


At Birmingham, Alabama 


At Providence, Rhode Island 


BORDENS 
At Burlington, Vermont 
At Wallingford, Vermont 


At Ogdensburg, New York 


ABBOTTS 


A7x 5) At Salisbury, Maryfand 16 x 29 
48 x 63 At Reading, Pennsylvania... 16x 41 
Mig BOB WHITE FROSTED FOODS 

whe At Reading, Pennsylvania. 60 x 76 

16 x 30 

16 x 42 MINUTE-MAID CORPORATION 

16x 45 At Davenport, Florida 20 x 60 Freezing Tunnel 

16 x 30 

PET DAIRIES 
At Durham, North Carolina 12 x 21.6 

12x33 At Knoxville, Tennessee. 12 x 21.6 

20 x 24 ARDEN FARMS 

12 x 24 At Yakima, Washington 21x45 


Our broad experience and fine quality workmanship are at your service. So write today 


stating your requirements. You'll be pleased with our proposal. 


Address Dept. 40 


FREEZER BOX DIVISION 


ANNAPOLIS YACHT YARD, INC. 
1700 WEST STREET » ANNAPOLIS, MARYLAND 
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cluded in this well thought-out pro- 
gram, are being educated to the 
advantages of stocking Durham 
frozen meats. The packages are 
available in two types: consumer 
and “family style.” The Durham 
consumer packages weigh from 4 oz. 
to 2 lbs., except roasts which weigh 
up to 5 lbs. Each package contains 
one cut of properly aged meat, 
individually vacuum-packed in Cry-O- 
Vac bags and quick frozen. 

The family-style packages are 
identical except that unit groups, 
such as five individual steaks, four 
chops, or 10 hamburger patties are 
included in a polyethelene bag. These 
appeal to grocers, butchers, and 
families having access to frozen food 
storage facilities since buyers can 
use as much of the meat as they 
desire, replacing the rest in the 
polyethelene bags for future use. 

Cost to the consumer of the quick- 
frozen meats can be comparable to 
fresh meats, according to Schroeder, 
since the dealer effects real savings 
by purchasing the frozen meat pack- 
ages. 

“The savings which the meat 
dealer realizes as the result of little 
or no wastage, reduction of labor 


costs for handling, trimming and 
cutting, and packaging for self-serv- 
ice enable a reduction of his mark-up 
from 25% to 15% for example, with 


no loss in net profit,” Schroeder 
avers. 
As presently planned, the _indi- 


vidually packaged frozen meat cuts 
will be distributed through estab- 
lished frozen food brokers to grocers 
having freezers and holding units. 
By making the large variety of 
Durham cuts available, Schroeder 
says, the net effect will be to place 
a full-scale meat department in every 
corner grocery store. 

Schroeder acknowledges that in 
some communities local ordinances 
regulating the sale and handling of 
meat may have to be amended to 
provide for the advent of frozen 
meats. This already has been done, 
he stated, in San Francisco and 
Berkeley, and, he adds, it is a detail 
easily accomplished with the com- 
bined weight of the grocers associa- 
tions, refrigeration industry, frozen 
food group, and housewives leagues 
which are made aware of the benefits 
involved. 

“Representatives of homemakers 
groups already are on record endors- 
ing the sale of frozen meats through 
grocery stores at any time the store 
is open,” he stated. 


BUTCHERS ‘LOCKER 
OPERATORS’? 


The family-style packages will be 
distributed through established meat 
shops. They will meet the present- 
day need of butchers for specialty 
cuts to supplement carcass pur- 
chases. Within five years, Schroeder 
expects, the family-style pack will 
put butcher shops into the locker 
business. 

“The butcher with a freezer cabi- 
net will be in the same position as 
the locker plant operator with only 
a fraction of the investment,” he 
predicts. “Instead of the $50,000 to 
$150,000 necessary to establish a 
locker plant, the butcher will only 
have to expend between $400 and 
$1,500 to put himself on the same 
level.” 

The ability of Durham to supply 
the expected demand for its frozen 
meat cuts may be gauged by the 
fact that the company presently is 
packing and freezing 40,000 lbs. daily. 
This is only one half of the capacity 
it has leased from Union Ice Co.’s 
mammoth Mountain View plant, 
where the extensive research and 
experimentation took place. 


(Concluded on next page) 


| . EE Creer 


SSS oe ene pee eee ae 


THE S teamling., DELUXE DRIER 


1 INLET CONTAINER SCREEN—Posi- 
tive Dessicant Retainer without pres- 
sure drop. 


DRYING AGENT—Installed under 
strict laboratory control with sealed 
charging equipment. 

3 LOCKED-IN CONE OUTLET SCREEN 
—Extra Capacity free flow strainer 
surface. 


4 FILTER BED—Chemically cleaned 
wool mass traps fine metallic grit and 


sludge. 


WHITE WOOL DISC—Doubles filter- 
ing capacity. 


6 OUTLET RETAINER SCREEN—By it- 
self, equal to the filter elements in 
most ordinary driers. 


; 
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MUELLER BRASS CO. 


PORT HURON. MICHIGAN 


from your refrigeration wholesaler 


A REFRIGERATION SYSTEM!” 


. IN-LINE” Cleaners Safeguard Vital | 
Working Parts of The 


Equipment! 


4 


For over 10 years the STREAMLINE 
Deluxe Drier has proved its ability to 
thoroughly clean and dry a refriger- 
ation system. This “Double-Duty” 
Drier, with its unique cone screen 
filtering unit, is designed to remove 
metallic filings, lint, sludge and grit 
as well as doing a “one pass” job 
of removing all harmful moisture. 
Forged brass ends are threaded 
and soldered to the heavy copper 
shell for extra strength and safety. 

Packaged in individual and 
multiple cartons for double protec- 
tion of your investment. Keeps parts 
clean and safe from damage from 
the factory to the job. 


ORDER A CARTON TODAY 


— 
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Frozen Meat Packaged by Cuts Could Help 
Motels, Restaurants Save on Purchases 


(Concluded from preceding page) 


Present head of the 58-year-old 
]Jburham Meat Co. is Armando J. 
}locchini, who has been president 
end general manager since 1934. The 
company annually grosses about $4 
) illion, 75% of which is under gov- 
« nment contract, 15% for hotels and 
y staurants, and the remainder to 
r tail butchers who buy cuts instead 
oi carcasses. 

Frozen meat cuts for the retail 
trade, Flocchini says, had been in 
hs mind for four or five years but 
has been possible only after consid- 
e:able experimentation. In assurance 
c maintenance of high quality, he 
points out that among the first cus- 
t mers for Durham frozen meats was 
¢imon Brothers, widely-known Cali- 
fornia specialty grocer, catering to 
the carriage trade. 

“All our meats are U. S. inspected, 
grade good,” the meat packer states. 


AID TO FREEZER SALES 


Based on his experience, Flocchini 
anticipates that hotels and restau- 
rants will eagerly welcome frozen 
meat cuts. ‘“‘Those who don’t have 
freezers, will get them to economize 
on their meat purchases.’”’ The rea- 
son, he adds, is that frozen meat 
purchases will permit controlled cost 
accounting and inventory of meat 
use by these quantity buyers as well 
as greater flexibility in purchasing 
specific types of cuts to satisfy de- 
mand. 

“Hotels and restaurants will be 
able to buy what they want for use 
when they want it with no heavy 
investment in waste meat,” he says. 

Durham, the only Bureau of Agri- 
culture Inspection plant in northern 
California, is equipped to send meat 
interstate without further restriction. 
All Durham frozen meats will be 
handled out of the main plant with 
shipments to distributors throughout 
the country. 

To perfect and administer the new 
program, last October’ Flocchini 
brought in Schroeder who has had 
long experience in the refrigeration 
industry. “I started with Frigidaire 
away back in 1925 when we only had 
a 14¢-hp. compressor with no fins on 
the coils,” Schroeder recalls. 

That was in Chicago. Later, he 


went to Newark, N. J., where he sold 
frozen food cabinets in conjunction 
with Birds-Eye Frozen Foods when 
Birds-Eye only put out six items. 
In 1937, he went to Los Angeles and 
shortly resigned from Frigidaire to 
pioneer merchandising of 12-o0z. 
frozen food packages. Representing 
brokers, he undertook educational 
campaigns on behalf of Polar Brand 
and Chill-Quic to housewives, schools, 
colleges, and institutions. 

Schroeder remembers that “it was 
the ice cream people who first took 
frozen foods seriously” and for them 
he organized several driver educa- 
tion programs. 2 

In 1941, Schroeder started the 
Vita-Seal brand to freeze and dis- 
tribute frozen meats. “It started off 
grand,” he says, “but shortages of 
packaging materials and meat ra- 
tioning” cut off the infant industry. 

During the war, Schroeder was an 
Army inspector of materiel including 
refrigeration equipment. After his 
army service, he was in the frozen 
food cabinet division of General Elec- 
tric, Oakland, before coming with 
Durham. 

Schroeder has attempted to formu- 
late a four-way program for mer- 
chandising Durham frozen meats. To 
all meat dealers in northern Cali- 
fornia he addressed a form letter 
pointing out that butchers generally 
are overlooking a new type of cus- 
tomer: the owner of a home freezer. 
It points out that home freezer sales 
in this area have jumped for an 
average of 600 a month in 1948 to 
900 a month in 1949. 


Currently, the letter states, locker | 


plant operators are garnering the 
business of supplying this new mar- 
ket and explains that Durham can 
place the meat retailer on the same 
basis with the locker plant operator 
for “a fraction of his investment in 
servicing equipment of your own 
choosing.” 

To the letter, Schroeder attached a 
price list of Durham frozen cuts. 
“Figure out a reasonable profit for 
volume sales, take the order and call 
us. We can arrange deliveries to 
your door,” the letter concludes. 


LETTER BRIEFS COMMERCIAL 
DEALERS ON NEW MARKET 


As the second step, Schroeder 


using standard refrigerants. 


ANSUL OIL is an ALL-Temperature Re- 
fr ceration Oil which conforms to the 
‘ti, id wax-free specifications established by Re- 
Se. cch, It will not separate wax when mixed with __ 
a efrigerant (under specified conditions) and sub- 
je ced to temperatures as low as SEVENTY DE- 


(© ‘EES BELOW ZERO (Fahrenheit). 


A ‘SUL OIL has been machine tested for lubrica- 
ti 1 and wax-free characteristics in both high and 
-‘\ - temperature installations. It is absolutely uni- 
‘ n...maintains high stability and has a low oxi- 
. :on rate. It has proved suitable for ALL refriger- 
a 1g systems using any of the standard refrigerants. 


ul Research was first to recognize the problems 


“Recommended for air éoniition- 
ing and refrigeration systems 


ANSUL 150 OIL— 
The All-Temperature 
Refrigeration Oil— 


prepared and mailed a letter to 
selected commercial refrigeration 
dealers, contractors, and appliance 
outlets in the territory. This letter, 
to which was attached specimens of 
the bulletin to butchers, explained 
the program emphasizing that in 
order for the local meat market 
operator to ‘function as a distributor 
of frozen meat cuts, it is essential 
for him to have a low-temperature 
storage space to keep a stock of this 
merchandise on hand at all times. 

“Cooperation between the local ap- 
pliance or refrigeration dealer and 
the local meat market operator is 
definitely a must, because each can 
trade leads of home owners who 
have purchased or are considering 
purchasing frozen food cabinets,” 
the letter concluded after offering to 
supply the dealer with a complete 
line of quick-frozen, pre-packaged 
meat for display purposes at nominal 
cost. 

To some refrigeration dealers, ever 
alert for new sales opportunities, 
announcement of the Durham prod- 
uct immediately opened wide vistas 
of additional prospects. Many wrote 
or called in for further particulars 
and several acted instantly to inform 
their dealerships. 

Among these latter was Scatena 
York Co., San Francisco, which re- 
produced the Durham letter and sent 
it out to its entire mailing list along 
with a company circular describing 
York frozen. food cabinets and a 
mimeographed memo which stated, in 
part: 

“In cooperation with the Durham 
Meat Co. on the sensational venture 
described in the attached letter, the 
Scatena York Co. offers for as low 
as 75 cents per day for 24 months a 
dependable York  freezing-holding 
cabinet with 650-lb. capacity. The 


storage facility afforded by this 
freezer will qualify you for the de- 
scribed sales program.” 

J. B. Chapman, manager of Gen- 
eral Air Conditioning & Heating Co., 
2001 Peralta St., Oakland, dispatched 
a bulletin to all his dealers pointing 
out: “Durham Meat Co., San Fran- 
cisco, has instituted a sales program 
that is going to make mandatory for 
their customers, butchers, and gro- 
cers to own a frozen food storage 
cabinet.” 

The bulletin suggests that deaiers 
get busy on immediate follow-ups 
and explains: “The program with 
Durham calls for the butcher to own 
a cabinet outright and stock it suffi- 
ciently to supply the householder who 
already has a frozen food cabinet and 
to talk up savings effected on bulk 
buying to the non-owner of a cabi- 
net. 

“Get friendly with your butcher; 
sell him a cabinet and then obtain 
leads from him on Mrs. Housewife 
who does not own a storage cabinet.” 

After urging dealers to arrange a 
live demonstration for prospects, 
since “your most effective selling is 
owner-user demonstration,” Chap- 
man concludes: 

“Don’t overlook the butcher. He 
is going to be a very important man 
in your area during the months 
ahead.” 


Lawrence Furniture Remodels 


CHATTANOOGA, Tenn. — The 
Lawrence Furniture Co. is remodel- 
ing the building at 909 Market St. at 
a cost of $75,000. Installation of air 
conditioning equipment will be one 
of the principal features, according 
to L. R. Shouse,. manager of the 
firm. 


‘CaPlugs’ Designed for 
Tubing, Valves, Fittings 


BUFFALO—“CaPlugs,”’ plastic clo- 
sures that can be used either as caps 
or plugs for tubing, fittings, valves, 
and other parts, are being manufac- 
tured by Protective Closures Co., Inc., 
1872 Genesee St., Buffalo 11. 

According to the manufacturer, 
CaPlugs are dust and moisture seals 
and protectors for threads, male and 
female, pipe and tubing ends. They 
are made in a wide range of stand- 
ard sizes and are designed to fit any 
diameter, threaded or plain. 

The CaPlug is made of polyethy- 
lene, which the manufacturer de- 
scribed as extremely tough but flexi- 
ble. He said it is practically inert 
material that is impervious to all 
common chemical reagents such as 
solvents, sterilizing agents, and caus- 
tic and acid baths. It weathers well 
and is vermin and fungus proof. 


Stir Stnve 
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SUPER MERCHANDISER 
FOR SELF SERVICE 


New versatility in an open well case. Made to answer 
a multitude of needs; for self-service of pre-packaged 
meats, delicatessen, dairy products or fresh produce. 
Open “see-all” design, stage lighted with concealed 
fluorescents, multiple mass plate mirror back. For in-line, 
multiple installation—back-to-back, aisle, wall or 


departmental. 


SELL THE LINE THAT STAYS SOLD! 


Sell the line that offers complete merchandising, from a 
firm that can give sales training and merchandise tech- 
niques gained in 25 years of successful retailing as well as 
manufacturing and distribuitng experience. Super-Cold 
allows you high profit, with advertising sales material sup- 


PROFIT 


BY SUPER-COLD 


MARKET MASTER 
FOR BUTCHER SERVICE 


Now, the new Market Master is even finer, 
more beautiful than ever, with features that 
mean more sales and more profit from those 
sales. This new Market Master is an irresist- 
able invitation to your customer with sales 
appeal that just can’t be beat. It’s a fact... 
“Always and all ways the Market Master by 
Super-Cold is way out ahead.’ 


i ting from tow-temperature wax separation in Is sold by leading port and cooperative assistance to make your job easier on BEER REE ERE RRR S 
Di ‘eftigerant mixtures. It realized the critical need | refrigeration whole- one of the most liberal franchises available. You'll be ’way . 
for an oil which would not only lubri- _ salers everywhere. | ahead with Super-Cold. Get facts now! THE SUPER-COLD CORPORATION 1. 
\ cate and protect moving parts but would 4 ed ae oil THE SUPER-COLD CORP. gy _—_:020 Eost 59th Street, Los Angeles 54, Colif. 7 
also eliminate the persistent troubles ask for ANSUL 1020 EAST FIFTY-NINTH STREET * LOS ANGELES 54, CALIFORNIA He Please send me information about the new fi 
which were traced to wax-separation 300.) CABLE ADDRESS: SUPERCOLD Super-Cold display coses and the new liberal J 
from oil-refrigerant mixtures, Sperm: SaaR Super.Cold franchise. a 
* 
Nome CJ 
8 , : « 

CHEMICAL COMPANY MB gu.” A nigertiare — : # 

REFRIGERATION DIVISION, MARINETTE, WISCONSIN foe i i _ Grate _ Ee 
ET SULFUR DIOXIDE, (ANSUL METHYL CHLORIDE: ANSUL ore, “KLNETIC’S “FREONS : - = 
: COMPLETE FOOD Si 
OOD ‘STORE REFRIGERATION UNDER ONE GREAT NAME SESE EE ERE BEER REE wy 


3 og ink iu # . y : : e, e : re 3 ae Bee hs : aa hte aa 
mm " 
ind 
rv- cn 
‘up 
ith er 
ler 
; Be te, ala a pees 
ee a eee aes oe, a 
i + ° te iH kept = + a eal .* 
uts Se ee se 
“ Re ee eee fai: 
ors Gas nas ee Suet f eit i aig 
ts. os — © a 7 
of ‘Te & 
ice Ai oe eee 2 : ae 4 os ie ; — cs ees 
a ge 8 Sie to 
rr. 1 he eee ret n ae be 
y ae cee Tee Se ay ; = “, 
-eS pea FS bghil ae . ¢ a ics 4 ee Sie ‘ ese 
of PES eee Ae a a ne 
ee eee eo er; 
to A Nene”... ee ‘ 
<9 ee sae ae ee or 
et Meseted : 
1e, i a 
ail rv . 
a a ave 
* ‘So ats 
ia- ieee 
en je 
les poise 
its a: 
"S- ele 
sh = 
re pails 
sige 
ee oa 
be oe 
at 
it - shins 
ty Tae. 
r= ieee 
er we Pi 
ill 
er 
yi- P — 7 
as 
ly 
1e 
to 
a 
ly ; 
1d 
1e , - 
ly 
n 
le 
is . ™ 
y. ¥ 
‘Y bd 3 
"Ss bd : a 
. po Den | 7 . 
d = ne 
a — — a / Se ete 
oe ¥ ‘3 oe 7 
_ ce a eS ete id 
6 eS trti<“—=istiss=éC‘ SC;*C;zé§#éCOW ae ; 
RX: SSS aS ey : a a ‘ .. : 
S Se RE 2 ae Sy nie “ 
ee ae pe 
He sce ‘ os os se ga Pe . A be Be : « 
. . . ee . | _ — ann cet 
: Ss Se 2 é _ A 4 MS Sy xs ‘ oy 5 
F * : — : % ~ y ss — fm —- | 
‘ e Sees : ' ‘eee — = ——s =_— — .% ay 
a SS ee es cc a art SSceaaee Lo Se 4 Pen — — ——— = : —— | 
RrtrFrtearrm 2 Fara 4 Bas a f oe be —— —S———__ Z 
oie & Pe ileal : Pe ~ : 
Sahel 4 Stet th GEESE | e ae SSG 
a Se . | | — f 
; Sein. : 4 - 
a 8g . | 
: Gaga. “ a= a 
b tit ‘ ~N RE | ae . 
ae 6, ® 7 SS ns 4 THE ALL-TEMPERATY : y we i i = ; 
1 SSS FRIGERATIO : entik 
| RE ax eg Ri 
, = 3 morsrunt. Cow R : 
a cs Teste” tor Cow ae iy 
pars, sco pot 
st mica comman®. ” - ‘ ° at a) 
: qm ws 2 emaRTRS ce " 
; ce Vin ) — 
A com [2 ; mer) 
7, fh. . . F x ‘ a 
“ron STED ) ae 3 aes 
low allt ae fT i mls 
; j — >... = s i sie se 4 
: a MOISTUp san Es 
Low wy, : 4! a 
% ae ' i : 
A HiGy 4 ‘ ag 
ee Sabir — 
A } a 
| 
4 
: ee 
a“, 4 i — « =. ~ : - - ~ : ~ - ee z ; r ae Le f o “on 3 " *: 4 S23 ; ~ r. a : 
Ass an in i ; = ae os 7 bp \, aa ighe sadky -s c wise : oe Ah all aa reyes wees ae cy. Se 


* 
Ke 
‘¢ 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 29, 1950 


36 
How Can Relative Humidity Be Controlled 
* In ‘Low Temperature’ Applications? 
Portland, Ore. sensible heat line only. 
Editor: Is it possible to cool the air to 25° 


I have read with considerable in- 
terest your answer to the problem 
put to you by W. E. Garner, in 
March 6 issue of the NEWS. There 
are several points in your analysis 
of Garner’s problem which I do not 
understand and I would like some- 
thing further on this subject if that 
is possible. 

For example, you say that the d.p. 
of air leaving the unit will be 22°. 
from your table, d.p. of the air in 
the room is 22° when the dry bulb 
is 38° with rh. at 50%. Then air 
passing through the unit will be 
cooled from 38° to 25° along a 


without freezing moisture on the coil 
and thus removing latent heat? I 
would like to see this problem 
worked out more completely, show- 
ing condition of the air entering and 
leaving the coil, with ‘Freon’ tem- 
perature, and c.f.m. also given for 
the different humidities. 

The problem of humidity control 
with temperatures from 40° to 70° 
is quite common, occurring in cheese 
storage rooms, etc., and more infor- 
mation on the engineering involved 
will be appreciated by all servicemen 
working on such jobs. 

LEROY WILLIAMSON 


A Amount of Air Used In System Important 
* In Solving ‘One of Toughest Problems’ 


Dear Mr. Williamson: 

I hope I haven’t given the impres- 
sion that to maintain 38° F. and 
50% relative humidity in a room is 
an easy thing to do. It is one of 
the toughest problems to accomplish 
and keep constant temperatures and 
humidities. 

I believe your basic point is 
whether it is possible to cool air to 
25° without freezing moisture on the 
coil and thus remove latent heat. 
My answer to that is, if latent work 
has to be done, there is always that 


danger of moisture freezing on the 
coil. 

Of course, if the coil is working 
entirely on sensible heat there is no 
problem of moisture freezing on the 
coil. But all low-temperature sys- 
tems below 32° F. are susceptible to 
latent work. If no moisture is car- 
ried over from the room itself, mois- 
ture from the air entering room, 
when cooler door is opened, will 
deposit on the coil surface. 

Usually in this type of a system 
where reheat coil is used and is 


placed adjacent to the cooling coil 
on the leaving end of air flow, it is 
possible to prevent a certain amount 
of moisture freezing due to the radi- 
ant heat from the reheat coil to 
the cooling coil. However, while this 
will prolong the forming of ice on 
the cooling coil, it is necessary to 
allow the cooling coil to warm up 
during the “off’’ cycle to melt the 
ice that has formed during the ‘on” 
cycle. Such a cycle as this is known 
as a “defrosting cycle’ and is very 
desirable. 

As I do not have any particular 
cooling unit in mind, my discussion 
will meet any factory or built-up unit 
which should be used to meet the 
problem. 

In selecting a cooling unit to main- 
tain 38° F. and 50% r.h., the amount 
of air used is very important. The 
amount of air used depends entirely 
upon the latent work to be done. 
Once this has been established the 
same amount of air must also do 
the sensible work. When this is 
determined, it will show whether re- 
heat is necessary or not. 

For instance, suppose that we as- 
sume a problem at random, with the 
following conditions to be maintained 
in a room: 


Dry-bulb temperature ..... 38° F. 
Wet-bulb temperature ..... 32° F 
Dewpoint temperature ..... 22° F. 
Relative humidity ........ 50% 
Grains of moisture/cu. ft... 1.4 
Grains of moisture/1 Ib..... 16.5 
The internal sensible 

Ps Sisrb orden’ 10,000 B.t.u./hr. 
The internal latent 

| CC Eee 750 B.t.u./hr. 


The d.p. temperature in the room 
is 22°. Then the d.p. temperature of 
the air leaving the cooling coil must 


be lower than 22° in order to pick 
= 


for profits you 


15 new 
open-type 
condensing 

units 


A size and type condensing unit to exactly meet your 
needs! Yes, Kelvinator now offers a range of open- 
type units from 4 H.P. to 5 H.P. Each model pre- 
cision-built, precision-tested to Kelvinator’s exacting 
standards. Each competitively priced, bearing the 
name users immediately associate with high quality. 
Sell Kelvinator for your next new or replacement 


A Kelvinator selection of 10 Hermetic Models 
up to and including 2 H. P. is also available 


Sell Kelvinator 
can depend on 
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REVERAGE COOLER 
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Te MAME THAT SELLS:.-THE NAME THAT 78904 


KELVINATOR 
WATER COOLER 


installation. You'll know you have the right condens- 
ing unit for the job every time and you'll see your 
choice reflected in better satisfied customers. All 
models are available for immediate shipment. Just 
call your nearest Kelvinator Distributor or Zone 
Office. Kelvinator, Division of Nash-Kelvinator Cor- 
poration, Detroit 32, Michigan. 


KELVINATOR ICE 
CREAM CABINET 
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KELVINATOR FROZEN 
FOOD MERCHANDISER 


Humidity Problem Raised 


In Previous Letter 


In raising the question shown at 
the left Reader Williamson refers 
to an earlier problem discussed 
in the March 6 issue of AIR 
CONDITIONING & REFRIGER- 
ATION NEWS. W. E. Garner had 
written requesting suggestions on 
how he might maintain two re- 
frigerated rooms at 38° F. with 
relative humidity at 50, 60, 70, 80, 
or 90%. It was suggested that 
either a room within a room be 
employed or that a humidifier and 
heating coils be added to the unit 
and a humidifier installed in the 
room proper with reheat to be 
accomplished by steam or electric 
strip heaters. 


___ 


up the moisture in the room. Let us 
assume 21° d.p. which has 15.8 
grains/lb., then the difference be- 
tween 16.5 grains/lb. and 15.8 
grains/lb. is .7 grains/Ib. 


Then the amount of air required is: 
Latent heat in B.t.u./hr. x 7,000 x 13.35 


1,080 x c.f.m. x 60 


7,000 = Number of grains in 1 Ib. 
of water 
13.35 = No. of cu. ft. of air in 1 Ib. 
of air @ 70° F. 
1,080 = B.t.u. in 1 lb. of water 
60 = Minutes in 1 hour 
C.f.m. = Volume of air. 


The above formula can be short- 
ened to: 


Latent heat in B.t.u./hr. x 1.44 
= Grains/Ib. 


C.f.m. 
Now solving the above formula: 


Cfi.m. = 
Latent heat in B.t.u./hr. x 1.44 


Grains/Ib. 
or 

750 B.t.u. x 1.44 
Ci.m. = 


is 

C.f.m. = 1,550 

The volume of 1,550 c.f.m. must 
leave the cooling coil at 21° dewpoint. 

Now let’s solve the dry-bulb tem- 
perature which must leave the cool- 
ing coil in order to accomplish the 
sensible heat removal. 


The formula to use is: 
Internal Sensible heat/hr. 


= T.D. 
1.08 x C.f.m. 

Where: 

1.08 = .24 x .075 x 60 

.24 = Specific heat of air. 

.075 = Weight of 1 cu. ft. of air 
@ 70° F. 

60 = Minutes in one hour. 

T.D. = Temperature difference be- 
tween room temperature 
and temperature of air 
leaving cooling coil. 

Therefore: 


10,000 B.t.u./hr. 


1.08 x 1,550 c.f.m. 


The dry-bulb temperature of the 
air which must leave the cooling coil 
must be 38° — 6° or 32° F. in order 
to maintain 38° in the room. 

But as the air leaving the cooling 
coil at such low temperature is 
always saturated at 100% r.h., this 
means that the dewpoint and dry- 
bulb temperatures are the same; in 
this case, 21° F. Of course, if 21° 
dry-bulb temperature air was dis- 
charged to the room, it would keep 
the room temperature below 38° F., 
which in this case would require re- 
heat—a reheat of from 21° to 32° F. 

This unit will have the air enter- 
ing to the cooling coil of 38° d.b.. 
32° w.b., and 22° d.p. temperature 
and the air will leave cooling coi! 
at 21° saturated. It will require 
1,550 c.f.m., and the cooling coi’ 
should operate at about 10° to 15° 
suction temperature. A reheat coi! 
must be provided. ‘ 

If the air volume is decreased it 
will mean that the d.p. temperature 
of the air leaving cooling coil wil! 
have to be lower than 21°, and if 
increased the d.p. temperature will 
be higher than 21°, but under no 
circumstances should it be higher 
than 21.5° in this case. 

In the same manner any other 
problem of this nature can be solved. 
For instance, let’s take the problem 
of maintaining the following condi- 
tions in the room: 


| ae ee 38° 
WHOE SUM £65 a 50 5S da eS 34.5° 
Pe oe ree 29° 
Relative humidity ...... 70% 
CPOINE/CU. TE. co cscsdaes 1.9 
GOOME/E TR vccancanaes 23 


Sensible heat ....10,000 B.t.u./hr. 

Latent heat ...... 750 B.t.u./hr. 

Assume d.p. temperature of air 
leaving cooling coil as 28° which 
has 21.9 grains/Ib. 

Difference in grains/lb. is 23 — 
21.9 or 1.1 grains/Ib. 

Then, 

750 B.t.u. x 1.44 


= 985 c.f.m. 
1.1 
Also 
10,000 B.t.u. 
———_—_——- = 9.5° T.D. 
1.08 x 985 
Room temperature 38° — 9.5° = 


28.5° d.b. temperature of the air 
which must leave the cooling coil. 


As the d.p. temperature of air 
leaving cooling coil is 28° and the 
d.b. temperature is 28.5°, then in this 
case the two temperatures are prac- 
tically the same, thereby it will keep 
the room conditions without any re- 
heat. 


You will note that the c.f.m. is 
different in each case but the refrig- 
eration load is the same. The c.f.m. 
can vary from what I have selected, 
by varying the d.p. temperature of 
the air leaving coil. It is better to 
keep the d.p. temperature of the air 
leaving the coil close to the d.p. of 
the room as this will keep the oper- 
ating suction temperature of the coil 
and condensing unit as high as pos- 
sible and thus smaller condensing 
unit may be used. 


JAMES J. LASALVIA 


ne Ccpee (ee 


Model ''500" Recording 


from $37.50. 


AUTO-LITED 


FOR TEMPERATURE RECORDING [ie 


The low-priced Recorder shown 
here is precisi gineered 

for accuracy. Liquid-fille : 
movement is responsive to 4 
changes throughout the tem- : 
perature range. Legible 6” 

chart with wide selection of 
chart ranges between minus 
40°F. and plus 550°F. Choice 

of 24 hr. or 7 day movement. 

Send for catalog showing this 

and many other types of Auto- 

Lite Thermometers. 


Thermometer. Priced THE ELECTRIC AUTO-LITE COMPANY Em 
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What's the Best Temperature? 


Tests Indicate 73-78° with 30-50% R.H. Is 
Most Effective, Comfortable for Humans 


CHICAGO—-Denying that “every- 
o.e wants a different temperature,” 
Lester T. Avery, president of the 
American Society of Heating and 
vy ntilating Engineers, told the 
Ji inois Fuel Merchants Association 
h re recently that there is a tem- 
p rature effective and comfortable 
fos nearly everybody. 

His address was delivered at the 

6.‘h annual meeting of the associa- 
ti n, held at the Morrison hotel. 
Avery, who is head of the Avery 
gineering Co., Cleveland, dealt 
h some misconceptions about tem- 
ature and declared that heating 
i air conditioning engineers know 
ore than they are putting into 
actice. 
Challenging the old argument 
about people wanting a different 
temperature, he said “that just isn’t 
sc.” and cited experience with 
greatly expanded use of controlled 
ceaditions in war plants for produc- 
tivity and comfort of workers. 

He said that laboratory experi- 
ments had shown that an individual 
generates enough heat to be equiva- 
lent to a 100-watt lamp. But mois- 
ture is also given off along with heat 
units. - 

“In case you are a bright and 
shining light,” he continued, “when 
you ‘get hot,’ or ‘get on fire,’ you 
speed up to a 300 or 400-watt light. 
The point is you don’t need heating, 
you are generating heat, so the en- 
vironmental air is 
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actually the 
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medium that removes heat and keeps 
you from burning up. 

“This concept throws additional 
responsibility on the heating engi- 
neer. It is not sufficient to provide 
too much heat. The body—the vital 
organs—are at 98.6°, but the skin 
temperature ranges from 80° to 90°, 
with an average of 85°. 


MEN’S CLOTHES INSULATE 12° 


“So the nude body is in balance if 
the environmental air is around 85° 
and not too moist. Your clothes— 
men’s clothes—are insulating ma- 
terials to be protective for about 10 
to 12°, so the normally clothed per- 
son loses his metabolic heat in an 
orderly way when his environmental 
air is about 75°. 

“Physiologists have studied man 
and his relationship to his environ- 
ment and as early as 1774 determined 
a man could stand as high as 100° 
saturated, 240° dry. We've carried 
forward studies during the past years 
to gradually determine the optimum 
for work and play—indoors. 

“Always the question of humidity 
popped up, so beginning in 1925 the 
ASHVE tested hundreds of people 
under many conditions and developed 
the Effective Temperature Chart and 
the Effective Temperature Lines. 

“Here we combine the variables of 
dry bulb temperature, relative hu- 
midity, and nominal air motion to a 
single unit called effective tempera- 
ture. 

“The engineer has been using these 
lines but has been slow to get other 
professions to likewise accept and 
use, so the doctor, the physiologist 
and the industrial hygienist still talk 
about temperature in a vague sort 
of way. 

“Many war operations were carried 
on in conditions of constant humidity 
and temperature control in the range 
of 68° to 71° et. This could be 
roughly in the range of 73° to 78° 
d.b., 30 to 50% r.h. 

“Here we had _ thousands of 
workers, 8 to 10 or 12 hours a day, 


continuous operation 24 hours a day, | 


365 days a year. The people went in 
and out freely, and the amazing ob- 


servation was made by critical ob- | 
servers that so long as you kept | 


within the above general limits, there 
was no complaint of workers. 

“In other words, by holding tem- 
perature between 73° and 78°, hu- 


midity between 30 and 50%, the vast | 


majority of people, men and women, 
are comfortable and work efficiently.” 


COMFORT MEANS FEW 
MISTAKES 


He said that research workers and | 
physiologists agree that “the body is | 


at minimum strain, best balance, 
highest threshold, makes fewer mis- 
takes if the environment is below 


the perspiration point and at the | 


point where the normally clothed 
person pays no attention to his air 
envelope. 

“This is again in the same range 
of 68° to 71° e.t. and it’s time that 
all people in the business and pro- 
fession begin to talk the same 
language. 

“I challenge you to use the knowl- 
edge, the skills, the tools of our pro- 
fession which are available. 


because of the cost. 
“The whole story of mankind’s de- 


velopment, the increase in life span, . 


the freedom from pestilence and 
plague has been his use of knowledge 


You | 
frequently are willing to compromise | 


Detroit Dealers To Have 
Session on Figuring Loads 


DETROIT — Temp-Matic Whole- 
salers, Inc., has been appointed 
Michigan distributor for the Reming- 
ton line of window and console type 
room air conditioners, according to 
Al Frederick, Temp-Matic general 
manager. The announcement was 
made recently at the first of a series 
of dealer meetings scheduled at the 
company’s headquarters at 12300 
Hamilton. 

Frederick stated that the company 
will install, service, and guarantee 
Remington units sold by dealers in 
the Detroit area. 

The company has_ scheduled a 
series of promotional and training 
meetings, where dealers will learn 
how to sell and size room air condi- 
tioning equipment. At the meetings 
dealers are being taught how to use 
the “Cooling Load Estimate” form 
issued by the Air Conditioning & 
Refrigerating Machinery Association 
as standard for the industry. 


40 Air Conditioners Will Be 
Installed In Ga. Motor Court 


BRUNSWICK, Ga.— Two local 
businessmen, F. B. Casey and Dave 
Gordon, have announced construction 
plans for a 200,000 air conditioned 
hotel court on U. S. Highway 17 in 
the center of the city but outside of 
the business district. 

Messrs. Casey and Gordon said the 
court will consist of 40 units ar- 
ranged continuously in a U-shape 
about a parking area. 


Union Can‘t ‘Solicit’ 


Salesmen on 


A Store’s Sales Floor, NLRB Rules 


WASHINGTON, D. C.—The Na- 
tional Labor Relations Board has 
ruled that a department store may 
ban solicitation of union member- 
ship among its employes at any 
time on the selling floors, but it may 
not ban such solicitation during the 
employes’ non-working hours off the 
selling floors. 

The non-working hours off the 
selling floors include lunch time, rest 
periods off the floor, and the periods 
before and after work. 

The board said a retail store is 


permitted to ban union solicitation, : 


even during non-working time, on 
the selling floors, because the dis- 
cussions that normally follow such 
solicitations interfere with the han- 
dling of customers and tend to dis- 
rupt the business. 

The board made the ruling in a 
case involving the Meier & Frank 
Co., Inc., operator of a department 
store at Portland, Ore. 

The board ruled that the company 
violated the Taft-Hartley Act by the 
following points: ™ 

(1) Making its “no-solicitation 
rule” too broad in scope; 

(2) Interrogating all its 3,000 em- 
ployes about their union activities 
and sympathies; 

(3) Timing a reduction in hours, 
made without a pay cut, to discour- 
age organization of its employes; 

(4) Permitting a store detective 
to trail a union organizer and an 
employe outside the store; and 

(5) Permitting a supervisor to 


discourage employes from reading 
union handbills, by placing a large 
waste basket in a conspicuous place 
before the employes’ entrance to the 
store when union leaflets were being 
given out at the entrance and by 
urging employes to throw “that 
trash” away and encouraging them 
not to read it. 

Charges against the Meier & 
Frank Co. were brought by Local 
No. 1572 of the Retail Department & 
Variety Store Employes’ Union, 
A.F.L. 

In its holding on the store’s ‘“no- 
solicitation rule,” the labor board 
said: 

“The board has previously de- 
cided that a department store may 
prohibit union solicitation on its sell- 
ing floors, even during employes’ off- 
duty time, because of the fact that 
department storés, unlike industrial 
establishments, are frequented by 
customers of the employer, and union 
solicitation on the selling floors is, 
therefore, likely to be disruptive of 
the employer’s business. 

“However, a rule like the. Re- 
spondent’s, which apparently would 
prohibit union solicitation off the sell- 
ing floors outside of working time, 
such as before and after work and 
during luncheon and rest periods, 
does not bear a reasonable relation- 
ship to efficient operation of the Re- 
spondent’s business and _ therefore 
constitutes unwarranted interference 
with the employes’ rights under the 
Act.” 


d® 
vy 


to control his relationship to his en- | 


vironment. Here we are in a posi- | 


tion to control the environment. This 
is your obligation—and your oppor- 
tunity.” 

The speaker referred to air quality, 
the removal of bacteria, virus, dusts, 
gases and fumes, and the importance 
of cleaning and purifying air. 


angles, tanks, etc. 
other metals. 


SEND FOR TECHNICAL DATA BOOK 


UME, A\ IY PRODUCTS, INC. 


1042 DEAN ST., BROOKLYN, N. Y 


NEED COLD PLATES? Call DEAN!!! 


For ice cream cabinets, locker plants, soda fountains, farm milk coolers, 
farm freeze cabinets, low temperature test rooms, window displays, liquid 
coolers. Also plates for baudelot-type coolers. Custom built 
plates available on special order such as cylinders, U's, 
Plates available in stainless steel and 
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Typhoon dealers profit by featuring 
the most complete line of air condi- 
tioning units in the most profitable 


1% to 20 tons 


conditioning, with a background of 
over 40 years experience. 


Also, water-saving, power-saving 
_ Typhoon Evaporative Condensers 
a 3 to 20 tons 

3 Our district sales managers are 


i ready to give you prompt, complete - 
: information — write us today. 
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Dealer Promotes Cabinets Amon g Bar Owners 


By Stressing Profits from Frozen Dinners 


BALTIMORE—A special sales pro- 
motion started by the Bell Refrigera- 
tion Sales & Service Corp. here has 
resulted in an increase in the sale of 
frozen food cabinets and refrigera- 
tors. It is a tie-in with the promo- 
tion of frozen foods that is being 
brought to the attention of tavern 
and restaurant owners. 

“There are so many taverns, small 
bars, and other sources that could 
boost their profits by serving foods 
that we feel this field is a fertile one 
for live and wide awake salesmen,” 
commented George Hardt, sales man- 
ager for Bell. 

“Many of these taverns claim that 
they cannot afford to buy kitchen 
equipment necessary to operate a 
small eating place and hire a chef. 
A ‘package deal’ that we have 
worked out does away with these 
problems and allows the tavern owner 
complete freedom in operating a 
kitchen without extra help or ex- 
cessive cost.” 

Salesmen from Bell tell tavern 
owners that they will install a frozen 
food cabinet and load it with $25 
worth of frozen food dinners, at no 
extra cost. They are told that the 
freezer will be installed at a cost of 
$1.25 per week until paid and that 
they will send to him a regular 
frozen food dealer who will deliver 
complete frozen dinners, meats, and 
other large varieties of foods. 


In addition to the freezer, all the 
owner has to do is install a _ hot 


Tavern operators who drop in at Bell Refrigeration to see their line of equipment 
are also told how they can boost profits by keeping frozen dinners in low-temperature 
case ready to heat and serve. 


plate or a range, which he may al- 
ready have, and china and silver- 
ware. The frozen food dealer will 
help him to put up signs pointing out 
food specials. 

“In other words, for $1.25 a week 
we put tavern owners and small 
bars into the food business,” ex- 
plains Hardt. “They don’t need 
chefs or extra help. All they do is 
take the complete frozen dinner, let 
it heat up while they attend to other 


duties and serve it when hot.” 

Bell has been instrumental in 
starting numerous taverns and bars 
into the food business on this scale. 
Many have added more kitchen 
equipment and even added a chef 
and help. Others have kept it just 
as a profit builder. 

“We have not yet had a complaint 
from a customer that we put in the 
food business,’ relates Hardt. ‘In 
fact, we have been able to use some 


ae 


Torture Tests Prove That 


IMPERIAL 
TRIPLE- SEAL 
FITTINGS 


Remain Leakproof 


PLASTIC CAPS on flared 
ends protect fittings during 
shipping and handling. 


Ou Ry opet®™ 


In severe tests, Imperial Triple- 
Seal Flared Tube Fittings which 
had had their seats purposely bat- 
tered, like the one in this unre- 
touched photo, made up into joints 


that withstood 250 Ibs. Freon 
pressure without the slightest 
trace of leakage. Conventional fit- 
tings, subjected to the same treat- 


ment, had to be refaced before 


they would hold the Freon. 


And here’s why: a groove is 
machined into the face of the seat 


imperial Triple-Seal Flare 
Fittings have 3 seals to 
give you new, extra pro- 
tection against leakage. 


on Imperial Triple-Seal Fittings 

bringing you triple-ceal tightness in every joint, When the 
flare nut is drawn up, the copper tubing is forced into this 
groove making a tight, self-sealing joint even though the face 
is nicked or marred. Groove is included on all sizes 34” 


and larger. 


Additional protection, provided by extra length Dryseal 


pipe threads, is especially valuable in reconnecting. 
Specify Imperial Triple-Seal Flare Fittings to get all this 


extra protection against leakage. They cost you no more than 
ordinary fittings—and may save you from costly call backs. 
Ask for Catalog 80-A 


THE IMPERIAL BRASS MFG. CO. 
636 South Racine Avenue, Chicago 7, Illinois 


Fittings © Valves @ Filters © Driers 
Floats ® Charging Lines ® Tools for Cutting, 
Flaring, Bending, Pinch-off and Swedging 


Prospects Are Shown How many It Is 


sltEeretistecme 
BE 3 rset our oF ee 


Equipment at Bell's, arranged to resemble the interior of a tavern, makes clients feel 
“at home." Prospects are not only served drinks from bar, but also quick-frozen dinners 
kept on hand just to show them how easy this extra profit source can be handled. 


of the early installations as wedges 
to interest others in the same type 
of installation. Others have been 
sold on this plan by taking them to 
the establishment that we have al- 
ready started and letting them talk 
to the owner.” 

Bell has a force of 11 salesmen 
divided so that they cover every 
possible type of installation. Four 
salesmen make regular rounds of 
taverns and bars to sell beer cool- 
ing equipment and_ refrigeration. 
Four others handle the freezer line 
exclusively and have their own 
following. Two cover the groceries, 
drugstores, and other retail outlets 
for refrigeration cases and freezers, 
and one salesman covers industrial 
installations. 

Hardt has found it best to allow 
these men to specialize in certain 
equipment rather than to handle all 
lines, because they can cover their 
assigned areas much better, get to 
know their prospects more person- 
ally, and have a better idea of the 
equipment they are handling. 

“By sticking to one line,” says 
Hardt, “they establish a sales build- 
ing story and can point out many 


| different features to potential cus- 


tomers, and be better qualified to 


| answer their questions. This field is 
too wide for one salesman to try and 


sell every type of refrigeration equip- 
ment and to cover a specific terri- 
tory well.” 

The Bell headquarters is a reai 
selling area. The company doesn’: 
believe in just having pieces of 
equipment on the floor to show 
customers. Instead, they have a live 
tavern demonstration unit. 

In the rear of the showroom is sei 
up a realistic small tavern. This is 
complete with a front and back bar, 
beer that can be drawn by the cus- 
tomer, stools in front of the bar, 
and numerous tables. Around the 
area are signs advertising food and 
drinking specials. 

“We want our prospects to be able 
to picture how we can help them set 
up their bars,” says Ray Welkner, 
co-partner of Bell. “And we have 
found that we are able to talk less 
and sell more by this layout.” 

Bell salesmen have found that 
they can sell more equipment 
during the evening hours than at any 
other time. During the evening, the 
tavern and bar owners let their bar- 
tenders take care of their business 
and they accompany the salesman to 
Bell headquarters. Invariably they 
find another salesman and prospects 
here and they all get together to 
see the bar and beer cooling equip- 


(Concluded on next page) 


HALE ROUND 


MODEL SURFACE 
NO. SQ. FT. 


DIMENSIONS LIST 


Ww D PRICE 


260-HR 74.30 


33" | 20%" | $162.00 


347-HR 100.28 


33" | 207%" | 182.00 


433-HR 125.28 


33" | 20%" | 203.00 


540-HR 153.22 


39" | 23%" | 241.00 


688-HR 183.00 


39" | 2374" | 274.00 


867-HR 231.75 


42" | 253%," | 343.00 
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Bell Offers To Install Low-Temp Cabinet 
Stocked with $25 Worth of Frozen Dinners 


Concluded from preceding page) 


ment demonstrated. 

“We let them draw their own beer, 
peur their own drinks and generally 
mike themselves at home,” says 
VW 2lkner. “This way we get to know 
th: customer better and have more 
op 20rtunity to make a sale.” 

Next to the bar is a 6 by 9-ft. 
walk-in box that cools the beer that 
is drawn from the bar. In order to 
he'p better explain how the beer 
cc ling system operates, beer lines 
heve been painted one color and 
w:ter lines another. In this manner 
they are able to show prospects the 
er ire cycle of the beer cooling sys- 
tea, something that is often difficult 
to explain. 

“We have found it best not to 
just talk about a system to a pros- 
pect, but to show him how it op- 
erates. This way we get his com- 
plete attention as he is always will- 
ing to learn something new. Once 
we get a prospect really interested 
in the beer cooling system we have 
opened the way to a sale,” relates 
Welkner. 

“Prospects will seldom come to 
our headquarters unless they are 
interested in a beer cooling or re- 
frigeration system,” says Welkner, 
“and it is up to us to sell them 
while they are here. We have been 
able to close a very high percentage 
of sales while talking over the bar 
and pouring some drinks. It seems 
to be more personal and friendly and 
the prospect really sees that we 
know what we are selling.” 


a small hot plate. Prospects can 
have a hot meal and drink while 
talking over business. 

“Our headquarters looks like a 
tavern in operation,” commented 
Welkner, “because we have a half 
dozen people eating and drinking at 
the same time. And I firmly believe 
that this sort of merchandising is 
responsible for the million and a 
half dollars worth of equipment we 
have sold in and around Baltimore.” 

Sales is the primary function of 
this business, but it is service after 
the sale that makes satisfied cus- 
tomers and is responsible for leads 
to other prospects. The service end 
of the business is handled by Gordon 
Welkner, brother and co-partner of 
Ray. 

“It is too much to expect one per- 
son to carry the weight of a large 
organization on his shoulders and 
then it is almost impossible to keep 
your finger on everything going on. 
By departmentalizing it, our business 
has progressed,” relates Gordon 
Welkner. 


SERVICE FEE IS BASED ON 
NUMBER OF COMPRESSORS 


“Before the guarantee period on 
all the equipment we install runs 
out, we visit that customer and tell 
him that we will be glad to be 
called upon for service,’ he adds. 
“We do not have any yearly or 
periodic contracts, we only charge 
the customer a flat price for general 
maintenance service based on the 
number of compressors he has. There 


major repairs done to charge him 
for labor in addition to parts,” says 
Gordon Welkner. “Charge for parts 
is understandable, but the equipment 
owners will wonder why they pay 
you a maintenance charge. Just to 
give the equipment a periodic check 
doesn’t seem to be worth their 
money, but when they see you are 
really doing a job on their equipment 
they feel justified in keeping your 
service.” 

The service end of the company is 
very important. Although it isn’t 
very profitable because of the mini- 
mum rates charged and _ because 
they do not charge for labor on 
major replacement or overhauling 
jobs, they have found that it pays 
off in the long run. 

“Our servicemen always bring back 
a report of the equipment in use,” 
says Gordon Welkner, “and from 
these reports we can always tell 
when that customer is ready for a 
new unit. In addition the service- 
men tell us if they think additional 
equipment can be added and in this 
way we keep in constant contact 
with our customers. 

“Not only does this give us a good 
‘in’ with the customer, but the nomi- 
nal charge for service after the first 
sale always keeps them pleased with 
our organization. With competition 
growing today, we can side-track all 
that we encounter because our cus- 
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‘Honor Roll’ System for Customers Sells Others 


A huge “honor roll’ 


of Bell's customers forms 


part of the showroom display. 


It helps sell prospects who are in the same lines of business. 


tomers are ‘sold’ on us and will 
seldom entertain the purchase of ad- 
ditional equipment elsewhere.”’ 

Bell is a consistent trade paper 
and direct mail user. It advertises 
its systems and refrigeration in busi- 


ness papers covering the Delaware, 
Maryland, and Washington, D. C. 
area. These publications are regional 
liquor and wine papers, grocery and 
food papers, and others that cover 
outlets that are prospects. 


Blacold 


DRINKMASTER 


300 ICE CUBES—384 COLD (12 OZ.) BOTTLES. 
All within easy reach thru three slide back doors. 


Stainless 
Steel 


are no other labor charges. If re- 


a In addition to these demonstrations all they pay for is the parts.” WITS FIVE YEAR WARRANTY. 
av . there is a large freezer nearby that Bell charges three dollars for the 
lene is stocked with frozen food dinners, first compressor and two dollars for DEALER’S NET $337.25 FOB FACTORY. 


meats, and vegetables. This freezer 
is used to demonstrate how easy it 
is to heat and serve food and is of 
primary interest to tavern and bar 
owners that have been brought in as 


logical prospects for the $1.25 made and oiling done where needed. 
Fe eee ect to hase set Sapa wes || Mid. by UNITED FRIGUATOR ENGRS, “oun 


each additional one at the same loca- 
tion. Visits are made every other 
month at which time all the equip- 
ment is cleaned, tested with gauges, 
belts adjusted, minor adjustments 


4 ft. lg. 27” w. 88” High. Shipping wt. 400 Ibs. 


“A CASE OF COOL JUDGMENT” 


customer and when he has to have 


COMPARE! FROZEN FOOD DISPLAY 
CABINET Y Guabibiis —_r PROVES | : 


take out a dinner and heat it up on 


— 2 eS 


One Inch Solid Rubber Breaker 
Strip Between Liner and Frame 


Refrigerated Dividers _ , 
| One Piece Stainless Steel Top_ 


Five Inches Fiberglas Insulation 

Spot Welded Metal Strips 

(12°) on Tubing 

Two Layers Lakold Over Liner 

and Tubing Me 
_ Shallow Compartment piles = i 


_ Refrigeratd On Five s ‘9 a ae ee en rea ae Core 
Wrapped Tubing —___ és = CS. ie san et | a 


Door Rollers In Metal Housing ap Oe eae. ae 7 Pa 
Removable Screws In Bottom - 4 ae ide ei a va ie 
Door Molding Pe a = ars : 
Stainless Steel Top Door Frame - 
_ Thermopane In Doors — 
One Piece Molded Rubber 
Door Frame we a Sama Ti = — me 
Bottom Molding Removable ieee: Sh ee a — ——=——<——,“ Sa 
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 Coldin Cabinet Co, Inc 


~~ ——-2800 WEBSTER AVENUE, NEW YORK 58,N. Y. © SEdgwick 3-5833 Psi 
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Sears Cooling System 
Has “Man-Sized’ Ducts 


HARLINGEN, Tex.—A $55,000 air 
conditioning system consisting of a 
150-ton unit with ducts large enough 
for a man to stand upright in will 
soon be completed at the Sears Roe- 
buck store here. 

Installation of the system started 
in February and was to be completed 
late in May or early June. The unit 
has been termed “one of the largest 
in the Rio Grande Valley” by Walter 
Bowman, architect of Cocke, Brown 
& York, representing the Halsey- 
Royer engineering firm in San An- 
tonio. 

The Valley Weather Makers are in 
charge of installing the huge Carrier 
unit with Ira F. Stone doing the 
renovating and general construction 
necessary for the installation. 


Emerson Electric Catalog 
Covers Window, Attic Fans 


ST. LOUIS—A new Emerson-Elec- 
tric home cooler fan catalog, illus- 
trating and describing in detail the 
company’s complete line of window 
and attic fans for 1950, is offered 
by The Emerson Electric Mfg. Co. 
here. 

This 12-page catalog contains 
useful information on selection and 
installation of window and attic fans, 
complete dimensional information and 
design construction specifications of 
fans, with complete performance 
data. 

A copy of this catalog (X6566) 
will be mailed to those requesting it 
on their company stationery. 


Crose Co. Names Boome 
General Sales Manager 


CHICAGO—Oliver P. Crose, presi- 
dent of The Crose Co., air condition- 
ing, refrigeration, and heating spe- 
cialists at 4150 N. 
Lincoln Ave., here, 
has announced the 
appointment of 
Alex Boome, M. E. 
as general sales 
manager. 

Boome has serv- 
ed in engineering 
capacities at the 
Pullman Corp., 
Lumbermans Mu- 
tual Insurance Co., 
and for the past 
four years as consulting engineer 
with the Samuel R. Lewis Co. 

Crose also reported the acquisition 
of larger quarters at the Lincoln 
Ave. plant resulting in a gain of 50% 
additional space. 

Boome as general sales manager, 
has the responsibility of directing 
sales engineering of new air condi- 
tioning, refrigeration, heating equip- 
ment, and industrial piping. 

The sale of maintenance contracts 
for existing installations of equip- 
ment under the Crose Co.’s “Insured 
Performance” contract is also 
under the direction of Boome. 


Alex Boome 


Buffalo Forge Declares Dividend 


BUFFALO—tThe Buffalo Forge Co. 
has declared a dividend of 50 cents 
a share on the common stock. The 
dividend is payable May 25 to stock- 
holders of record May 15. A similar 
dividend was paid Feb. 28. 


Refrigeration Problems 


and 


More on Procedures 
In Getting Patents (1) 


Those who read the article in this 
column “First Steps In Getting a 
Patent” in the Dec. 19, 1949, issue 
will recall that the first thing to do 
in order to temporarily protect an 
idea that may be of value, is to 
write a description of the device, an 
explanation of what it does, and to 
make a sketch of the device in as 
much detail and as clearly as possi- 
ble. Sign and date this paper in the 
presence of a witness, who should 
also sign and date it. If tnere is 
more than one page, each should be 
signed, dated, and witnessed. 

The device should be explained to 
the witness so that if necessary, he 
can more accurately identify what he 
has signed. The witness should be 
someone of good reputation and who 
can reasonably be sure to be located 
at some later date. 

A reader has asked what to do 
with such a signed, dated, and wit- 
nessed paper, probably having in 


mind that it should be submitted to 
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WRITE FORLITERATURE TODAY / 


REFRIGERATING CO, 


5910 N. PULASKI RD. CHICAGO 30, ILL- 
N.Y. BRANCH- 103 PARK Ave. New York 17,N.Y. 
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their Solution 


by Paul Reed 


For Service and Installation Engineers 


the patent office. This is not the 
case. It is not at all suitable as a 
patent application. It should be kept 
by the inventor, so that he can use 
it as proof of when he got the idea 
and what the idea was. 

One method that has been sug- 
gested, is for the inventor to mail 
this paper to himself by registered 
mail. When he receives it, he keeps 
it unopened, so that if the matter 
ever comes to court, the unopened 
letter can be submitted to the judge, 
and the unbroken registry seal will 
attest to the date. Patent attorneys 
are not inclined to attach much im- 
portance to this method. 


MAKE A WORKING MODEL 


It must be emphasized that this 
preliminary description, explanation, 
and drawing is to be considered only 
a temporary protection. If another 
inventor happened to get the same 
idea a short time after the first 
inventor, the first inventor could 
prove by this paper that he thought 
of it first. 

If, however, the first inventor 
merely let the matter rest and did 
nothing further with it, he might 
lose out to the second inventor, if 
that second inventor went right 


@ ahead and worked it out, made a 


working model, and filed an applica- 
tion for a patent. Diligence and 
continuity of developing the idea are 
important. In patent law terminology 
the second inventor had “reduced it 
to practice,” so he would take prece- 
dence over the first inventor. 

Therefore, it is important that a 
working model be made or a patent 
application be filed, as soon as possi- 
ble after the idea is born; although 
it is wise to get temporary protec- 
tion for the idea by means of the 
signed, dated, and witnessed descrip- 
tion and drawing previously referred 
to. 

Some manufacturers refuse to look 
at an invention or discuss it with the 
inventor unless he has patented or 
until he has at least applied for a 
patent. If they did so, they might 
become liable for royalties for using 
the idea, even though they had 
already developed that method them- 
selves and even though the idea was 
not even patentable. 

The terms “Patent Applied For’ 
or “Patent Pending” have no legal 
status. They merely serve notice 
that the inventor has legally pro- 
tected the invention by filing an 
application for a patent. The device 
may not even be patentable and a 
patent may never be issued for it. 

After a working model has been 
made and the idea has thus been 
proved. workable, the inventor must 
decide whether or not he will go 
ahead with getting a patent. 


IS THE INVENTION SALABLE? 


Getting a patent will cost several 
hundred dollars. It may cost as little 
as $200, or it could cost a great deal 
more, depending on how much work 
the patent attorney must do. 

Is the device needed? Will it sell? 
If so, to whom? About how many 
can reasonably be expected to sell? 
Can it be made cheaply enough that 
it can be sold at a price prospective 
customers will be willing to pay? 

Patent Office files are full of many 
devices that have been patented but 
which are not for sale. For some 
reason, or perhaps several reasons, 
no one was willing to buy the 
“gadget,” so the inventor had nothing 
for all his work and expense but a 
pretty “letters patent.” 

If the inventor is convinced that 
his device will sell, then by all means, 
he should apply for a patent. 


SO re ee 


Ser merle 


Paul Reed 
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benefits may be obtained in th 
patent. 

The patent office will not recom. 
mend any certain patent attorney 
but they do have a list of attorney, 
who are registered to handle paten 
cases with them. A patent attorne: 
handling patent matters for som 
reputable manufacturer is usually « 
good selection. 


THE SEARCH 


About the first thing a pateni 
attorney will do is to make a 
“search.” He or some patent attor- 
ney in Washington whom he hire: 
as an “associate,” must go through 
the patent office files to learn if a 
patent has already been issued for 
such a device; or if the invention 
is enough like some previous patent 
that it would infringe the previous 
patent. 

A search may show ‘that the de- 
vice is “in the public realm,” which is 
an expensive way of saying that it 
had been patented years ago, but 
that the patent has expired. It is, 
therefore, not patentable again and 
anyone can use the idea. Also, it 
may be one of the U. S. patents 
seized during World War II by the 
United States Alien Property Cus- 
todian. If it is, anyone can use the 
patent for a slight fee. 

The idea may prove to be a “me- 
chanical expedient,’ that is, just 
another way of doing something, and 
that does not contribute any inventive 
advance or improvement. 

The search may be a preliminary 
search or a full search. A _ prelimi- 
nary search is a more or less hasty 
review of the “prior art,” consisting 
of previous U. S. and foreign pat- 
ents, expired or still in force. This 
preliminary search costs about $25 
or $30 and may quickly show that 
the idea is unpatentable without go- 
ing to further expense. 

A full search by a competent pat- 
ent attorney uncovers the whole 
story. It finds all patents that have 
been issued that bear directly or 
indirectly on, and which may thus 
effect the patentability of the device, 
or the strength of the patent if and 
when it is granted. It will show 
what claims can be made and what 
claims cannot be made or defended 
if anyone chooses to contest them. | 

About 2% million U. S. patents 
have been issued, so it is quite a 
chore to go through them. A full 
search will cost from $75 up, depend- 
ing upon how big the field is and 
how much coverage and prior art 
there has been on similar devices. 

The search may show that the de- 
vice is patentable, but that it repre- 
sents an improvement over a former 
patented device which covered the 
basic idea. The inventor of the 
improvement could get a patent, but 
he would not be able to use the 
patent by making and selling the 
device unless he could get permission 
or a “license” from the original in- 
ventor allowing him to use the basic 
idea. Or he could sell or license his 
patent to the original inventor who 
might feel it was worth while. Thus, 
the market for the sale of the im- 
provement would be practically 
limited to the owner of the basi 
patent or his licensees. 

In the words of the patent office 
itself, “A patent grant gives the 
inventor the right to exclude a’! 
others from making, using, or sellin: 
his invention for the term of 1° 
years, but it does not give the pat- 
entee the right to make, use, or se:’ 
his own invention, if it is an improv« 


ment on some _ unexpired paten 
whose claims are infringed thereby. 
(To Be Continued) 


A PATENT ATTORNEY 
NECESSARY 


Theoretically, the inventor can 
make the application to the U. S. 
Patent Office himself, but actually it 
is practically impossible to make a 
successful application for a patent 
without the service of a patent attor- 
ney. The inventor should use care in 
selecting a patent attorney. A good 
one is the cheapest in the long run. 
He can draw the application so that 
the patent will be strong and able 
to withstand infringement, and so 
that all of the possible “claims” and 
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To Reach All Key Men..- 
in the Refrigeration and Air Condi- 
tio industry throughout Canada, 
use the only Canadian publication 
covering the field. ... 
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A “National Business” Publication 


|' 137 Wellington St. W., Toronto, On’. 
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Record 51,970 Freezers Sold In March; 
First Quarter Sales Also Reach New Peak 


Summary for March and First Three Months, 1950 


Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 


F:rm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen foods. 


MARCH (27 Companies) 


Domestic 

(48 States 

Sizes and D.C.) 

i 49 cu. ft. and under.. 3,467 
2 66 te GS cu. Th .... 1,710 
S OO te. G9 ou. fe «<<. 9,187 
4. 60 to 109 cu. ft. .... 5,182 
5. 130 6 19 on. % .... 15,430 
6. 18.0 to 16.9 cu. ft. .... 10,292 
1. 176 to 9 ca. N...... 6,018 
S&S Bi0 to Bee: ce. TH. .... 182 
© 30.0 to 39.9 cu. ft. .... 192 
1¢ 40.0 to 49.9 cu. ft. .... 2 


1) 50.0 to 59.9 cu. ft. des 
12 60.0 cu. ft. and over.. 3 


Total All Models .... 51,665 
13. Total Upright Models 
(included in above) .. 1,883 


FIRST THREE MONTHS (27-29 Companies) 


Domestic 
(48 States 
Sizes and D.C.) 
1. 4.9 cu. ft. and under.. 6,532 
. GO te GS Cu. FE. «... 4,567 
3. 7.0 to 8.9 cu. ft. 21,574 
4. 88 to 208 cu. i. .... 8,860 
5. 11.0 to 13.9 cu, ft. .... 40,802 
6. 13.0 to 16.9 cu. ft. .... 22,635 
%. 170 to 20.0 cu. ft. .... 16,319 
5. 3h to 39.9 ou. Te .... 281 
9. 30.0 to 39.9 cu. ft. .... 571 
10. 40.0 to 49.9 cu. ft. .... 6 
11. 60.0 to 50.9 cu. ft. .... kin 
12. 60.0 cu. ft. and over.. 10 
Total All Models .... 122,157 

13. Total Upright Models 
(included in above) .. 4,093 


Other 
Canadian Foreign Total 
18 3,485 
93 1,803 
130 9,317 
14 5,196 
38 15,468 
6 10,298 
6 6,024 
182 
192 
2 
805 51,970 | 
10 1,893 
Other 
Canadian Foreign Total 
110 6,642 
319 4,886 
294 21,868 
37 8,897 
155 40,957 
15 22,650 
24 16,343 
281 
571 
6 
— 10 
954 123,111 
138 4,106 


Participating companies: Avco Mfg. Corp.; August G. Barkow Mfg. Co.; 
Beatty Mfg. Co.; Ben-Hur Mfg. Co.; Brewer-Titchener Corp.; Carrier Corp.; 
The Coolerator Co.; Deepfreeze Div., Motor Products Corp.; Frigidaire Div., 
General Motors Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint, 


Inc.; International Harvester Co.; 


Kelvinator Div., Nash-Kelvinator Corp.; 


Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner 
Corp.; Portable Elevator Mfg. Co.; Revco, Inc.; Sanitary Refrigerator Co.; 
Schaefer, Inc.; Emil Steinhorst & Sons, Inc.; Seeger Refrigerator Co.; Sub-Zero 
Freezer Co., Inc.; Victor Products Corp.; Westinghouse Electric Corp.; Wilson 
Cabinet Co., Inc.; Oregon Ref. Co. (out 3-1-50); Whiting Corp. (out 2-1-50). 


Promoted by Philco 


W. H. EICHELBERGER, Vice President 
* * #* 


Philo Appointments - - 


(Concluded from Page 1, Column 5) 


of its advertising, merchandising, 
Sal's, and service organizations asso- 
cia ed with refrigeration and televi- 
si. products. 

other changes, John F. Gilligan 
wa named vice president in charge 
of dvertising; Henry T. Paiste, Jr., 
bec me vice president, service and 
que ity; and Raymond B. George was 
ap} vinted to the new position of vice 
pre ident in charge of merchandising 
for the television and radio division. 


wee 


prt 


age of the company’s refrigeration 
div. ion since 1944. He joined Philco 
nm 336 as general manager of the 
Det oit distributing organization and 
Was appointed sales manager of the 
Atl atic division in 1941. 

inner joined Philco in 1934, be- 
can Sales manager of the accessory 
divi ion when it was formed in 1940, 
and was appointed general manager 
of tiat division in 1945. In 1948, he 


m™ 


chelberger had been sales man- - 


was elected vice president in charge 
of the service and parts division. 

Gilligan had been Philco’s adver- 
tising manager since 1944. In his 
new position, he will be in charge of 
the company’s entire advertising pro- 
gram. He joined Philco in 1922, 
became assistant to the general sales 
manager in 1931, and in 1936 was 
put in charge of radio-phonograph 
and farm radio sales. 

For the past year, Paiste served as 
director of quality control for the 
television and radio division. He has 
been with Philco since 1928. 

George, who joined Philco in 1936, 
was formerly sales promotion man- 
ager. He had held this position for 
the last three years. 


Chicago Crosley Dealers 
Trade Orchid, Plan Book 
For Visit by Customers 


CHICAGO — May 22 was Orchid 
Day for Crosley dealers here. 

Orchid Day was introduced to the 
public in full-page advertisements in 
all the daily papers. A free orchid 
was offered to all Crosley appliance 
owners who presented themselves at 
the store of one of the Crosley deal- 
ers participating in the promotion. 

With their orchid, the customers 
were given a “Use the User” plan 
book which told them how they could 
receive a $10 merchandise certificate 
on some other appliance. All the 
customer had to do was to give the 
dealer the names of friends who 
were planning to buy an appliance 
or a television set. For every sale 
closed to these friends the customer 
gets a $10 merchandise certificate. 

The plan was supervised by the 
Harry Alter Co., local Crosley dis- 
tributor. 


Firm To Feature I-H Products 


WINNFIELD, La. — International 
Harvester refrigerators and home 
freezers will be featured by Winnfield 
Truck & Tractor, which held formal 
opening at 109 N. Abel St. recently. 


Freezer Sales -- 


(Concluded from Page 1, Column 2) 


three months are 30% under last 
year. 

The figures for the first three 
months indicate a trend for sales to 
concentrate in the 11 to 20.9-cu. ft. 
sizes. Sixty-five per cent of all sales 
were within this range, with 33% 
being in the 11 to 12.9-cu. ft. cate- 
gory. 

Approximately 17% of home 
freezer sales are in the 7 to 8.9-cu. ft. 
classification. 

Last year, only 48% of freezer 
sales were in the 11 to 20.9-cu. ft. 


Standard Washer Sales 
By Factories In March 
Up Over Feb., Year Ago 


CHICAGO—Factory sales of stand- 
ard-sized household washers in 
March were up 20.4% over February 
and 66% over March, 1949, it has 
been reported by the American 
Home Laundry Manufacturers As- 
sociation. 

March sales totaled 423,802 units, 
compared with 351,967 for the pre- 
vious month and 254,300 in the like 


The March volume brought first- 
quarter sales to 1,042,345 units, or 
only 0.7% below the. 1,116,772 sold 
in the corresponding period of 1948. 
Compared with the like period a 


year ago, when sales totaled 628,000, 


sales in the first quarter rose 66%. 


Drier sales in March amounted to 
27,125 units, an increase of 39.9% 
over the 19,389 sold in February and 
221.8% above March, 1949, level of 
8,429. First-quarter sales hit 66,009, 
or 142% better than the 27,273 
moved in the like period of the pre- 
ceding year. 

March ironer sales amounted to 
37,800 units, compared with 27,600 
in February; an increase of 36.3%, 


class. The 11 to 12.9-cu. ft. category month of 1949. It was the second and 23,800 in March, an increase of 
accounted for only 21% of sales in time in history that sales passed the 59%. Ironer sales for the first 
the first quarter of 1949. Then, 24%  400,000-unit mark, and the figure quarter totaled 85,700, up 7.1% from 
of sales were in the 7 to 8.9-cu. ft. was within 2.3% of the record 433,919 the 80,000 sold in the corresponding 
lass: washers moved in September, 1948. period of 1949. 
if 
REPLACEMENTS... 


COLUMBUS 1, OHIO 


with Ranco! 


4,000 controls . . 


a check first with Ranco 


Looking for dependable performance and precision 
operation in both commercial and household refrigera- 
tion Replacement Controls? Hunt no further! Stop in 
and see the new RANCO REPLACEMENT REFERENCE 
No. 1244 at your nearest Ranco wholesaler. This com- 
plete reference lists Ranco replacements for more than 
. including alphabetical listing of all 
refrigeration manufacturers, trade names, and Ranco 
Replacement Control code number. Replace it right 


WORLD'S LARGEST MANUFACTURERS OF REFRIGERATION CONTROLS 


—_——_________— 


CUNNINGHAM CABINETS 
Will Sell More Frozen Foods 


BREAK the bottle neck that retards frozen food sales in your area, just as other 
refrigeration distributors are NOW doing with Cunningham Cabinets 


An tt cu. ft., 4° long special model with 
inexpensive superstructure, allows fast selling in 
the low priced competitive field. 


Increased volume selling can be had where the 

aisle cabinet can be used, 16 cu. ft., 6’ long, 

800 standard packages, price tags and tag mould- 
ing both sides of superstructure. 


An I! cu. ft., 4’ long center aisle cabinet where 
wall space is not available will give you additional 


‘ sales volume. Holds 475 standard packages. 


HERE’S WHY — — 


e A properly priced cabinet to fit 
every customer's pocketbook. 


¢ More merchandise in a lesser space. 


11 cu. ft.—4 foot long cabinet— 
475 standard packages 


16 cu. foot—é6 foot long cabinet— 
800 standard packages 


¢ Temperatures are sub-zero at the 
top of our open display. Tests prove 
sub-zero in 110° room temperatures. 


e Heavy gauge special aluminum 
provides greater structural strength 
in cabinet construction, maximum re- 
sistance to corrosion and light weight 
for low transportation costs. 


e Sharp white enamel finish, spe- 
cially baked in our own exclusive 
infra red processing oven. 


e All brazed tube-on-sheet Evapora- 
tor with Heli-arc welded seams for 
greater strength and positive seal 
against moisture in any form, pro- 
vides an abundance of refrigerated 
surface. 


e Life time drier—accumulator com- 
bination to positively reduce all serv- 
ice problems. 


¢ Properly sized Tecumseh Products 
Compressors, each with a five year 
warranty. 


e Five year food spoilage warranty 
insurance policy. 


¢ Packed in sturdy crating, it is easily 
handled and can be shipped any- 
where. 


e Our prices are the lowest in the 
industry for the best appearance, 
operation and quality. 


Write for literature and additional information on Cunningham Cabinets 


Cunningham Products Company 
8790 Grinnell Avenue ° 


Telephone: Walnut 5-7610-1-2 


Detroit 13, Michigan 


A larger 6’ long, (6 cu. ft. unit designed to 
hold 800 frozen food packages of either frozen 
food or ice cream. 


A lightweight 4’ long, tf! cu. ft. handsomely 
designed unit, capacity 475 standard frozen food 
packages. 


16 cu. ft. 
simple inexpensive superstructure 


A 6’ tong, special model with a 
and price tags. 


These cabinets all have hermetically sealed units. 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 29, 1950 


PATENTS 


Week of December 27 
(Continued) 


2,492,397. DEFROSTER FOR EVAPO. 
RATORS. Hans P. Peterson, Manchester, 
Conn., assignor to The Bush Manufactur- 
ing Co., Hartford, Conn. Application Jan. 
26, 1946, Serial No. 643,715. 3 Claims. (Cl. 
62—1.) 


2. In combination with an evaporator or 
cooling unit having a drip pan located 
below said unit, for collecting liquid drip- 
ping therefrom, and a drain pipe for said 
pan; heating means comprising a heating 
element distributed within said unit for 
melting an accumulation of frost there- 
on; the said heating element extending 
also through said drain pipe for keep- 
ing the same clear of frost. 


2,492,583. ICE TRAY CONSTRUCTION. 
Harry E. Knupp, Detroit, Mich. Applica- 
tion April 18, 1946, Serial No. 663,005. 
7 Claims. (Cl. 62—108.5.) 


3. In combination, an ice tray, a grid 
assembly positioned therein to form ice 
cube compartments, said grid assembly 
comprising a plurality of transverse par- 
titions and a central longitudinal parti- 
tion disposed between adjacent transverse 
partitions, a pivot rod extending longi- 
tudinally between the ends of said tray 
and pivotally connected thereto, and 
means connecting said longitudinal parti- 
tion to said rod for longitudinal move- 
ment with respect thereto and for lateral 
pivotal movement therebetween in either 
direction from its central position. 


2,492,601. PORTABLE REFRIGERATOR. 
John Fosse Steel, New York, N. Y., as- 
signor to Freez-Pak Corp., New York, 
N. Y. Application July 24, 1947, Serial 
No. 763,292. 2 Claims. (Cl. 62—116.) 


1. A portable refrigerator comprising a 
casing, a condenser plate disposed across 
the rear of the casing, a compressor 
chamber disposed on the bottom of the 
casing, an ice-cube chamber disposed at 
the top of the casing, an evaporator plate 
disposed beneath the ice-cube chamber, 
said chamber having spaces for storage 
at the sides of the compressor chamber, 
and between it and the ice cube chamber. 


2,492,610. REFRIGERATION. Elmer W. 
Zearfoss, Jr., Philadelphia, Pa., assignor, 
by mesne assignments, to Philco Corp., 
Philadelphia, Pa., a corporation of Penn- 
sylvania. Application Nov. 30, 1944, Serial 
No. 565,842. 12 Claims. (Cl. 62—115.) 
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1. In refrigeration, the method which 
comprises subjecting low pressure gaseous 
refrigerant to a first-stage compression 
in a compression chamber to bring such 
refrigerant to an_ elevated’ interstage 
pressure in an hermetically sealed zone, 
subsequently returning the gaseous re- 
frigerant at the elevated pressure for a 
second-stage compression therein to a 
relatively high-discharge pressure, and 
bleeding a portion of said refrigerant 


‘of an 


from the compression chamber so as to 
reduce the quantity of gas subjected to 
the second-stage compression. 


2,492,611. REFRIGERATING APPARA- 
TUS. Elmer W. Zearfoss, Jr., assignor, 
by mesne assignments, to Philco Corp., 
Philadelphia, Pa., a corporation of Penn- 
sylvania. Application Nov. 30, 1944, Serial 
No. 565,843. 11 Claims. (Cl. 62—115.) 
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1. In a refrigerating apparatus, a hous- 
ing, a compressor unit enclosed in said 
housing and including a compression 
chamber for increasing the pressure of 
expanded refrigerant, an oil reservoir, 
means in communication with said cham- 
ber and reservoir for diverting a part of 
the compressed refrigerant under pres- 
sure to the reservoir for displacing oil 
from said reservoir into contact first with 
wall-portions of said housing to cool such 
oil and then with said unit to cool the 
latter, a condenser, and means in com- 
munication with said chamber and con- 
denser for discharging another part of 
the compressed refrigerant under pres- 
sure into the condenser. 


2,492,448. TWO TEMPERATURE RE- 
FPRIGERATION APPARATUS. Graham S. 
McCloy, Springfield, Mass., assignor to 
Westinghouse Electric Corp., East Pitts- 
burgh, Pa., a corporation of Pennsylvania. 
Application Nov. 10, 1945, Serial, No. 627,- 
890. 5 Claims. (Cl. 62—2.) 4 


1. In a refrigerator, the combination 
insulated cabinet having a low 
temperature compartment and a_ higher 
temperature compartment, a primary re- 
frigerant circuit including a primary eva- 
perator having a first portion and a 
second portion, said first portion being 
adapted to cool the lower temperature 
compartment, a secondary volatile refrig- 
erant circuit having an evaporative por- 
tion adapted to cool said higher tem- 
perature compartment and a condensive 
portion disposed adjacent said second 
portion of the primary evaporator, and 
a variable device for conducting heat 
from said condensive portion to. said 
second portion of the primary evaporator, 
said device comprising an _ intermediate 
chamber interposed between said con- 
densive portion and said second portion, 
a container communicating with said 
intermediate chamber, and means respon- 
sive to temperature for transferring a 
liquid from said container to said inter- 
mediate chamber when said temperature 
increases and for transferring said liquid 
from said intermediate chamber to said 
container when said temperature de- 
creases. 


2,492,704. FILTER. Lawrence R. Lentz, 
Millersport, Ohio. Application Sept. 4, 
1944, Serial No. 552,700. 3 Claims. (Cl. 
210—168.) 


2. In a filter of the class described a 
base having a pair of wells formed in its 
upper face, each of said wells being 
spaced from the other; a boss projecting 
upwardly from said base between said 
wells and having an elongated longitudi- 
nally directed inlet delivery passage 
formed therein; a delivery pipe communi- 
cating with said delivery passage and 
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Subscribe Now 


Receive the greatest trade paper in the Industry—Air 
ConpItIoNING & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


Name....... 
Company....... 
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AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [] Bill the company 
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there being formed in said base an out- 
let delivery passage, and said boss hav- 
ing an auxiliary inlet delivery passage 
formed therein extending parallel to the 
said first mentioned inlet delivery pass- 
age and communicating with said outlet 
delivery passage; and a spring pressed 
valve positioned in said auxiliary inlet de- 
livery passage and normally spring 
pressed to closed position and movable 
to open position upon the development of 
a pressure in said auxiliary inlet delivery 
passage at one side of said valve; and a 
valve positioned in the lower end of 
said first mentioned inlet delivery pass- 
age, said base having a pair of lateral 
passages formed therein, each communi- 
cating with one of said wells and with 
said inlet delivery passage at the loca- 
tion of said valve, said valve being mov- 
able to positions for controlilng the com- 
munication of said lateral passages with 
said inlet delivery passage, said base hav- 
ing an outlet delivery passage formed 
therethrough, one end of said auxiliary 
inlet delivery passage being in communi- 
cation with said outlet delivery passage; 
a closed housing mounted on said base 
over each of said wells for forming there- 
with a chamber; a hollow filter member 
positioned in each of said housings and 
non-communicating therewith; and means 
for establishing communication of the in- 
terior of the filter member with said out- 
let passage for conducting liquid termi- 
nating through said filter member into 
the interior therefrom. * 


2,492,695. REFRIGERATED CASE. Elden 
©. Henderson, Oklahoma City, Okla., as- 
signor to E. O. Henderson and Sons, 
Oklahoma City, Okla., a copartnership. 
Application July 3, 1947, Serial No. 758,- 
895. 6 Claims. (Cl. 62—89.5.) 
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1. In a refrigerating apparatus, a case 
including: an upper compartment; a me- 
chanical refrigerating unit therein; a fan 
in the rear portion of said compartment 
for exhausting air through said unit; a 
second compartment below and communi- 
cating with said upper compartment, said 
second compartment having an open top 
portion through which merchandise may 
be removed; a lower outlet for air in 
said second compartment; and means for 
returning air from said outlet to the in- 
take side of said fan. : 


2,492,725. MIXED REFRIGERANT SYS- 
TEM. Carlyle M. Ashley, Fayetteville, 
N. Y., assignor to Carrier Corp., Syracuse, 
N. Y., a corporation of Delaware. Appli- 
cation April 9, 1945, Serial No. 587,385. 
6 Claims. (Cl. 62—115.) 


1. The method of producing refrigera- 
tion comprising progressively evaporating 
a plurality of miscible refrigerant com- 
ponents having different boiling points by 
passing in generally counterflow relation- 
ship thereto a medium to be cooled, said 
components having such varying boiling 
points and being so proportioned that 
the temperature differentials between the 
medium to be cooled flowing in heat ex- 
change relationship with the refrigerants 
and the refrigerants is substantially con- 
stant throughout the entire path of heat 
interchange, compressing the gases formed 
by the volatilization of the components 
of the multiple refrigerant, condensing 
the compressed gases, and then re-evapo- 
rating the liquefied multiple refrigerant to 
repeat the refrigerating cycle. 


2,492,757. AIR CONDITIONING SYS- 
TEM. George William Meek, Syracuse, 
N. Y., assignor to Carrier Corp., Syracuse, 
N. Y., a corporation of Delaware. Appli- 
cation July 26, 1945, Serial No. 607,132. 
3 Claims. (Cl. 257—3.) 
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1. In a system of the character de- 
scribed for conditioning a plurality of 
areas, a conditioner remote from. said 
areas, means for supplying air to be con- 
ditioned to said conditioner, a plurality 
of induction units in said areas, at least 
one of said units serving each area to 
be conditioned, means for delivering a 
quantity of conditioned air for ventila- 
tion from said conditioner to said units, 
means in each of said units for discharg- 
ing_the conditioned air within said units 
at relatively high velocity, means for 
supplying within the units other air from 
within the conditioned areas induced by 
the high velocity discharge of condi- 
tioned air within the units, means for dis- 
charging said conditioned air and said 
induced air from each unit into fhe area 
served thereby, a plurality of heat ex- 
change members disposed in each unit 


adapted to adjust.the sensible heat of in- 
duced air, means for supplying heated 
conditioning medium only to one of said 
heat exchange members in said _ unit, 
means for supplying cooled conditioning 
medium only to a second heat exchange 
member in said unit, and means for de- 
termining whether heated or cooled con- 
ditioning medium is supplied to each unit 
in accordance with temperature conditions 
existing within the area in which the 
unit is placed. 


~ Week of January 3 


2,492,950. MULTIPLE UNIT COOLING, 
AGITATING, AND DISPENSING APPA- 
RATUS FOR BEVERAGES. Francisco T. 
Amador, Santurce, P. RB. Application 
June 7, 1946, Serial No. 675,250. 1 Claim. 
(Cl. 62—141.) 


Avparatus of the class described com- 
prising a frame, an upper tank in said 
frame for a cooling fluid, beverage con- 
tainers in said tank removably mounted 
therein and spaced from the walls there- 
of, means to discharge beverages from 
said containers through the bottom of 
the tank, cooling coils in the tank, means 
in the bottom of the frame for circulat- 
ing a refrigerant through said coils, a 
removable cover plate for said tank, and 
gaskets in said plate forming a _ seal 
around said containers maintaining the 
same upright and removable with said 
plate. 


2,492,970. DEFROSTING SYSTEM. Her- 
man H. Curry, Morristown, N. J. Appli- 
cation Oct. 6, 1943, Serial No. 505,141. 
6 Claims. (Cl. 62—4.) (Granted under the 
act of March 3, 1883, as amended April 
30, 1928; 370 O. G. 757.) 
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1. A defrosting refrigerating system in- 
cluding a motor, a compressor driven 
thereby, a condenser, a storage tank con- 
nected to said condenser, a cooling unit 
and a capillary tube connecting saic 
‘tank and said unit, said unit comprising, 
an expansion coil and a storage chambe: 
positioned above said coil, means connect- 
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ing each end of said coil to.said chambe: 
said unit receiving hot refrigerant durin 
cessation of operation of said compresso: 
suid unit constituting a reservoir or sup- 
plying the system with refrigerant upo, 
resumption of operation of said com- 
pressor, and a conduit conducting vapo- 
from said chamber to said compressor. 


(To Be Continued) 
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WANTED! | 

Distributor’s or 

Manufacturer's 
Agents 


Manufacturer of Outstanding 
line of Air Conditioner ‘‘Pack- 
age Units’’ has desirable terri- 
tories available to aggressive | 
distributors or manufacturers 
agents. 


Write for Fuil Particulars 


Box 3500, Air Conditioning & 
Refrigeration News 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


REFRIGERATION-AIR conditioning engi- 
neer, M. E., 17 years experience all phases 
research, development, design, estimating 
and installation and sales and _ service. 
Desires connection with manufacturer or 
distributor as sales, design or service 
engineer, preferably in South or South- 
west. BOX 3502, Air Conditioning & 
Refrigeration News. 


YOUNG MAN, 39 years old, married, has 
had 8 years of commercial and domestic 
refrigeration. Two years as school in- 
structor and two years training men for 
large company. Will go anywhere but 
would prefer Southeast section of country. 
BOX 3503, Air Conditioning & Refrigera- 
tion News. 


POSITIONS AVAILABLE 
ENGINEER FOR freezer and refrigerator 


product design engineering dept. Princi- 
pally cabinet engineering. Know mate- 


rials, engineering, design and drafting 
practices. Check drawings, prepare mate- 
rial lists and release for production. 


Experience in design and testing required. 
Reply to General Mger., AMANA REFRIG- 


ERATION, INC., Amana, Iowa. 
WANTED: SALESMAN to become man- 
ager of our commercial _ refrigeration 


department selling Friedrich equipment 
and store fixtures. KUHR BROTHERS, 
Savannah, Georgia. 


TO A man looking for a future. A well 
established manufacturer has an opening 
for a district sales supervisor who can 
secure and train dealers to sell complete 
line of refrigerated food market equip- 
ment, open and closed. Five figure income 
for a producer. Write THE C. SCHMIDT 
Cco., Cincinnati 14, Ohio. 


CHIEF ENGINEER, experienced in de- 
sign, laboratory testing and research on 
self-contained air conditioning units % 
HP and up. Must have administrative 
ability, knowledge of processing require- 
ments and be capable of developing new 
refrigeration accessory items. Salary con- 
sistent with qualifications. Send resume 
to TECHNIFLEX CORPORATION, Jer- 
sey Avenue, Port Jervis, New York. 


PROJECT ENGINEER. Control valve 
manufacturer in Middle West has opening 
for design-development engineer. Experi- 
ence in refrigeration engineering or in 
development of electrical-mechanical con- 
trol devices required. An opportunity for 
qualified man. Please give age, education, 
experience in first letter. Address BOX 
| Air Conditioning & Refrigeration 
ews. 


HELP WANTED: Man capable of taking 
full charge of refrigeration department 
for wholesale distributor selling to air 
conditioning and refrigeration trade. Ap- 
plicant must have full experience in all 
branches including managing, selling and 
purchasing. State background, age, ex- 
perience and salary desired. All answers 
will be held in strict confidence. Address 
BOX 3504, Air Conditioning & Refrigera- 
tion News. 


EQUIPMENT WANTED 


WANTED—SURPLUS refrigeration units 
1%, %, % H.P. New! Any quantity. Air 
or water cooled. Send specifications and 
price to: MAC SCHOENBACHER, 4614 
S. Wentworth Ave., Chicago, Illinois. 
Atlantic 5-7900. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 
“Freon-12."" One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
— MecNichols Road, Detroit 3, 
Mich. 


AIR CONDITIONING compressor, 60 ton 
evaporative cooled type, used short time 
but in good condition. $1300.00 FOB 
Cincinnati. BIMEL CO., Cincinnati, Ohio. 


REFRIGERATOR DOORS. 3’6” by 6’6” 
double batten auto close doors complete 
with removable track heads for 7’2” track. 
1%” corkboard insulation. Brand new. 
$95 each. Freight prepaid in U.S. 
BIMEL CO., Cincinnati, Ohio. 


40 NEW \% H.P. Universal refrigeration 
systems complete with Peerless pancake 
coil, 5 ft. of tubing, controls, fully 
charged ready to plug in. $50.00 ea. while 
they last. Also 50 upright double door 
cabinets built to be used as vending ma- 
chines, size 20” deep, 30” wide, 70” high. 
DAIRY EQUIPMENT COMPANY, 14‘! 
East Washington Avenue, Madison, Wi-- 
consin, 


“EXCELSIOR BEER pumps’’—Availab’ 
in 3 sizes: junior, standard and hea\ 
duty. Attractive prices for dealer-. 
EXCELSIOR MACHINE CoO., 2601 Kut. - 
town Road, Reading, Penna. 


FOR SALE—Have overstock on followi! 
items. Will close out at 25% discou: 
below your current cost. Lennox prefa 
duct fittings. Boots and_ transition 
Controls of all types—heating, stoker an 
refrigeration. Welding rods, nuts, bolt 
and shields. Tinned rivets. Miscellaneov 
sheet metal tools. Write for quotation: 
KUHR BROTHERS, Savannah, Georgi: 


FOR SALE—Servel compressors—% HI 
hermetically sealed, Type #F2 Q-1, com 
plete with capacitator, 110 Volt, 60 Cycl 
single phase. TECHNIFLEX CORP., Po! 
Jervis, N. Y. 


MISCELLANEOUS 


NORGE SEALED units remanufacture 
and exchanged. Immediate delivery fro: 
stock, 1 year guarantee. Write for price 
and shipping instructions. Complete Nore® 
engineering service. 22 years experience. 
MODERN REFRIGERATION CO., INC.. 
12541 E. MeNichols Road, Detroit < 
Michigan. : 
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Frigidaire Unit aepeieve nemipevetion for Freezing Turkeys 


Hary Bitz (right), who 
rt a large curhey 
fo \ in New York state, 
sh “s his son, Robert, 
a -ornell agricultural 


stucent, the 3-hp. Frigid- 


Crase Supply Heating 
P»st Goes to Vanston 


“HICAGO—Appointment of Ralph 
B. Vanston to handle heating sales 
ou. of its North side store at 3900 
N. Western Ave. has been an- 
nounced by Chase Supply Co. lo- 
cated here. 

Vanston’s long and varied experi- 
ence has brought him into contact 
with nearly every phase of the heat- 
ing and air conditioning field in this 
area. In 1925, he was an installer 
and serviceman operating out of 
Williams Oil-O-Matic’s Elgin, TIIl., 
office. 

From 1928 to 1934, he operated 
Great Northern Refrigeration Service 
at Halsted and Addison, Chicago. 
With the Chicago Div. of Minnea- 
polis-Honeywell, he served as crew 
foreman of steamfitters on installa- 
tion of heating and ventilating winter 
control systems. 

He contributed to development of 
the Rayfield oil burner. In 1944-45, 
he was head instructor of the heat- 
ing department of Industrial Train- 
ing Institute, according to the an- 
nouncement. 


Non-Skid Coating Made for 
Walk-In Freezers,‘Coolers 


NEWARK, N. J.—Maas & Wald- 
stein Co., manufacturer of lacquers 
and synthetic enamels, has recently 
developed a new and special type of 
coating that is being used as a non- 
skid floor coating for walk-in freezer 
units, walk-in refrigerators, and 
other applications. 

This new floor coating is known 
as Durvin Gray A. D. Non-Skid 
Coating SV-363. 

Once applied to metal, wood, or 
tile floors Durvin non-skid coating 
SV-363 provides a safe, skid-resis- 
tant covering. 

This coating material is not 
affected by fruit juices, butter, milk, 
animal or human blood and may be 
cleaned either by brushing or wash- 


ing. 


Turkey Farmer Freezes 
Birds When They Mature 
To Reduce Feeding Costs 


PLAINVILLE, N. Y.— Raising 
5,000 turkeys a year, largely for the 
commercial trade, Harry Bitz re- 
cently had a 10 by 10-ft. freezer room 
installed at his Plainville Turkey 
Farm here. 

The objective, he says, is to freeze 
the birds after they’re fully grown, 
so he won’t have to go on feeding 
them after they’ve reached their 
maximum growth. 

“On Jan. 1 of this year I had about 
1,000 turkeys alive. Had I had the 
freezer then, I would have killed and 
frozen them to sell later in the 
year. As it was I had to go on feed- 
ing them, even though they didn’t 
gain enough to make it profitable.” 

The refrigeration installation, 
which was put in by Mechanical 
Service Corp. of nearby Syracuse, 
consists of a 3-hp. ‘“Freon-12” Frigid- 
aire condensing unit with a Kramer 
Trenton blower and Thermobank. 

Of insulated block construction, 
the freezer room is at one end of a 
new building on the farm which 
serves as a three-car garage. The 
freezer is entirely within the garage 
building: The condensing unit and 
Thermobank were installed beside the 
freezer against the back wall of the 
first stall in the garage, the Thermo- 
bank itself being mounted on a large 
panel board. 

According to Bitz, who also oper- 
ates a 320-acre general farm in addi- 
tion to raising turkeys, the freezer 
will be able to freeze about 50 tur- 
keys a day in addition to providing 
storage space. 

Cry-o-vac and stockinettes will be 
wrapped around the birds for freez- 
ing after they’ve been killed and 
cleaned, he said. 

Bitz indicated that he would have 
to spend some time experimenting 
with freezing methods and wrapping 
methods for this commercial project, 
but freezing foods is not exactly new 
to him. 


aire unit that supplies 
refrigeration for the 
farm's freezer room. 
Mounted on the wall 
behind Harry is a 


Kramer Thermobank. 


‘North Market St. more than 150,000 


“We've been using a small freezer 
—30 cu. ft.—for some time on the 
farm here,” he explains. 

More or less as an experiment he 
killed off the remaining turkeys of 
last year’s crop to freeze them, plac- 
ing the birds in heavy paper sacks. 

“We attached a vacuum cleaner to 
the bags and pulled all the air out 
of them very nicely,” he adds. 


New St. Louis Site To 
Aid Hussmann Expansion 


ST. LOUIS — The Hussmann Re- 
frigerator Co., manufacturer of com- 
mercial refrigerators here, has taken 


Dried-Out Frozen Fish 


St. Louis Fish Co. Licks This Problem of Low-Temp 
Storage with Thermobank Defrost System 


ST. LOUIS—Experiments carried 
out with various forms of refriger- 
ated storage in handling fish and 
seafood at City Fish & Frosted Food 
Co. here have been watched with 
much interest by the frozen seafood 
industry. 

The 14-year-old City Fish & Frost- 
ed Food Co., headed by President 
Frank Burkharth, has _ pioneered 
many innovations in handling huge 
quantities of frozen fish and seafoods, 


being one of the first major inland. 


fish companies to do away with han- 
dling of fresh fish and switching over 
instead to frozen varieties. 

“We found out more than a decade 
ago that there were many unsus- 
pected advantages in handling sea- 
foods exclusively on a frozen basis,” 
Burkharth said, “including the fact 
that properly frozen fish retains a 
better flavor than the fresh variety 
packed in ice, and with a minimum 
number of handling problems to 
boot.” 

Refrigerated storage; however, has 
always involved one extremely seri- 
ous problem, according to Burkharth, 
who has spent more than 10 years 
in licking it—the problem of drying 
up of seafood under long storage in 
sub-zero temperatures. 

The ultimate solution, Burkharth 
determined, is adding humidification 
to low-temperature refrigeration in 
combination with automatic defrost- 
ing. 

The system takes the form of a 
Kramer Trenton Thermobank unit 


title to more than 17% acres of »_ 


with a 744-hp. York condensing unit 
supplying refrigeration through coils 
and blower. 

The storage box measures 30 x 16 
ft. and with an automatic hot gas 
defrost, combined with 85% relative 
humidity, has eliminated drying out 
of delicate seafood on long-term 
storage. Under the system, the box 
is defrosted automatically every 
three hours, over a period of six to 
seven minutes, while the air is 
passed through the Thermobank unit 
to pick up moisture. 

Hot gas by-passes the compressor 
to heat the coils and lines during 
the short defrost period, and has 
resulted in completely clean equip- 
ment at all times. The system holds 
a steady temperature of -10° F. 

In addition to the three big coolers, 
the City Fish & Frosted Food firm 
maintains three 16-cu. ft. low-tem- 
perature cabinets at the front of the 
building near the office, for forward 
stocks of perishable seafoods and a 
line of frozen foods distributed by 
the company. 


Spot on Lover's Lane Cooled 


DALLAS — Completely air condi- 
tioned, Irene’s_ Latest Fashions, 
ladies’ shop, has just opened for busi- 
ness at 4359 Lovers Lane. Harry 
Polishuk is owner of the new firm. 
Herbert Marcus, formerly of St. 
Louis, is manager. 


vy 


ground on the west side of North 
Broadway and running west on 
Taylor to Florissant Ave. 

The property was purchased to 
permit the company to continue to 
carry on its expansion program. At 
its present site on Leffingwell and 


sq. ft. have been added to the manu- 
facturing facilities in four years. 

Construction is already under way 
at the new site of one of the largest 
warehouses constructed in this area 
in recent years. It will be a one 
story building 350 x 360 ft. (126,000 
sq. ft. of floor space). The cost of the 
building is estimated to be in excess 
of $600,000. The site provides addi- 
tional acreage to take care of any 
future expansion. 


Paterson Named McCray District . 
Sales Mgr. In 8 Western States 


KENDALLVILLE, Ind.—A. W. 
Paterson, formerly with Consolidated 
Services, Inc., McCray distributor in 
Seattle, has been appointed McCray 
district sales manager in eight west- 
ern states, R. E. Abbott, vice presi- 
dent in charge of sales for McCray 
Refrigerator Co. here, has announced. 

Paterson, whose appointment took 
effect April 1, will cover Montana, 
Idaho, Washington, Oregon, Cali- 
fornia, Nevada, Utah, and Arizona. 


RECO-FAB 2 ROSWI VAULT REACH-INS 


Fill «a Critical Need for 


Additional 

BULK STORAGE 

of Frozen Foods and 
Ice Cream in: 

* SUPER MARKETS 

RETAIL FOOD STORES 
‘NSTITUTIONS * FARMS 
“ROZEN FOOD OUTLETS 
‘CE CREAM DEALERS 


SECTIONAL—Delivers Anywhere 


2. ERECTS EASILY with Exclusive 


Wedglok Fasteners 


3. METALPLY—In and Out, Aluminum 


Bonded to Plyboard 


CAPACITY—51.6 cu. ft.—1800 Lbs. 
5. TEMPERATURES as Low as 10 below. 


R -frigeration 
E gineering 
C >rporation 


Me ’ 


OTHER RECO-FAB FROSTI-VAULTS AVAILABLE: 


@ in lengths to 120 feet © 
@ In heights of 8, 10 and 12 feet @ With insulation of 4, 6, 8 and 
10 inches @ With partitions, can passing doors, ante rooms, etc. 


PRODUCTS DIVISION 
2020 NAUDAIN STREET, PHILA. 46, PA. 


Write Now for Complete 52 Page Illustrated Sales Manual 


In widths of 8, 12 and 16 feet 
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Our new Flat ae 
counters. Only 33 


feature that National is La 9 4 
easy slide-up doors, is found 
con models in four —_ 


ECONOMY 


as in this 


STANDARD 


bodies. 
odel is yours in any of 4 popular 


1600 WOODLAND AVE. 


A GOOD REASONS 


NATIONAL 


COOLERS 
ARE NATIONAL 


A proud piece of uipment in any 
surroun the “CHAMPION 

Beverage Cooler is a ge, in either 
stainless steel or baked Black Morocco with stainless steel top. 
outa automatic inner lighting and 
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You get ultimate capacity in this cooler designed to ive 
eo Compressor section is —— for remote use. ri Sranwpkap 


Write for our new catalog. 


NATIONAL COOLER CORPORATION 


WHY 


DRY BEVERAGE 


FAVORITES 


PERFORMANCE 


as in this 


Me py 


eyish blue 
wee compressor 


APPEARANCE 


as in this 
CHAMPION 


Dry 
Every fine 
Choice of remote or self- 


*Servel Supermetic Compressors with 
the 5 Yr. Warranty are in all 
self-contained models. 


CLEVELAND 15, OHIO 
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Westinghouse Seeks Injunctions Against 
9 New York Stores In Fair Trade Battle 


NEW YORK CITY—Highlight of 
last week’s developments in the fair- 
trade price battle between house- 
wares manufacturers and retailers 
was the filing by Westinghouse Elec- 
tric Corp. of suits against nine local 
appliance outlets. 

The company asked the supreme 
courts of New York and Queens 
counties to issue injunctions restrain- 
ing the following Manhattan and 
Long Island dealers from selling at 
retail any Westinghouse appliances 
at. prices less than those established 
under the New York fair trade law: 

Marks Appliance Co.; Adelman’s 
Gift Shop, Inc.; Tri-Mart Appliances, 
Ine.; Mason Mart, Inc.; Disco New 
York, Inc.; Drake Home Appliances, 
Inc.; and Benco Sales Co., all of 
Manhattan; and Econo-Mart Pur- 
chasing Service, Jamaica; and The 
Electric Shop, Long Island City. 

T. J. Newcomb, sales manager of 
Westinghouse’s Electric Appliance 
Div., said the suits were brought to 
enforce contracts “after a recent 
warning to New York City dealers 
that fair-trade contracts would be 
enforced.” 

He promised that similar suits will 
be brought “whenever and wherever 
it may be necessary to take such 
action to maintain fair-trade agree- 
ments in the 45 states having fair 
trade laws.” 

Meanwhile, the General Electric- 
Macy’s trial was adjourned to June 5 
in Supreme Court in New York at 
the request of the department store’s 
counsel. G-E is seeking to have the 
big store permanently enjoined from 
selling its products at cut prices. 


Macy’s has already been temporarily, 


restrained from so doing. 

Later, New York Supreme Court 
Justice E. L. Hammer granted a 
motion by Macy’s to examine 21 
discount houses prior to the trial. 
In granting the petition, Justice 
Hammer said, “There can be no ques- 
tion that special circumstances exist 
that compel examinations.” One of 
Macy’s defense arguments has been 
that G-E knowingly permitted wide- 
spread violations of its fair-trade 
agreements, thus abandoning the con- 
tracts. . 

In the same court, G-E’s motion 


for a temporary injunction against 
Douglas Radio Supply Co. was denied 
“without prejudice on consent” by 
Justice Julius Miller, who set a trial 
date. 

Also, Justice Miller postponed to 
June 5 trial of suits by G-E against 
Robert Marks and Solomon Storch, 
trading as Marks Appliance Co.; Lou 
Resnick & Klepper, Inc.; and McDel 
Sales Corp. G-E’s motions for tem- 
porary injunctions against the outlets 
had been denied earlier. 

G-E was also involved in another 
injunction proceeding, this suit being 
against International Hardware Co., 
Inc., New York City. The store was 
charged with selling a travel iron 
for $6.25, including tax, when the 
fair-trade price was $7.25, plus the 
local tax. 

On the West Coast, Proctor Elec- 
tric Co. continued to press enforce- 
ment of its fair-trade contracts in 
the Los Angeles area. The company 
sued Teller Appliance Co., Beverly 
Hills; Robert and Jack Mistfach, do- 
ing business as United Radio & 
Appliance Stores, Los Angeles; and 
Charles Remer, trading as Charles 
Remer Co., for allegedly selling its 
products below minimum prices. 

Plaintiffs in other recent actions 
were Sunbeam Corp.; National Pres- 
sure Cooker Co.; Revere Copper & 
Brass, Inc.; and Hamilton Mfg. Corp. 
of Columbus, Ind. 

Sunbeam obtained a permanent in- 
junction in Superior Court in Chicago 
against Central Appliance & Furni- 
ture Stores, Inc., on a motion which 


was uncontested. The firm operates 4, 


> 


three retail stores in that city. 

National Pressure Cooker won a 
consent judgment in Supreme Court 
in New York against Irving Ochs, 
doing business as Greater New York 
Trading Co. Revere Copper & Brass 
sought temporary injunctions against 
two New York dealers, Stewart’s 
Radio & Television Corp. and N. H. 
Nelson Co. 

In Supreme Court in Brooklyn, 
Hamilton Mfg. Corp. was granted a 
temporary injunction restraining Dal- 
mo Sales Co. of Brooklyn from sell- 
ing its step stools and other house- 
wares bearing the ‘Cosco’ trade 
name at below fair-trade prices. 


ASRE Meeting-- 


(Concluded from Page 1, Column 4) 


to water conservation. 

In addition to these business ses- 
sions, ASRE will hold its annual 
golf tournament, have a president’s 
reception, welcome luncheon, chuck 
wagon barbecue and square dance, 
and an informal dinner dance. 

Sessions will get underway Monday 
afternoon, June 5, following the 
welcome luncheon to be addressed by 
Tom Collins, with three technical 
papers: “Low Temperature Air Con- 
ditioning,” “Testing and Balancing 
Air Conditioning Systems,” and “A 
New Refrigerant and Its Applica- 
tions.” The barbecue will follow. 

On Tuesday morning, June 6, the 
Domestic Refrigerator Engineering 
Conference on insulation will be held 
simultaneously with the Water Con- 
servation Conference. The afternoon 
will be left open for the golf tourna- 
ment and trips, with a dinner-dance 
and a cocktail party following. 

The insulation conference will be 
continued on Wednesday morning, 
June 7, running concurrently with 
the second technical session. The 
latter will be devoted to food pre- 
servation, featuring talks on ‘“Pre- 
packaged Frozen Meats,” “Pre-Cool- 
ing and Rail Transportation of 
Fruits and Vegetables,” and ‘“Re- 
frigerated Truck Transport.” 

Among the formal society business 
to be taken up during the Kansas 
City sessions are a vote on proposed 
revision of the ASA-B9 Safety Code 
and proposal to establish color code 
identification for refrigerant cylinders. 


~ treasurer. 
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EXTRA COPIES 
of this issue 
AIR CONDITIONING & 
REFRIGERATION NEWS 
available for 
limited time. 


20¢ each 
10 or more—15¢ each 
50 or more—10¢ each 


ORDER NOW! 
Air Conditioning & Refrigeration News 
450 W. Fort St. 
Detroit 26, Mich. 


California Code - - 


(Concluded from Page 1, Column 4) 
contractors, sprinkler contractors, 
sheet metal contractors, the National 
Wholesale Electrical Dealers Associa- 


tion, the California Builders Ex- 
change, and the Oakland Builders 
Exchange. 


“The general line of opposition,” 
Jones reported, ‘was that the pro- 
posed change would create much 
confusion and conflict within the in- 
dustry, would be discriminatory, and 
would be in direct conflict with ‘the 
statute and various mechanical 
trades classifications already estab- 
lished by the State License Board. 

“No testimony was _ introduced 
showing that any health problem was 
involved and the adoption of the 
amendment would force all classifica- 
tions in the mechanical trades to 
seek similar amendments to their 
own definitions.” 


Bryce Elected To Head 
Western New York ASHVE 


BUFFALO—John H. Bryce, vice 
president of Joseph Davis, Inc., 
heating contractors, was elected 
president of the Western New York 
chapter of the American Society of 
Heating & Ventilating Engineers at 
its annual dinner in the University 
Club. 

Other new officers are Thomas F. 
Killeen, first vice president; John M. 
Quackenbush, second vice president; 
and Charles W. Stone, secretary. 
Bertram C. Candee was reelected 
Capt. C. E. Stacey of 
Syracuse, engineering consultant for 
the Carrier Corp., was guest speaker. 


Whiting Distribution - - 


(Concluded from Page 1, Column 5) 


pliance Centers,” the company said. 
“These will be entirely home-owned 
and home-operated retail outlets with 
direct buying connections with the 
factories. An aggressive sales or- 
ganization of district merchandisers 
is planned with these men giving all 
possible promotional and sales ef- 
forts to the distributor-merchants.” 


Home Freezer Sales Cut 


Predicted If Congress 
Levies 7% Excise Tax 


CINCINNATI—A serious curtail- 
ment in the sales of home freezers 
will result if a new 7% excise tax 
now being considered in Congress is 
imposed, John W. Craig, vice presi- 
dent of Avco Mfg. Corp. and general 
manager of its Crosley Div., has 
stated in a letter to Ohio congress- 
men. 

Such a tax would increase retail 
freezer prices $10 to $60 “at a time 
when such taxes on many competing 
articles were being reduced,” Craig 
wrote. “Obviously,” he said, ‘this 
severe tax burden would cause a 
curtailment in the sale, and therefore 
the production of home and farm 
freezers. 

“The consequences of such curtail- 
ment would be felt by thousands of 
employes of companies in this field 
and in the frozen food processing 
field, and by suppliers and others 
whose future depends in part on the 
continued expansion of this new and 
very promising industry,” the Cros- 
ley executive said. 

Although 94% of the nation’s 
homes do not now have freezers, 
surveys have shown that freezers 
rank high in consumer purchasing 
plans, Craig said. 

In further expanding to meet 
the demands of this “huge poten- 
tial market,” he said, “the indus- 
try can contribute materially to the 
nation’s economic stability in the 
years immediately ahead, if it is not 
“burdened in its infancy by a price- 
raising tax.” 


Midwest Groups Map Fixture Leasing Laws -- 


(Concluded from Page 1, Column 5) 


present laws might not cover such 
practices. 

“No law was found on the books,” 
Herman says, “but our attorney did 
find that the state does have ma- 
chinery for enforcing such a law if 
we can just get it introduced and 
passed.”’ 

In the meantime the group’s 
lawyer—David McCloud of Todd, 
deLambert & McCloud, St. Paul—is 
studying similar laws already on the 
books in California 
Dakota, and will prepare the neces- 
sary bill. This probably won’t be 
ready before next fall. 

“Such a law is the only hope of 
the commercial refrigerator distribu- 
tor,” believes Herman, who revealed 
that after the Twin Cities associa- 
tion started work on the project and 
discovered that the Duluth contrac- 
tors group was likewise actively in- 
terested. 


The latter group had also hired 
an attorney, and it is thought likely 
that after the preliminary work has 
been done the two groups will pool 
their efforts. Both are cooperating 
to a considerable extent at the pres- 
ent time. 

In contrast to this joint effort, 
there was no hint of any such legis- 
lative action in the Cincinnati asso- 
ciation’s letter, which in addition to 
dairies went to ice cream companies, 
wholesale grocers, frozen food dis- 
tributors and bottlers, as well as 
breweries. 

In fact, this group said in its 
letter that it had “thus far declined 
to participate” in the program of 


and South 


the national Refrigeration and Ai» 
Conditioning Contractors Association 
to gather data concerning allege: 
violations of Fair Trade laws fo 
investigation by the Federal Trad 
Commission. 

The question of legality here ap. 
parently revolves around the poin 
of whether the dairy or similar or- 
ganization furnishes  refrigeratio> 
equipment on a sale or lease basi 
with a written or implied stipulatio . 
that the customer is to use only «4 
particular manufacturer’s product: 
it was indicated in the Cincinnat 
letter. 

“It was generally felt that suc! 
unfair trade practices had not bee 
too prevalent locally,” wrote th 
Cincinnati association to explain wh 
it hadn’t been active in this phas 
of the national program. 

“However, recent reports woul: 
indicate that some of our member; 
have lost fixture sales as a result o° 
such practices and it was decidec 
to call this problem to your attentio: 
in the hope that we can secure you 
cooperation,” the letter stated. 


Harold Blanding, President 


Of Wholesale Firm, Dies 


BINGHAMTON, N. Y.—Harold T. 
Blanding, 60, president of Blanding’s 
Inc., Binghamton, electrical whole- 
saler, died May 14, after a brief 
illness. 

Blanding became associated with 
his father, the late Lavelle M. Bland- 
ing, in the electrical supply business 
many years ago. 


BUSH ELECTRIC DEFROST UNIT COOLER is simple 
to install, convenient to service and includes 
efficient, built-in electrical defrosting equipment. 


BUSH WATER DEFROST UNIT COOLER defrosts 
thoroughly, conveniently and inexpensively with 
ordinary tap woter in less than five minutes. 


TOP 
ENGINEERING 


QUALITY 


MATERIALS EASY TO 


SERVICE 


COMPLETE 
LINE 


eds 


You really need QUALITY for 


LOW TEMPERATURE 


BUSH HEAVY DUTY COOLER for low temperature storage. : 


Capacities 24,000 - 90,000 BTU/HR at 10° TD below 32. 


BUSH HEAT TRANSFER PRODUCTS 
are expertly designed and engineered 
. . + fabricated of top quality materi- 
als to rigid specifications... carefully 
tested and accurately rated. Result: 
easier selling, faster installation, less 
service .. . more PROFIT. All this 
adds up to customer satisfaction .. . 


BUSH COOLING UNITS 


for low temperature 


BUSH MANUFACTURING CO. 


BUSH TRADE MARK 


Bush Heat Transfer 
Products enjoy oa 
wide-spread prefer- 
ence among refriger- 
ation and air condi- 
tioning engineers, in- 
stallation and main- 
tenance men, These 

men know from ex- 
perience that Bush | 
Products give long, 
trouble-free service 

+ «+ greater customer 

_ satisfaction. Look for 
the Bush Trade Mark 
en all the heat trans. | 
fer products you buy. 


aot tlie Reid. Be 


and more business for you. Get a 
quainted with the BUSH Factory 
Representative in your territory. He 
is an expert refrigeration and air cot 
ditioning engineer... a good n:ant0 
know. He'll be glad to consult with 
you regarding the plans and specif 
cations on your next importan: job 


© WEST HARTFORD, CONN. 
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